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Rough Proofs 


President Sloan can’t understand 
why automobile advertising doesn’t 
improve as fast as the cars do. 
Looks as if another job is going to 
be handed shortly to Boss Kettering. 


7, |= F 


The trouble with most automobile 
copy is that the boys have been using 
the same glittering adjectives and 
the same high-powered superlatives 
since 1905. 


vgs? 


Wonder what Mr. Sloan or Mr. 
Chrysler or Mr. Ford would say if 
the advertising department  sub- 
mitted a piece of copy which started, 
“This positively isn’t the best car in 
the world—” 

v v v 


The best automobile copy ever 
written was turned out by Mr. Ned 
Jordan. But the Jordan car didn’t 
make the grade, so while that copy 
may possibly have been literature, 
it certainly was not advertising. 


— ho oe 


After all, it may turn out to be 
true that the most necessary ingre- 
dient in a successful automobile ad- 
vertising campaign is a successful 
automobile. 

v v v 


- One thing the millions of motorists 

who have been struggling with steam- 
ing radiators during the past few 
weeks would like to know is, why 
aren’t automobiles air-cooled? There’s 
an idea for you, Mr. Sloan, with a 
bow in the direction of Syracuse. 


vw? 


By the way, now that you’ve had 
the opportunity of sampling one of 
those old-time winters, just what do 
you think of it? 


= a 


Major Bowes has been promoting 
Florida, and now Florida has pro- 
moted him—to be a colonel. One good 
boost deserves another. 


- = 


Proving the value of an established 
trade-mark, backed by consistent ad- 
vertising, everybody knows Major 
Bowes, but nobody would recognize 
Colonel Bowes. 
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The American Medical Association 
is planning a committee on cosmetics. 
Women say the medical men are 
finally getting down to business. 
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In spite of the weather, retail ad- 
vertising last week continued to 
show big gains over 1935. You can’t 
scare @ woman away from a January 
sale with a few frost-bites. 
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Dave Windsor would have made a 
peach of an advertising man if he 
hadn’t had to take that front-office 


10b. 
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Say what you like about the poli- 
ticians, you’ll have to admit that in 
1936 they’re putting on a grand 


show. 


Copy Cup. 


STERLING GOES 
TO ‘THIS WEEK’ 
FROM McCALL's 


New York, Jan. 29.—John C. Ster- 
ling, vice-president and advertising 
director of the McCall Company, 
publishers of McCall’s Magazine and 
Redbook, has joined United News- 
papers Magazine Corporation, pub- 
lishers of This Week, as a member 
of its advertising and executive com- 
mittee. The change is effective Feb- 
ruary 1. 

Joseph P. Knapp, head of United 
Newspapers Magazine Corporation 
and a large stockholder of the 
Crowell Publishing Company, said in 
announcing the appointment, “It 
gives me the greatest pleasure to 
have thus been able to associate Mr. 
Sterling with us in all of our pub- 
lishing interests.” 

In addition to becoming a director 
of United Newspapers Magazine Cor- 
poration and a member of its execu- 
tive and advertising committees, Mr. 
Sterling has also been made a mem- 
ber of the board of directors and of 
the executive committee of the 
Crowell Publishing Company. 


Has Wide Experience 


The new advertising head of This 
Week is one of the most brilliant and 
popular magazine executives in the 
country. He has been with McCall's 


for the past ten years, becoming vice- | 


president as well as advertising di- 
rector a few years ago. His duties 
were extended to Redbook when that 
magazine was purchased with others 
from Consolidated Magazines Corpo- 
ration, of Chicago, in 1929. 

After leaving Dartmouth, where 
he graduated in 1911 in the same 
class with Warren C. Agry, now busi- 
ness manager of Good Housekeeping, 
and J. M. Mathes, head of the adver- 
tising agency bearing his name, Mr. 
Sterling served Warner Bros., corset 
manufacturers, as advertising man- 
ager. He left to join the army when 
the United States entered the world 
war, and was a Captain of infantry 
in a Southern training camp when 
the conflict ended. 


Record of Success 


He served Curtis Publishing Com- 
pany as one of its New York repre- 
sentatives for several years, and then 
joined Barton, Durstine & Osborn as 
a unit head. He remained there for 
two years, going to McCall's in 1926. 
His ten-year service has been marked 
by a steady improvement of the posi- 
tion of the publications he has di- 
rected. 

Malcolm MacHarg, who has been 
Western manager of the McCall Com- 
pany in Chicago since 1932, is to 
be the new advertising director, suc- 
ceeding Mr. Sterling. He is a veteran 
magazine man, having started his 
career with McClure’s in 1911, and 
later serving in the Chicago office of 
Lord & Thomas. He was with Red- 
book when the publication was taken 
over by McCall Company in 1929. 
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General Motors Creates 


World’s Fair on Wheels 


Oust Officers 
of Penton in 


Big Shake-up 


Cleveland, O., Jan. 27.—Following 
the annual stockholders’ meeting of 
the Penton Publishing Company, a 
leading publisher of industrial pa- 
pers, last Saturday, the old officers 
of the company were ousted and new 
executives installed. Unsatisfactory 
financial results of publishing opera- 
tions in recent years were regarded 
as the cause of the upset, which fol- 
lowed action by John A. Penton, 
chairman of the board and principal 
holder of the preferred stock of the 
company. 

Among those who retired were 
Charles J. Stark, president, who was 
formerly editor of Steel; John D. 
Pease, vice-president and advertising 
director, and George O. Hays, vice- 
president and business manager of 
Steel. E. L. Shaner, vice-president, 
and F. V. Cole, vice-president and sec- 
retary, were not re-elected, but con- 
tinue as editor of Steel and business 
manager of Power Boating, respec- 
tively. 

‘Dawley New President 

The new officers are John A. Pen- 
ton, chairman of the board; J. R. 
Dawley, president; D. M. Avey, vice- 
president, and R. T. Mason, secretary. 
The new board of directors consists 
of Messrs. Penton, Dawley, Avey, 
Mason, Shaner, E. C. Barringer and 
A. L. Klingeman, all members of the 
Penton organization; S. M. Bool, 
Cleveland capitalist, and E. C. Demp- 
sey, Cleveland attorney. 

Mr. Dawley has been president of 
the Penton Press, a Penton subsidi- 
ary. Mr. Avey has been editor of 
The Foundry, and Mr. Mason circu- 
lation manager of the company. 

The Penton company, which occu- 
pies its own building in Cleveland, 
where its large printing plant is also 


NEW RECOGNITION 


ill 


John C. Sterling 


housed, publishes Steel, The Foundry, 
Daily Metal Trade, Abrasive Indus- 
try and Power Boating, in addition 


to a number of annual reference 
books and directories. Marine Re- 
view, which it formerly published, 


W@s recently sold to Simmons-Board- 
man Publishing Company and merged 
with Marine Engineering. The com- 
pany also controls the Johnson Pub- 


lishing Company, which ‘publishes 
Machine Design. No announcement 
has been made as yet regarding 


changes in the organization of the 
latter company. 

The retiring officers retain their 
stock interests in the company, it is 
stated. 


SGeesatvaille & Pratt 


Get Wm. A. Sturgis 


New York, Jan. 31.—William A. 
Sturgis, recently a vice-president of 
J. Walter Thompson Company, has 
joined Marschalk & Pratt, New 
York, in an executive capacity. 


Last Minute News Flashes 


Committee Will Direct Advertising for Libby 
Chicago, Jan. 31.—Advertising of Libby, McNeill & Libby is being di- 


rected by a committee following resignation of Dudley H. Mudge. 


BR. L 


James, vice-president and general sales manager, is chairman, and mem- 
bers are R. M. McFarland, L. E. Bauer and J. R. Collins, of the advertising 


department. 


Mr. Mudge, formerly advertising manager and later on spe- 


cial duty, has joined Young & Rubicam, New York. 


Young Magazine Study to Remain Confidential 

New York, Jan. 31.—The first section of the magazine study made by 
James W. Young, University of Chicago, for Curtis Publishing Company, 
Crowell Publishing Company, Hearst Magazines, Inc., and McCall Com- 
pany, has been completed, but will be kept confidential, Frank Braucher, 
Crowell vice-president, and chairman of the committee, announced. 


Witzleben Leaves American Tobacco Company 

New York, Jan. 31.—William E. Witzleben has resigned as advertising 
manager of American Tobacco Company. Mr. Witzleben was regarded as 
an important factor in the success of Lucky Strike cigarettes and other 


products of the company. 


To Blanket Country with Typewriter Agents 


New York, Jan. 31.—Remington-Rand, Inc., has created a retail agents’ 
department to blanket the country with agents for the Remington port- 


able typewriter. 


E. H. Campbell, formerly advertising manager of Rex 


Cole, Inc., is sales manager of the new division. 


Fisher Body Division Pro- 
duces, Sponsors, Base- 


(Picture on Page 35) 

Detroit, Mich. Jan. 30. — A 
“world’s fair on wheels” has taken 
to the road in behalf of General Mo- 
tors Corporation and is en route to 
Miami following its assembly here 
Jan. 27. It is said to represent the 
conviction of Alfred P. Sloan, Jr., 
president of the company, that a 
new type of institutional advertising 
is required to meet problems of 
1936. 

It may also provide a clew as to 
what Mr. Sloan was thinking when 
he told the Poor Richard Club of 
Philadelphia on Jan. 17: 

“There is opportunity for prog- 
ress through development of a bet- 
ter balance between forces that pro- 
mote consumer acceptance or break 
down consumer prejudice.” 

In addition, the Fisher Body di- 
vision of General Motors has taken 
an unorthodox tack by producing, 
sponsoring and distributing an edu- 
cational sound film, “Take Me Out 
to the Ball Game.” The film was 
desiguated as official motion picture 
of the American League at a meet- 
ing here this week. 


Will Use Advertising 


More than 2,000,000 persons saw 
“Play Ball,” first movie made by the 
league to stimulate interest of young- 
sters and others in professional base- 
ball, and William Harridge, president 
of the American League, asserted 
that the new picture will surpass this 
record by a large margin. After 
previews are held in major cities, the 
picture will be made available to 
schools, colleges, clubs, theaters and 
other business, social and educational 
institutions in both 16 mm. and 35 
mm. sizes. 

Fisher Body will maintain master 
booking charts and be in complete 
charge of distribution. 

General Motors will use a heavy 
volume of local advertising as its 
new caravan instructs and enter- 
tains the inhabitants of various 
Southern centers. Arthur Kudner, 
Inc., is in charge of this adjunct. 

The traveling squadron disposes 
of some unfinished business by tak- 
ing a miniature Century of Progress 
to some of those who were unable to 
view the original in Chicago dur- 
ing its two-year run. This acknowl- 
edgment of its paternity is con- 
tained in the name selected for the 
cavalcade: General Motors Parade 
of Progress. The train consists of 
twenty-eight vehicles and a _ road 
company of forty persons. 

Mr. Sloan explained the basic 
idea behind the innovation in these 
words: 

“Industry, because of its very size, 
has seemed to be something apart 
and remote from the life of the aver- 
age man. Few people realize the 
community of interest which exists, 
and must exist, between great busi- 
nesses and the millions who consti- 
tute their markets. Only develop- 
ments which are good for the peo- 
ple as a whole are good for indus- 
try, since industry both depends 


upon and contributes to the pros- 

perity and buying power of the mil- 

lions who buy its products. 
“During the depression, therefore, 
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ADVERTISING AGE 


February 3, 1936 


industry has steadily worked with 
its eyes on the future, striving 
through research to improve its 
products, to make those products 
available at lower prices, and thus 
to provide more employment. The 
General Motors Parade of Progress 
is being undertaken to ‘bring indus- 
try to the people,’ and by showing 
the individual citizen in his home 
community what the contributions 
of industry mean to him and his 
family, to establish a basis of mu- 
tual understanding and friendliness, 
and at the same time to increase 
confidence in the future progress of 
America. 

“American standards of living are 
still the highest in the world. By 
broadening the activities of industry 
through scientific development, we 
can have more of the good things of 
life, rather than accept less of them. 
Forces now unmistakably at work 
within industry itself are laying the 
foundations for new standards of se- 
curity and opportunity. 

“New developments of science, 
with their limitless frontiers, are 
providing fresh outlets for exercise 
of individual initiative, which has 
added, and will continue to add, 
to human welfare. There is plenty 
of work to be done, if we keep 
pace with scientific progress. 

“Often progress has implied gen- 
eralized benefits derived by large 
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groups of people over extended pe- 
riods. Our exposition, which we will 
take directly to the people in their 
home cities, is designed to show 
progress as it affects each and every 
person.” 


No Sales Solicitation 


Although new products of the 
corporation in the transportation 
and home equipment fields are in 
the Parade of Progress, the enter- 
prise is designed primarily for pub- 
lic entertainment and _ education. 
Admission to the exhibits will be 
free to all; it will be a veritable 
“circus of science” and there will be 
no sales solicitation. 

On the road, the caravan presents 
an imposing spectacle, stretching 
out for more than two miles— 
trucks, tractor-and-trailer units, and 
passenger cars. Units will be spaced 
at 200-foot intervals as a_ safety 
measure and courtesy to other mo- 
torists. 

Headed by a specially built Chev- 
rolet sedan, with 185-inch wheel- 
base, equipped for broadcasting 
music and announcements and fitted 
as a mobile office, the caravan 
travels in this order: The command- 
er’s car (a 1936-model Cadillac-Fleet- 
wood convertible sedan), eight es- 
pecially built streamlined exposition 


trucks, ten 1936 General Motors se- 


dans for show purposes (two from 


ule ballywhack and polish off some giant 
yourself! 


BRUSH FOR BEAUTY 


$1.00 rs 
COMPLEXION 


~ AND 3 BANDS FROM 


PALMOLIVE 


JUST SEND 5 BANDS FROM 


New premium offered by Colgate- 
Palmolive-Peet. 


Cadillac-LaSalle), 
1936 General Motors sedans for util- 
three especially 


NESCO CALENDAR 
SHOWS DEALERS 
HOW 10 PROFIT 


Provides Sales Promotion 
Schedule for Year 


Milwaukee, Wis., Jan. 30.—National 
Enameling and Stamping Company 
has completed distribution of “The 
Nesco Calendar of Features of the 
Month,” for use by dealers in plan- 
ning special seasonal merchandising 
promotions for each month of the 
year. It is virtually a sales promo- 
tion manual, showing retailers how 


built Chevrolet tractor-and-trailer 
units. 

Two of the three remaining units 
of the 28 assigned to the road show, 
a Cadillac and a LaSalle, both 1936 
convertible coupes, are driven by 
the two advance men. The 28th 
unit is a Chevrolet service truck 
for use in erecting the show tent. 
It will precede or follow the cara- 
van as needed. 


Body by Fisher 


The eight huge streamliners, said 
to be the largest cab-over-engine 
trucks ever conceived, measure 33 
feet from bumper to bumper, 11% 
feet from road to roof, and eight feet 
in breadth. With 235-inch chassis 
and 6-cylinder engines by General 
Motors Truck Corporation, the 
streamlined bodies were built in the 
Fleetwood plant of Fisher Body 
Corporation. In them are _ trans- 
ported the educational exhibits. 

On location, six of these highway 
leviathans will be opened for public 
inspection. They will be parked in 
two facing lines, three trucks to 
each line. Their sides open to form 
floor and roof, giving continuous 
covered passageway through each 
wing into the big tent, which will 
be raised for performances. 

Of the two remaining trucks, one 
will be opened as the stage in the 
tent; the other will stand by to 
carry the tent to the next location. 

In the trucks forming one wing 
will be shown sets contrasting the 
depressing, ugly parlor and kitchen 
of yesterday with the cheerful, 
charming living room and kitchen 
of today. At intervals, lectures in 
home economics will be given here. 
In the same group of trucks, various 
moving mechanisms used in indus- 
trial research, improvements over 
those operated in the General Mo- 

(Continued on Page 31) 


to cash in on the company’s big 
national program. 

The piece is designed to make it 
easy for the dealer to systematically 
advertise the hundreds of items in 
the Nesco line at the time when such 
advertising will do the most good. 

Actual calendars for each month 
alternate with larger pages outlin- 
ing the “merchandising idea of the 
month.” The calendar is 11x25 
inches in size. 

Nesco suggests the following 
strategy: January, promotion of 
Nesco enameled ware; February, tin- 
ware and dairy supplies; March, 
summer service galvanized ware; 
April, Japanned ware; May, kero- 
sene ranges, stoves and portable 
ovens; June, electric roasters and 
casserole; July, canners’ supplies; 
August, lithographed ware; Septem- 
ber, winter service galvanized ware; 
October, kerosene heaters and radi- 
ator equipment; November, enam- 
eled roasters and roast rack; Decem- 
ber, gift items. 


Plan for January 


On the “January” page, Nesco 
urges dealers to “concentrate on 
selling one or two consumer ac- 
cepted, nationally advertised brands 
of high quality enameled ware. 
Plan a close-out sale of odd items for 
the first or second week of January.” 

It suggests advertising the sale by 
means of door-to-door circulars; post 
cards; letters, special window and 
counter trims and decorations, and 
local newspaper or radio promotion. 

“Tinware is best merchandised as 
groups of related items,” advice for 
February reads. “The Nesco line of 
highest quality tinware is complete 
and offers many unusual promotional 
opportunities. For example: 

“Baking—make up special window 
and counter displays of sifters, bread 
pans, measuring cups, muffin pans, 
and other related baking items. 

“Laundry—draw attention to your 
large laundry appliances, such as 
power washers, ironers, etc., by 
making group sale window and 
counter displays of boilers, pails, 
suds dippers, soap chippers and other 
related laundry supplies. 


Suggest Replacement 


“Household—it’s not too far from 
spring housecleaning time to suggest 
replacement, repair and fill-in items 
by a special sale of merchandise such 
as flue stoppers, stove pipe collars, 
cups, dippers, watering pots, etc.” 

Other February merchandising 
hints are given for display of dairy 
equipment, and housewares special- 
ties, such as upside-down cake pans. 

Merchandising suggestions for 
each month are. strikingly set 
against a background of photographs 
of the merchandise to be featured. 

E. K. Lucas is advertising man- 
ager of Nesco. The account is han- 
dled by Reincke-Ellis-Younggreen & 
Finn, Chicago. 


NEWSCOLOR 


That's the trade name for our super- 
quality 4-color rotary printing on 
newsprint. We've sold to many na- 
tional advertisers Newscolor broad- 
sides, folders, booklets. Newscol- 
or costs less than 50% of slow- 
method color printing. Write 
for samples. 


HAVE YOU BOYS READ | 


PRACTICAL 
BUILDER? 


"PRACTICAL 
BUILDER 


Published by the publishers of BurLpinc SuppLy News, 
59 East a Buren Street, Chicago 
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@ First time a motion picture has 
been advertised in a rotogravure 


campaign national in scope. 


@ If you want to increase your sales 
in 1936 . follow the trend to 


rotogravure. 


ctropolitan ek) Weckly 


@ Baltimore SUN-Boston GLOBE - BuffaloTIMES-StLouis GLOBE-DEMOCRAT @Advertising Offices 
Cleveland PLAIN DEALER -Detroit oawete York NEWS-ChicagoTRIBUNE NEW YORK-CHICAGO ¢ SAN FRANCISCO 
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Jersey Stores Get metropolitan New York stores. Units|spring pattern quarterlies, The|cago and New York, designed the 


Borden Pure-Pak 


Borden Farm Products Company 
has begun distribution of milk to 
retailers in Northern New Jersey in 
Pure-Pak fiber containers, manufac- 
tured on machines leased from Ex- 
Cello Aircraft & Tool Corporation. 

jorden packages milk for dealers 
in central and southern New Jersey 
in fiber containers of American Can 
Company. 


SD 


Joins Safety Crusade 
Freedom Oil Company, Pittsburgh, 
will devote its entire 1936 appropri- 
ation to safe driving. Newspaper ad- 
vertisements stressing safety will ap- 
pear in Western Pennsylvania, East- 
ern Ohio and West Virginia. Safety 


emblems will be furnished to motor- 
ists. 


DISPLAY UNIT 
LIMNS PROCESS 
FOR CONSUMERS 


New York, Jan. 30.—A traveling 
display panel, perhaps first of its 
kind to describe an industrial process 
to the consumer, will be released Feb. 
24 as an important part of the na- 
tion-wide advertising and merchan- 
dising program of the Sanforized- 
Shrunk process of Cluett, Peabody & 
Co., Ine. 

Its first showing is scheduled for 


will then be sent to key cities for 
spring and summer promotional ac- 
tivities. It was previewed to retail- 
ers at the recent national convention 
here, 

The panel will help introduce cer- 
tain new spring cottons and linens 
as being All-Guard guaranteed wash- 
able, Sanforized-Shrunk and Rinso 
wash-tested. These fabrics will be 
stocked in as many as twenty depart- 
ments of large stores. 


Push All-Guard Tag 


Through coéperative advertising 
efforts of Sanforized-Shrunk interests 
and Rinso laboratories of Lever 
Brothers, the red, gold and black 
All-Guard tag, which covers Sanfor- 
ized fabrics, will be presented in 


American Weekly, Boys’ Life, Coun- 
try Gentleman, Country Home, Delin- 
eator, Farmer's Wife, Good House- 
keeping, Ladies’ Home Journal, Mc- 
Call’s Magazine, Pictorial Review, 
and Woman’s Home Companion. 

Insertions in newspapers of key 
cities and colored comic sections in 
Hearst newspapers will also feature 
the tag. Advertising in trade publi- 
cations supplements the national pro- 
gram. The Byron G. Moon Company, 
Inc., is the agency. 

The illuminated panel stands five 
feet high. A sequence of miniature 
cut-out machinery pictures the actual 
Sanforizing process. In _ addition, 
four photographs, with rotating flash 
captions, explain major steps in the 


process. Modern Art Studios, Chi- 


Chicago, Ili 


333 N. Michigan Avenue 


TRUE STORY 
RESUMES HIGHEST CIRCULATION 
GUARANTEE IN ITS HISTORY 


’ WHE circulation guarantee of ‘True Story \Vlae- 
azine will be advanced 
2 000.000. effective with the June 


1.900.000 to 


from 


19360 issue. 


This new guarantee ts already beine well ex- 
+ : a 


ceeded in current issues. March print order ts 


the highest since 1929, T 


hese gains are, as usual. 


largely voluntary newsstand purchases — and at 


the premium price of 15¢ a copy. 


With the greatest newsstand sale in the world. 


True Story necessarily: 


reflects the economic 


condition of America’s responsible Wage Earner 


families, who are the major market for most ad- 


vertised brands. 


The Black and White advertising page rate will be increased 
proportionately from $4250 to $4500. Other units will be 


increased in ratio. 


Contracts from new advertisers will be honored at the old 


rates through May 1937, if placed before March 18, 1936. 


TRUE 


STORY 


122 East 42nd Street, New York City 


Statler Building 


nois Boston. Mass. 


New Center Building 


Detroit, Michigan 


MAGAZINE 


San Francisco, Cal. 


Russ Building 


unit. 

The Sanforized program calls for 
spotlighting dress and drapery piece 
goods in March and ready-to-wear in 
April. May promotion will embrace 
all divisions of piece goods, men’s 
and women’s wear and drapery fab- 
rics. 

Helping the Retailer 


Display material will assist mer- 
chants in staging store-wide promo- 
tions. Blow-ups of the All-Guard tag 
will be supplied for window use while 
smaller reproductions will take the 
form of arm chevrons for sales peo- 
ple. All-Guard costumes will drama- 
tize the Sanforized features in stores. 

Rinso laboratories are preparing 
giant and regular size test cards fea- 
turing washed and unwashed 
swatches of fabrics, side by side, with 
a report showing the results of ten 
washings. Such cards will carry the 
store name. 


Critchfield & Co. 
Appointed by Two 
Critchfield & Co., Chicago, have 
been appointed by Cole Trading Cor- 
poration, Toronto, Can., American 
representative of Alexander Stewart, 
Dundee, Scotland, whisky distillers. 
This agency also has been ap- 
pointed by Chittenden & Eastman, 
Burlington, la., Permalux upholstered 
furniture. 


Rambeau Company 
Adds to Its Staff 


R. C. Rambeau has been appointed 
San Francisco manager for William 
G. Rambeau Company, radio station 
representatives. He was formerly 
with Vacuum Oil Company. 

Robert W. Buckley has joined the 
New York office. He was formerly 
with Delineator. 


Muralo Mane Basford 


G. M. Basford Company, New York, 
has been appointed advertising coun- 
sel by Muralo Company, Staten 
Island, N. Y., manufacturer of Mu- 
ralo Process wall coatings, water 
paints and Mural-tone casein paint. 
Trade and consumer advertising will 
be used. 


Joins Radio Specialty 


Edward W. Siegel has left Globe- 
Union Mfg. Company, Milwaukee, to 
become sales promotion manager of 
Radio Specialty Company, distribu- 
tor of Philco radios and Norge appli- 
ances in Wisconsin and Upper Michi- 
gan. 


Northwest Group Meets 


Northwest Daily Press Association 
will hold its 17th annual meeting Feb. 
17 at the Nicolett Hotel, Minneapolis. 
Harry R. Hill, national advertising 
manager, Fargo, N. D., Forum, presi- 
dent of the association, will preside 
at the sessions. 


Started in the 
1933 bank holidays. 


300,000 controlled circulation. 
Everything against it but its 
field, reader interest and good 
space buying judgment. 

So we flourished while a lot 
of them went broke. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 116 S. Mich. Blvd., Chicago 
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ADVERTISING AGE 


In Which We Turn a Footnote Into a Headline 


(Voluntary Circulation Is the Number of Copies of a Magazine That 
People Will Buy, Issue by Issue, If Left to Their Own Devices) 


This definition, which has appeared as a footnote 
to these Macfadden pages through several months, 
now comes in orderly sequence up to the top. 


For “Voluntary Circulation”, as applied to the 
magazine field, is only part of the whole revolution- 
ary change in merchandising methods that was 
introduced into the entire business world by that 
new generation of young executives (now, alas, no 
longer young) who found their way to power shortly 
after the turn of the century. And who proceeded 
to turn the new century upside down with care. 


You younger executives who have come into 
power since this modern era of business began should 
find exceeding interest in reading this page if only 
as an historical document. But you older executives 
should have a double interest and a double pleasure. 
Because you are the makers of this history of mod- 
ern business which we shall be talking about. 

kkk 


You older men may like to go back for a moment with a 
smile to the days when the manufacturers of America didn’t 
count for so much. Most of you were in the hands of your 
jobbers. And the jobber was “the works”. Your jobber told 
you what to make and how much to make. Oftentimes he 
didn’t even like your name on your product. He wanted his 
own. And you were helpless because you were in his hands. 
So an enormous per cent of all the things made in America 
were “‘stencilled” products. Products made by you and “sten- 
cilled” with his name. And it was at this point that you almost 
literally rolled up your sleeves and went into the great fight 
that changed the whole manufacturing picture of America. 


x kkk 


This was the world of production in which the great majority 
of you younger (now much older) executives found yourselves. 


You began selling your own products under your own name 
and guaranteeing those products to the consumer. You began 
using your jobber as part of your machinery of distribution 
and not as an end in himself. You began developing the retail 
outlets of America as fast as you could. The old jobber had 
always had his favorite customers. You had no favorites. 


And finally, with stronger and stronger advertising, mainly 
through the magazines, you went direct to the consumers of 
America, offering your products for sale under your own name 
and your own guarantee. 


And that was the beginning of modern merchandising in 
America, which today is in full power. 
kkkk 
And Macfadden Publications—where do we come into the 


picture? 


Well, we saw what you were doing and went out and did 
exactly the same. We threw out wholesale jobbing connections 


who were telling us, and established others whom we could tell. 
And just as you developed your retailers, so we developd ours. 
We helped to make it possible to buy magazines on every 
corner in America. 


And finally we went to the consumer with our advertising 
just as you had done. Advertising with us was not something 
that we recommended to you and did not take for ourselves. 
We became the biggest advertiser in America in the maga- 


zine field. 


And gradually we found out the things that you had found 
out. We had had a natural demand for our products to start 
with, just as you had had. And it was a natural demand. 
Enough advertising can sell anything once. But no amount of 
advertising on an unwanted product can produce a steady 
repeat sale from twelve to fifty-two times a year and a steady 
increase over fifteen years. 
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Other “findings” came thick and fast. Not only were we 
making circulation for ourselves but it was soon apparent that 
we were making the most valuable kind of circulation for our 
advertisers; that this voluntary circulation, which was more 
valuable to us, must also be more valuable to you. It seemed 
reasonable to suppose that people would be far more interested 
in and would read far more thoroughly a magazine that they 
were buying issue by issue than they would a magazine to which 
they had been induced to subscribe for a considerable period of 
time. 


This all seemed logical. But it was not until years later that 
the independent Starch Survey, conducted in the interests of 
national advertisers, showed that the two Macfadden magazines 
included in that survey had, in their respective fields, the 
highest reader-interest of any of the magazines studied. 


Thus, it became a proven fact that the lesson we had taken 
from you was to prove of extraordinary benefit to you, and 
that “voluntary circulation” magazines—that is, magazines that 
were voluntarily “bought” issue by issue—were not only more 
valuable to us but were to prove so much more valuable to you 
as to mark the beginning of a new type of thinking in the 
advertising world. 


And so today our battle has been won just as yours has been 
won. We are in control of our own business. We have by far 
the largest voluntary magazine circulation in the world and we 
know the weekly and monthly needs of every newsstand in 
America in relation to every magazine we publish. 


We have also helped to establish so many retail outlets that 
you can now buy practically any magazine you want on any 
business corner in the United States. So that if the public 
doesn’t buy more of any particular magazine at these innum- 
erable points of sale, it is because the public doesn’t want any 
more. And nothing that that publisher can say to you can 
change what the public is saying to him. 


So far as voluntary magazine sales are concerned, the people 
can now be left to their own devices to buy whatever magazine 
they may want to read—if the magazine publisher has the 
courage to leave it “to their own devices”. 
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LINOTYPE TAKES 
A BOW ON ITS 
Q0TH BIRTHDAY 


New York, Jan. 30.—Celebrating 
the fiftieth anniversary of the inven 
tion of the first practical linotype, 
officials of Mergenthaler Linotype 
Company are not sure which is most 
in debt to the other, advertising or 
the linotype. 

While the machine ante-dated 
large-volume advertising, require: 
ments of advertisers, manifested di- 
rectly and through publishers of 
newspapers and magazines, greatly 
hastened improvements and _ refine- 
ments. 


A Distinguished Committee 


Until 1911, all linotypes were essen- 
tially straight-matter machines, bene- 
fitting advertisers chiefly by reducing 
newspapers and magazines 
and thereby making more and better 
media available. 

In that year, attention of adver- 
tisers was drawn to the introduction 


costs of 


lowa Fa 


Tulips Over Safety, 
Ruling in Buffalo 


Buffalo, N. Y., Jan. 28.—A 
Niagara square 24-sheet pos- 
ter used in the State’s high- 
way safety campaign here 
had to come down because it 
interfered with a city tulip 
bed, Parks Commissioner 
Frank A. Coon ruled. 

The poster was on display 
for a few hours only, since it 
was demolished just as it was 
to have been dedicated. The 
sign showed a large figure of 
a man asking “What Have I 
Done?” after an automobile 
smash-up. Twenty-six similar 
posters were erected later 
throughout the city. 


‘and the Spokane Spokesman-Review 
The use of machine 

‘for advertisements has progressed 
steadily since that time, the possi- 
| bilities for economical, rapid setting 
lof display types by machine being 
|extended until in a few years many 
ladvertisements were set exclusively 
by this method. 
| Recently a leading New York 
|typographer invited advertisers to 
the unveiling of a special linotype 
designed for setting advertisements 
lonly. Viewing an exhibit of adver: 
|tisements set by hand and duplicated 
|in entirety on the machine, few of 
|the experts could distinguish between 
|machine- and hand-set. 

| The first linotype was installed in 
ithe plant of the New York Tribune, 
As rapidly as machines could be built 
deliveries were made to the Lowis- 
ville Courier-Journal, Chicago Daily 
News. Washinaton Post and Provi- 


of multiple magazine models with an 
advertising work contest conducted 
by Mergenthaler Linotype Company 

The judges were H. N. Kellogg, 
American Newspaper Publishers As- 
sociation; John Clyde Oswald, A meri- 
con Printer, and F. E. Colson, News- 
First prizes in the three 
classes were awarded to Port Huron 
Times-Heral?d, Port Huron, Mich.; 
Harrisburg, Pa., 


paperdom. 


Harrisburg Patriot, 


rm Income 3ti | SOARING 


“BLANKETS IOWA'S RICHEST 


Chicago 


Plus or Minus AAA 
lowa Farmers Are in the Money 


If you have been wondering what would happen to the poor lowa 
farmer since the AAA went out the window—relax. 
bit mad at first but has been so busy polishing up the Fall pig crop 
that he has had little time to worry about it. 
gets for his products, not who gives it to him, that really counts. 
Last January hogs on the Chicago market were quoted at about . 
$7.75 per hundred. This year the price has been around $10.70. 
The Fall pig crop for 1934 was 1,602,000, while the 1935 crop was 
2,747,000. The prosperous farmers in the Cedar Rapids area have 
the cash to make needed Spring purchases and that means business 
for everyone. The Cedar Rapids Gazette is a logical medium for 
your Spring schedule. 


si 
or 


dence Journal. 


Volupte Appoints 
Volupté, Inc., New York, manutfac- 
turer of compacts and cigarette cases, 
has appointed Kimball, Hubbard & 
Powel, New York. 


Kennedy to “American” 
Alex Kennedy has resigned from 
the Boston Globe to join Boston 
American. 


He was a little 


It is what the farmer 


wes ed P 


erst r 


OE: 


7 f * 
MARKET Deo pty a. 


Cedar Rapids Gasette ws y 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


Detroit 


St. Louis 


| “NEW WASHER SIMULATES “GENTLE HANDS" 


composition | 


Brick Shere 
May Return to 
Consumer Media 


Cleveland, O., Jan. 30.—-Anticipated 
business increases this year will mean 
a corresponding increase in advertis- 
ing by the Brick Manufacturers Asso- 
ciation of America, with a possibility 
that consumer media will be added 
The association appropriation for ad- 
vertising and research is based on 
four cents per thousand bricks sold. 
Business optimism was radiated at 
the recent annual convention here. 
In addition to the trade campaign by 
the organization, individual members 
were advised to use local newspapers 
to reach prospective home-builders. 
Sectional schedules are sure to be in- 
creased during 1936 in the face of 
improved conditions in the building 
field. 

Officers elected to carry on the work 
of the association for the coming year 
consist of W. Gardner Long, of Bos- 
ton, president; Harrison Clipper, of 
Detroit, vice-president; Herbert F. 
Geist of Cleveland, treasurer; and 
Ralph P. Stoddard, of Cleveland, sec- 
retary and manager. 


Once Used Magazines 


Prior to the depression, the Brick 
Manufacturers Association used na- 
tional magazines to reach the con- 
suming public. The plan was aban- 
doned five years ago. 
At present the association is using 
Architectural Forum, Architectural 
Record, Engineering News-Record 
and Practical Builder. This schedule 
is supplemented by direct mail con- 
tacts with architects and engineers 
and consumer literature on request. 
The Brick Manufacturers Associa- 
tion handles its own advertising from 


| 
| 


Now Hurley Machine Co., 
show prospects new multi-action revers- 


Chicago, will 


ing unit in Thor washers, born of 30 
years of experience and three years of 
field testing. 


| executive offices in Cleveland. Adver- 


tising is designed to promote brick, 
the oldest building material, as the 
modern material for home building. 
Local-made brick is recommended for 
saving in transportation costs. Home 
magazines and contractors’ publica- 
tions will probably be first to be 
added to the schedule when adver- 
tising funds are increased. 

The Brick Manufacturers Associa- 
tion has a membership of about 400, 
representing more than 50 per cent of 
the total output. 


Nowell to Radio Sales 


Douglas A. Nowell has joined 
Radio Sales, subsidiary of Columbia 
3roadcasting System, succeeding 
Lincoln Dellar, who has joined Co- 
lumbia’s station relations depart- 
ment. 


Two Join A. N. A. 


Bethlehem Steel Company, 
hem, Pa., and Coleman Lamp and 
Stove Company, Wichita, Kan., have 
been elected to membership in Asso- 
ciation of National Advertisers, New 
York. A. W. Boyer will represent 
Coleman; John C. Long, Bethlehem. 


Bethle- 


“Journal” Makes Survey 


L. W. Herzog, assistant promotion 
manager, Milwaukee Journal, is di- 
recting the Journal’s 1936 consumer 
analysis, which will be completed 
about March 20. 


H. L. Gilchriese Dies 


Harry L. Gilchriese, national pub- 
licity director of the Girl Scouts, 
died Jan. 20 in New York. Funeral 
services were held in Georgetown, 
Ont. 


Saline te Brisacher 


Emil Brisacher and Staff, Los An- 
geles, have been appointed by Bekins 
Van & Storage Company. Newspa- 
pers, outdoor and radio will be used. 


Companies headed by Chicago Journal 
of Commerce readers spend over 90%, of 
the money going into National Adver- 
tising from the Central Western States. 


COVERING 
THE 


TACOMA 


SEATTLE 
MARKETS 


KVI guarantees 


. . The most complete coverage of 

any Station, regardless of power, in the 

Pacific Northwest. 

1000 watts .. ; 5, Seecee 
Pioneer CBS Station in Pacific 


Northwest 
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Advertising in The New York Times Outpulls “ | 
Every Other Medium for Wheeler Shipyard [im 


gesu® 


This is but one of many similar 
advertising result reports in our 
files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 43rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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ADVERTISING AGE 


February 3, 1936 


Urges Joint 
Citrus Copy 
by 2 States 


Tallahassee, Fla., Jan. 28.—If Cali- 
fornia and Florida unite 
their energies and talents in proper- 
ly advertising and marketing citrus 
fruits, both could build up a world- 
wide market, Governor Dave Sholtz 
of Florida said, following his return 
from a trip to California. 

In making the unique proposal 
that the two states advertise jointly, 
Governor Sholtz said his visit to the 
Western state convinced him that 
barriers between those states are 
merely competitive, and expressed 
the belief that coéperation could be 
achieved. 

Such coéperation could be brought 
about if growers and shippers would 
view the matter from the proper 
perspective, and grasp the opportu- 
nity of a world market as provided 
in use of intelligent advertising and 
selling, he said. 

Internal problems’ facing the 
Florida citrus grower, the governor 
declared, are passing. Proper regu- 
lation of the industry, and an ap- 
preciation of the vastness of the 


were to 


| potential market, bolstered by a 


united industry in Florida, will ae 
complish lasting results more rapid- 
ly than any other factors, he said. 


gram, making provision for state 
advertising of citrus, was enacted by 
the 1935 legislature as Florida's first 
organized effort to promote its 
major industry. California growers, 


| 
| 
| A 14-point citrus regulation pro 


| tions. 


united in the California Fruit Grow- 
ers Exchange, have long been na 
tional advertisers. 


McCartney Recognized 
Frank LL. McCartney has 
elected a director of Norwich Phar- | 
macal Company, Norwich, N. Y., ei 


been | 
} 


ceeding J. Fred Windolph. Mr. Me- 
Cartney is a_ vice-president of the 
company. 


Sun Loses Nelson 


John Nelson, 62, died Jan. 24 in 
Chicago, of heart disease. Mr. Nelson 
headed the public relations depart- 
ment of Sun Life Assurance Com- 
pany, Montreal, and was a contrib- 


| 
| 


uting editor of Maclean's Magazine 


G. M. in Syracuse 
General Motors Corporation has ac- 
quired the Syracuse, N. Y., plant of | 
Brown-Lipe-Chapin Company, and | 


will begin production of automobile | 
accessories there late in February. 


Koroseal Launched 


by B. F. Goodrich 


B. F. Goodrich Company, Akron, 
O., is promoting Koroseal, a new 
synthetic rubber material in a sched- 
ule including Business Week, Time, 
and a number of business publica- 
Griswold-Eshleman Company, 
Cleveland, is the agency. 


Publish Book on 
“Newspaper Makeup” 


The articles on “Newspaper Make- 
up,” by John E. Allen, which have 
appeared in The Linotype News for 
several years, will be combined with 
previously unpublished material, in 
book form this month by Harper & 
Brothers, New York. 


| Healy, Paley, to Speak 


Among those to address the Ad- 
vertising Affiliation in London, Ont., 
May 15-16, are Fred A. Healy, adver- 
tising director Curtis Publishing 
Company, and William 5S. Paley, 
president, Columbia Broadcasting 
System. 


Dover Names Daily 
Dover Mtg. Company, Dover, O., 
“Lady Dover” electric irons, has ap- 
pointed Walter Daily, Inc., Cleveland 
Newspapers, business papers and di- 
rect mail will be used, with general 
magazines to come later. 


Gray-O Reilly 


But gambling isn’t swanky everywhere 


CHRISTIAN 


HERALD 


Gambling is smart in New 


leaders, the sophisticates, the 


York. 


people who are copied. 


It is “done” by the 


Outside of New York, gambling is the pastime of the 


people who live on the wrong side of the tracks—the 


pe ple ari bx dy CC ypies. 


This isn’t a sermon on behavior 


or wrong. It is just plain business. 


selling the leaders first. 


Quite right. 


on a question of right 
You make sales by 
But to reach the 


leaders outside the metropolhtan districts vou need a dif- 


ferent appeal. 


In all the country outside the few square miles of very 


few big cities, leadership is determined, not by swank, 


but by 


RESPECTABILITY 


havior, and adequate means. 


uine because the leaders may lack swank. 


Respectability is compounded of family, character, be 


leadership is no less gen- 


It is the more 


secure because swanky people cannot break it down. 


Phese leaders read Christian Herald. 


RENEWS BATTLE 


AMERICAN CAN COMPANY 


American Can Company broke into 50 
newspapers last week with new copy for 
"Keglined'" containers. The opening ad- 
vertisement of 1,700 lines will be fol- 
lowed by others of 1,200. Fuller and 
Smith and Ross, Inc., is the agency. 


Script Revised 
in 560 Cases 
Is N B C Report 


New York, Jan. 30.—In 560 in- 
stances during 1935, clients of Na- 
tional Broadcasting Company were 
required to revise script before their 
continuities were accepted, accord- 
ing to the annual report of Janet 
MacRorie, director of continuity ac- 
ceptance., 

This figure, however, does not re- 
veal the full extent of the censorship 
exercised by the network. Publica- 
tion of written definitions of policies 
began in December, 1933, with a ban 
on laxatives and many additions 
have been made since. The advisory 
service of the department of con- 
tinuity acceptance has also tended 
to eliminate the necessity for cen- 
sorship. 

Unethical business practices con- 
stituted the most frequent offense in 
1935, 390 such cases being reported. 

There were 88 instances of “poor 
taste, impropriety, slander and other 
statements unfit for broadcasting.” 


Word “Harmless” Is Banned 


The chain has banned all use of 
“safe” and “harmless” in the adver- 
tising of medical products, regard- 
less of the weight of expert evidence 
to prove the point. Nineteen adver- 
tisers tried to include these words 
in their script and were stopped. 

Some other transgressions occur- 
ring now and then included editorial 
comment and comment on legisla- 


tion, diréct address, appeal for 
funds. impersonation without re- 
lease, and mention of broadcast 
tickets. 


There were 158 violations in the 
cosmetic and toilet goods classifica- 
tion, 146 in foods and beverages, and 
126 in drug. 

Miss RacRorie commended the co- 
Operative spirit of advertising agen- 
cies generally. Advertisers, she 
intimated, are less tractable, though 
most of them accept correction 
gracefully when the necessity for it 
is thoroughly explained. 


Schmid to Mutual 


Robert Schmid, formerly with 
Young & Rubicam, and recently in 
the sales promotion department of 
Columbia Breadcasting System, has 
been named sales promotion man- 
ager of Mutual Broadcasting System, 
with headquarters in New York. 


Fete A. N. A. Officers 


Ken R. Dyke, chairman of the 
board, Association of National Adver- 
tisers, and Allyn B. McIntire, retir- 
ing A. N. A. chairman, spoke over 
WOR Thursday at a luncheon in 
their honor at the Advertising Club 
of New York. 


ERP ID Santes 


H. B. Santes has been appointed 
director of engineering of Electrical 
Research Products, Inc., New York. 
J. P. Maxfield is director of commer- 
cial engineering, and J. S. Ward, di- 
rector of operations. 


“Tribune” in Radio 


The Tampa, Fla., Tribune has ap- 
plied to Federal Communications 
Commission for a permit to construct 
a broadcasting station. 


Butterfield to L. & T. 


Herbert Butterfield, managing di- 
rector of Ft. Wayne Civic theater, has 
joined the radio department of Lord 
& Thomas, Chicago, as assistant to 
Basil Loughrane, program director. 


Martin in Chicago 
Arthur F. Martin, of I. Miller & 
Sons, New York, has been appointed 
general manager of the company’s 
Western stores, with headquarters in 
Chicago. 


Davis to Standard 


Malcom Davis has joined National 
Mortician, Chicago, in charge of 
Eastern territory. Offices are at 185 
Madison Ave., New York. 


THE Heart and | 


EFFECTIVENESS 
of NEON DISPLAYS 


The display builder who specifies 
the use of Acme Transformers is 
giving you the most for your money. 
He knows that Acme’s balanced elec- 
trical and mechanical design and 
other exclusive features provide 
greater brilliancy of illumination— 
noiseless and trouble-free operation. 
For Effective Neon Displays—use 
Acme Transformers. 


The Acme Electric & Mfg. Co. 


1452 Hamilton Ave. 


Cleveland, Ohio 


WHY DID 


DUESENBERG 


CHOOSE RAPID'S 


GIANT PRINTS? 


T Chicago's Michigan Ave- 

nue Bridge, in the Duesen- 
berg showrooms, the sales mes- 
sage on twenty thousand dollars’ 
worth of automobile is carried by 
a huge Rapid Copy Service Co. 
GIANT PRINT. 


Why Rapid? Because no clearer, 
crisper print is to be had. 


They're appearing more and 
more, these Cleartone prints, in 
windows, stores and booths, on 
cards for instructing large groups, 
in account solicitations, patent 
suits, and where not. . . . They're 
powerfull . . . Let a Rapid Con- 
tact Man show you their greater 
usefulness. 


GIANT PRINTS 
PHOTOSTATS 


RAPID 


COPY SERVICE CO. 
SIX BRANCHES 


NEW YORK 
415 Lexington. ..... 444 Madison 


VAnderbilt 3:3680 


. 
CLEVELAND 
Union Trust Bldg. 


Main 9335 


7 
CHICAGO 
110 So. Dearborn . . 228 No. La Salle 
360 No. Michigan Ave. 


STAte 5977 
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ADVERTISING AGE 


“WRITING IN LIGHTS” 


“Writing in Lights,” a comprehen- 
sive analysis of all forms of elec- 
tric sign advertising, brings facts 
necessary for you to determine 
the place electric sign advertis- 
ing has in your advertising pro- 
gram for the year ahead. It will 
be mailed free upon request. 


FEDERAL ELECTRIC COMPANY, INC. 
CLAUDE NEON FEDERAL COMPANY 


Subsidiaries: 


- OF-SHOPPING”’ 
NEWSPAPER ADVERTISING 


CREATES I# PEOPLE A DESIRE FOR YOUR PRODUCT 


POINT-OF-SALE 
ELECTRIC SIGN 


ADVERTISING 


REMINDS PEOPLE OF THEIR DESIRE FOR 
YOUR PRODUCT AT THE RIGHT TIME 


-- while they are on the 
buying. path -- 
AND THAT, ADVERTISERS AGREE, IS 
IMPORTANT-- IF THEY ARE TO ENJOY 


GREATER RETURNS ON THEIR NEWSPAPER 
ADVERTISING DOLLARS. 


225 North Michigan Avenue, Chicago, Illinois 


BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 


FEDERAL BRILLIANT CO. St. Louis and Kansas City, Mo. / 
CLAUDE NEON FEDERAL CO. SOUTHWEST, Oklahoma City, Okla.; Tulsa, Okla.; Wichita, Kansas 
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ADVERTISING AGE 


February 3, 1936 


“I’ve been workin’ 
on the railroad 


all the livelong day. 


And when I get home at night, 


I’m too tired to care about housework or needlework.” 


So say the fifteen thousand women who work on 


American railroads. 


They constitute only a small part 


of the ten million women who work for a living, but 


their feelings about homemaking are typical. 


These ten million working women must be borne in 


mind in the purchase of advertising space. 


They are 


not home-bodies; but at the same time, they dilute the 


circulation of the large women’s magazines amazingly. 


They are almost equal in number to the entire circula- 


tion of all the big women’s magazines combined. 


Many advertisers want to reach home-bodies—exclu- 


sively. 


Many more know that home-bodies constitute 


their major market. They can reach more than 820,000 
home-bodies through Home Arts-Needlecraft. Only home- 


bodies. Nothing but home-bodies. None whose major in- 


terest in life lies outside the home. 


Rate increase already announced, effective June, 


1936. Old rates prevail for two years on orders 


received up to March 15th. 


HOME ARTS 


NEEDLECRAFT 


New York 


San Francisco 


Chicago 


Boston 


Los Angeles 


Underwood 


PROFESSORS MAY 
SERVE. AS! CRITICS 
OF ADVERTISING 


Bright Idea Announced by 
McCloskey 


New York, Jan. 29.—Considerable 
excitement was created in advertising 
circles this week when what appeared 
to be a new edition of the Harvard 
Advertising Awards appeared on the 
horizon, with Bryson de Haas Mc- 
Closkey as its sponsor. The tumult 
and shouting quieted to a murmur, 
however, when it developed that the 
personnel of Mr. McCloskey’s com- 
mittee was somewhat less distin- 
guished than the original press an- 
nouncement promised. 

Besides giving an annual award for 
outstanding advertising, Mr. McClos- 
key’s venture has a commercial angle. 
He proposes the rather ambitious as- 
signment of having his committee of 
college professors criticize advertis- 
ing, before it appears in print, for a 
consideration. In fact, the name of 
the McCloskey organization is Na- 
tional Committee of Advertising 
Critics. Headquarters are at 545 
Fifth avenue, Suite 708. The goal is 
to enlist the services of 100 pro- 
fessors. 

Names Are Missing 


A founders’ committee of sixteen 
is headed by Prof. F. A. Russell, of 
the University of Illinois. Prof. Rus- 
sell is widely and favorably known 
among advertisers. The remainder 
of the list, however, is conspicuous 
by absence of such names as Tosdall, 
of Harvard; White, of Texas and the 
Department of Commerce; Taylor, of 
North Carolina; Hovde, of Pennsyl- 
vania; Gault, of Michigan; Faville, of 
Stanford, and others who have made 
definite contributions to advertising 
progress. , 

On the contrary, at least two of 
the members of the ‘founders’ com- 
mittee” were identified as being fresh 
from school themselves. Either Mr. 
McCloskey was turned down by the 
men whose calibre would have helped 
make the enterprise a success, or he 
didn’t realize that all “professors” 
aren’t alike. 

Prof. Russell himself, caught by 
ADVERTISING AGE over long-distance 
telephone, seemed somewhat § sur- 
prised by Mr. McCloskey’s announce- 
ment. He said that he had consented 
to serve on the founders’ committee, 
if and when formed, but had defi- 
nitely not promised to act as chair- 
man. Like others interviewed, he 
said he had heard of only one or two 
of the fellow-members of the foun- 
ders committee. 

One of Mr. McCloskey’s problems 
is how to obtain the sinews of war. 
His original idea was to ask the 
members of the founders’ committee 
to make contributions to get the ven- 
ture started, but it is said that the 
professors have shown a marked re- 
luctance to come across. 

The publicity release quoted one 
member of the founders’ committee 
as follows: 


Has the Answers 


“Our plan has hit upon the most 
difficult and unsolved problem in the 
whole field of advertising. Up to the 
present time, few, if any, advertisers 
have discovered a method of meas- 
uring the true worth of their adver- 
tisements other than by results which 
they obtain after the plan has been 
put into effect. 

“T am convinced of the soundness 
of our plan. Of first importance, is 
the fact that the opinions of pro- 
fessors would come nearer to being 
unbiased than any other group that 
might be selected. I believe, too, that 
the professors are far enough re 
moved from the problem so that they 
will not be so likely to be lost in 
the details of any particular cam- 
paign.” 

Mr. McCloskey himself had this to 
say: 

“Most definitely it is not the inten- 
tion of the committee to, in any way, 


take the place of the advertising 
agency. We will not at any time 
enter the field of the agency. Our 
work is to examine their program 
and copy and to express to the adver- 
tiser, not to the agency, the opinion 
of the committee.” 


Special Sales Week 
Staged by Kleenex 


Kleenex Company, Chicago, used 
space in 194 newspapers of ninety-one 
cities, announcing National Kleenex 
Week, Jan. 27-Feb. 1, during which 
the regular 200-sheet package was 
sold at bargain prices. One to three 
insertions of two columns by 10% in- 
ches, were made. 

The sales event was also advertised 
on the company’s radio program, 
“The Story of Mary Marlin,” over 
CBS. Mary Marlin was also featured 
in the newspaper announcements. 
The Kleenex account is handled by 
Lord & Thomas. 


COAST ALARMED 
BY COMPETITION 
IN TRAVEL! COPY 


(Pictures on Page 35) 

San Francisco, Cal., Jan. 28.— 
California and the Pacific Coast in 
self-protection must increase their 
tourist advertising and band to- 
gether to pull the tourist across the 
Rockies, Don Thomas, managing di- 
rector of the All-Year Club of South- 
ern California, told the mid-winter 
conference of the Pacific Advertis- 
ing Clubs’ Association at Oakland 
last week. 

California is being out-advertised 
twenty to one, Mr. Thomas declared. 

“If we are to avoid loss of busi- 
ness resulting from tourist trade,” 
he said, “the entire West must unite 
in a concerted drive to maintain the 
steady flow of new money into this 
territory.” 

Competitive advertising from other 
regions of this country and from 
other countries constitutes a major 
threat to the West’s income from 
tourists, he said, asserting that the 
solution to the problem rests in a 
vast unified effort involving cooper- 
ation of all western states. Sec- 
tional rivalries on the Pacific Coast 
must be laid aside, he said. 

Mr. Thomas pointed out that Cal- 
ifornia’s four major industries and 
their dollar volume are: oil, 135 mil- 
lion; tourists, 134 million; motion 
pictures, 98 million; and _ citrus 
fruits, 81 million. 

With oil, motion pictures and cit- 
rus, he said, the procedure is to send 
them East and bring the dollars 
back to California. With the tour- 
ist industry the flow is reversed and 
the tourist and his dollar must be 
brought West. 


Monopoly Is Over 
“At first,” he declared, “The All- 
Year Club of Southern California 
and Californians, Inc., had a virtual 
monopoly on the technique of at- 


tracting a sum of money estimated 
by Roger Babson at $5,000,000,000 
into California. 

“Now, California—with reduced 
expenditures—is forced to compete 
with 55 foreign countries with gov- 
ernment subsidies; whopping big 
appropriations from six New Eng. 
land states; one from Michigan; 
state and individual campaigns from 
Florida; a new movement on foot 
in Southeastern states; and a con. 
certed drive from Bermuda and the 
combined force of the transatlantic 
steamship companies. 

“This constitutes a serious prob- 
lem—but it’s a rich prize. I chal- 
lenge any industry to show pros- 
pects for development that the tour- 
ist trade does. This threat is a 
challenge to the originality and ini- 
tiative of the west, for it is a threat 
to the growth of the entire west. 

“Industry today follows popula- 
tion just as commerce follows the 
flag,” he continued, “and since de 
pending on an increase of births 
over deaths would leave us practic- 
ally at a standstill in buying power, 
selective immigration through well- 
planned tourist advertising is the 
key to the health expansion of all 
industry on the Pacific Coast.” 

Tourists represent a class able to 
afford the luxury of pleasure travel 
and make the most desirable new 
citizens, he said. Southern Califor- 
nia has found that 10 per cent of 
her pleasure visitors eventually re- 
turn to locate. 


Copy Is Improving 


Sessions opened at San Francisco 
with delegates from all coast cities 
in attendance. One meeting was 
held in Oakland. E. J. Murphy, Los 
Angeles, presided. Plans for the 
Seattle convention were discussed 
in detail at the convention. 

Untruthful advertising in the 
West, the subject of so much discus- 
sion of the Pacific Advertising 
Clubs’ annual convention last sum- 
mer, has already shown marked im- 
provement, Harold Deal, president 
of the San Francisco Advertising 
Club, reported. He said definite 
progress has been achieved through 
cooperation of advertisers, agencies, 
media, and the Federal Communica- 
tions Commission. 

Mr. Deal reviewed foundation of 
the mythical Gro-Mor Company by 
the San Francisco Advertising Club, 
and the organization of a national 
advertising campaign for the com- 
pany. He recommended the stunt 
to other organizations, but warned 
them to advise media representa- 
tives to “take off the kid gloves” 
when making their presentations. 
Attendance at the club’s four “Gro- 
Mor” luncheons mounted from an 
original 139 to 300. 

Formation of more junior adver- 
tising clubs was urged by Margaret 
Lewis, vice-president at large in 
charge of women’s activities and 
junior activity, and Blanch Wal- 
thers, Los Angeles, executive secre- 
tary. 


E. T. Kelly Dead 
E. T. Kelly, head of the Chicago 
book publishing house of that name, 
died Jan. 20 at the age of 63. 
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‘A MARKET OF 22,000,000 


According to the most retiable statistics the Catholics of 
America represent over twenty million buyers with an annual 
5*. spending power of twelve billion dollars. 

7 St. Anthony Messenger with over 140,000 full paid sub- 
Re scriptions is one of the most p 
| tributed Catholic magazines in the country. 

terest is proven thousands of times each month. 
De not neglect this market longer. Order space in 
4 


ST. ANTHONY MESSENGER 
The Popular Catholic Monthly 
1615 Republic St., Cincinnati, Ohio 


"'Messenger'’ will deliver your message. 


ar and most widely dis- 
Its reader in- 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
bound Sth edition of “ Reserve Iflustrations.*’ Overt 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


_ UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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Oklahoma City Market's 
$239,000,000 Sales Pool 


44C-° howings” in the Oklahoma City trade area during 1935, according 


to noted economists, indicate a vast pool of rich sales-possibilities 


in this market for 1936! With over 239 million dollars . . . 45.7% of the 
state’s retail sales . . . flowing through Oklahoma City trade channels 

.. with 1935 bank debits (990 million dollars) gushing 15.3% above 
1934 .. . and all indices showing strong upward pressures . . . the Okla- 
homa City market steadily strengthens its position as one of the nation’s 


most profitable fields for sales development. 


The deep penetration of the Oklahoman and Times IS essential to 


strike “‘pay-sand”’ in the rich Oklahoma City market. These newspapers, 
going daily into 9 out of every IO Oklahoma City homes; into 3 out of 
every 5 in the trade area, dig deep into this market's sales pool with sig- 
nal effectiveness at ONE low cost. Concentrate your advertising efforts 
in the Oklahoman and Times, and share in Oklahoma City’s “Gold 
Cush of '36”. 


*SPUD IN—In the Oklahoma City oil field, ‘‘spudding-in’”’ 
is the actual biting of the drill into the earth . .. its start to- 
ward “‘pay-sand’’! An adequate advertising schedule in the 
Oklahoman and Times is another way to “spud-in” a vast 
pool of potential sales in the Oklahoma City market. 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


National Representative : E-KATZ: Special Advertising Age cy 
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Preparation for Advertising 


In his unusual and stimulating ad- | 
dress before the Poor Richard Club, 
which conferred upon him its 1935 
Medal for Achievement, Alfred P, 
Sloan, Jr., president of General Mo- 
tors Corporation, called attention to 
the fact that his company, consist- 
ently successful in maintaining vol- 
ume, profits and public acceptance, 
thinks” of influences” 
rather than advertising only. 

As its record shows, this does not 
mean that General Motors lacks in 
appreciation of the value or neces- 
sity of advertising, but rather that 
its advertising problem  is_ ap- 
proached with a full understanding 
of the extent and importance of all 
other influences which currently de- 
termine the attitude of consumers 
toward the products of the manufac- 
turer. 

In presenting a 
vertising 


“consumer 


to ad- 
technique 
and its performance, Mr. Sloan 
was inviting advertising men as a 
class to be more fully aware of the | 


challenge 


to improve its 


complete background against which 
advertising appeals are projected, 
Only through a_ highly developed 


sensitivity to the changing currents 
of civilized life and a keen under- 
standing of the varying of 
the public can deter- 
mine the most procedures 
to be carried out. 

The proper approach to and prep- 
aration for advertising, therefore, 
should include ability to see and in- 
terpret facts 
and social, well 
forces which the people of 
United States are now exposed. 

The purely 
developing 
has 


moods 
advertisers 


effective 


about psychological | 


as as economic, 


to the 
method of 
advertising 
The 


researches 


empirical 
successful 
been generally discarded. 
popularity of 
and surveys to measure public atti- 
tudes has properly empha- 
sized, though not enough stress has 
laid upon the. skill 
now demanded in interpreting facts 
thus accumulated, means of 
forecasting probable changes in the 
present situation, as well as relating 
this information 
ties. 
The 


tor of 


growing 
been 


been which is 


as a 


to current activi- 
successful advertising direc. 
the future must know men, 
and children individuals 
and in the mass. He must observe, 
and if possible evaluate the influ- 
ence of the factors which tend to 
mould the opinions and emotions | 
of people—whether they be the 
newspapers, the magazines, the 
the radio. He must not) 
overlook the effect on mass psychol- | 
ogy of political events, which today | 


women as 


movies or 


strike the public consciousness with 
terrific impact. He must watch 
changes in public taste as reflected 
in new and popular fashions in 
dress, foods, decorations, amuse- 
ments, sports and music. In short, 
he must be so thoroughly a man of 
the world that nothing in the world 
may be considered alien to his in- 
terest. 

The advertiser who would use the 
tremendous power of the printing 
press and the radio in behalf of his 
company and its products must 
know more about psychology and 
sociology. Their specialists have 
contributed something to advertis- 
ing already; but they must con- 
tribute more. Advertising men and 
women must be able to talk their 
language and to understand their 
thinking about problems which con- 
cern them from a_ professional 
standpoint and which concern busi- 
ness men in a practical and im- 
portant way. 

We _ believe 
rendered a 


that Mr. Sloan 
great service to 


has 
adver- 


tising in warning those who plan 
and use it against the dangers of 


complacency. Advertising has played 
an important role in the develop- 
ment of major business successes in 
the past, and it will be given op- 
portunity, in the great industrial ex- 
pansion which lies ahead, to earn 
still greater responsibilities. The 
extent to which it will be entrusted 
with the important tasks of win- 
ning public acceptance for new and 
better things which research en 
gineers and manufacturers are now 


developing will be limited only by 
the ability of advertising men to 
utilize fully the tremendous powers 
which are at their disposal. 


There is no limit to the ability of 
the public to consume. New wants 


are being made apparent every day. 


There is no visible limit upon the 
advance of scientific research 
through which the development of 


new and better products is assured. 
Advertising will surely be the prin- 
cipal activity relied upon for maxi- 
mum acceleration of the progress of 
modern civilization, based upon the 
constant contributions of science, in- 


dustry and distribution. Only 
through better preparation of the 
advertiser can all of the forees 


which must be correlated in his ap- 
peal for action be utilized with | 
maximum effectiveness. 


The magnificent facilities already 
available for delivering the mes- 
sage of the advertiser must 
matched by the importance and sig- 
nificance of the message itself. 


GENESIS OF RETURNED GOODS PROBLEM 


—Chicago Herald and Examiner. 


"It still doesn't match!" 


Trend Is Better 
Than One “Beat” 


To the Editor: The little item 
about Liberty in “Rough Proofs” last 
week was not “brought to my atten- 
tion’ —I read it myself. 

Copy Cub says “the editor of Lib- 
erty must be regarded either as very 
good or very lucky. It doesn’t hurt 
to be either.” 

No, it doesn’t hurt to be either, but 
it is much nicer if you can be both 
good and lucky. It seems to me a 
better description because, while 
every publishing and advertising man 
knows that the Prince of Wales cover 
and article went to bed weeks before 
the tragedy which made him king, it 
is not an accident that Liberty’s cir- 
culation has been climbing steadily 
|for some time. 

It is something, in this business, 
for a magazine to break on the street 
with the newspapers; it is more im- 
|portant, however, to have a steady 
trend, because this means. public 
recognition of a publishing idea. 

PERRY GITHENS, 
Adv. Promotion Mer., 
Liberty, New York. 
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Flag Still Flying 

To the Editor: As an advertising 
medium your publication is not only 
good, but almost too good. 

Recently you printed a brief item 
about my son, W. Randolph Pietsch 
having severed his connection with 
Gale & Pietsch to join Baird & War 
ner in the real estate business. Since 
then we have been flooded with calls 
inquiring if I had deserted advertis- 
ing and my firm, for real estate and 
Baird & Warner, until it has come 
to such a pass that I think something 
ought to be done about it. 

The facts are brief and simple. For 
several years Baird & Warner, Inc., a 
substantial Chicago institution since 
1855, has been a valued client of 
ours. About a year ago, as there was 
an opening and as he was in search 
of a job, I put my son Randolph in 
|charge of the classified division of 
| their account, which he handled cap- 
jably. Later on, feeling he had a gift 
|for real estate more than for adver- 
tising, he got a position as salesman 
‘with our client, and, at their sugges- 


Voice of the Advertiser 


tion, a little publicity was given to 
help him along. 

However, 7 am still on the job here 
and have no intention of quitting Al 
Gale or the firm we founded in 1927, 
and which is still like Johnie Walker, 
though not as _ old. But having 
learned from this experience how 
carefully your publication is read, l 
might sometime be induced to take 
space in your paid advertising col- 
umns, and meanwhile I recommend it 
to anyone of my advertising friends 
who wants action. I'll say it pulls. 

WALTER G. PIETSCH, 

Vice-President, Gale & Pietsch, 

Chicago. 
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Pointed Poetry 


To the Editor: This little poem is 
being passed around in Boston ad- 
vertising circles. Perhaps your read- 
ers would enjoy it. 


A lion met a 
beside a pool. 

“Tell me,” said the tiger, 
you roaring like a fool?” 

“That's not foolish,” said 
with a twinkle in his eyes, 

“They call me King of all the Beasts 
because I advertise.” 


tiger as they drank 


“why are 


the lion, 


A rabbit heard them talking, and ran 
homeward like a streak. 

He thought he'd try the lion’s plan 
but his roar was just a squeak. 

A fox came to investigate—had lunch- 
eon in the woods. 

Moral—never advertise 
have the goods. 


unless you 
CHARLES T. CAHILL, 
Public Relations Director, United 
Shoe Machinery Corp., Boston. 
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Plenty of Room for 
Any Live Process 


To the Editor: The letterpress 
printer who claims a reproduction 
superiority for his process is just as 
uninformed and unreasonable as the 
offset lithographer, who makes a like 
claim. In fact, I would call them 
both stubborn to the facts that under- 
lie the selection of a process by a 
buyer who is thoroughly familiar 
with the limitations and possibilities 
of expression in ink and paper. 

The supplier of graphic production 
can grasp the importance of the 
selected process more readily, if he 
understands that motivating influ- 
ence behind the selection of the 


paper and ink medium is to sell—- 
merchandise or an idea. 

The tools of the experienced “sales- 
men in print” are a full knowledge 
of color, art technique, copy, type 
face, layout paper, mediums, and 
above all, people. 

Each of the above enumerated 
tools, used properly, produces the 
“class,” the mediocre or the “mass” 
appeal. 

The degree of sharpness, flatness 
and modulation should depend upon 
the message to be conveyed. The 
question of speed of delivery and 
comparison costs are not as impor- 
tant as achieving the results being 
striven for. 

We acknowledge the economic and 
reproductive qualities of both pro- 
cesses, and see a long and virile life 
for both. Our own experience in 
operating a combined lithographic 
and printing establishment points to 
this. 

The trend toward lithography is 
steadily keeping pace with the de- 
velopment of letter press sharpness 
in half-tone and line work, and 
although we have converted several 
letterpress jobs to offset, we will 
always defend the exclusive quali- 
ties of letterpress printing until the 
offset process proves its dominance. 

LEO EINSON, 
Executive Vice-Pres., Brown Litho- 
graphic Co., and Brown-Superior 

Printing Corp., New York. 
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Any Second? 


To the Editor: I am just wondering 
whether you intend to publish the 
complete series of articles and tables 
covering your investigation of con- 
sumer belief in advertising. 

Statistics of this type are mighty 
handy for reference and I, for one, 
would be glad to have them in a little 
pamphlet for my files. Wouldn’t they 
make a nice promotion piece for Ap- 
VERTISING AGE? 

Every issue of your publication 
contains two or three especially 
timely and interesting stories that I 
would like to clip and file but I hesi- 
tate to mutilate entire copies to do 
so. Do you issue any sort of an index 
to subscribers? 


R. G. Brown, JR., 
American Coffee Co., 
New Orleans. 
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Retribution 


To the Editor: I am told that “Doc” 
Geissinger of Sunkist takes exception 
to your comments recently on Stuart 
Peabody’s Christmas card, with the 
comment, “udderly impossible.” 

Of course, there may be some bias 
in that “Doc” may feel that his 
orange juice competes with Stuart 
Peabody’s cow-juice. 

FRANKLIN S. ALLEN, 
The American Weekly, Los Angeles. 
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You’re Welcome 


To the Editor: As a member of the 
American Association of Railway Ad- 
vertising Agents, as well as an en- 
thusiastic subscriber, I want to thank 
ADVERTISING AGE for the attention it 
gave our association meeting in Chi- 
cago recently. We should feel flat- 
tered, I am sure, for the space given 
our pictures in the January 27 issue. 

ADVERTISING AGE is the one publica- 
tion of the craft which I read regu- 
larly. Congratulations on a mighty 
fine publication and more power to 
you, 

L. L. PERRIN, 
Adv. Mgr., Northern Pacific Railway 
Co., St. Paul. 
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Campaign by Leroux 

To the Editor: Your issue of Jan. 
20 stated that Pennsylvania State 
Liquor Stores are using newspapers, 
car cards, and foreign language radio 
stations to feature the complete line 
of half bottles of cordials made by 
Leroux and Company. 

This is incorrect. State stores are 
forbidden by law to advertise, and 
would not, under any circumstances, 
advertise an individual manufactur: 
er’s product. This campaign is actu- 
ally being conducted by Leroux and 
Company. 

H. HAAS, 

Adrian Bauer Advertising Agency, 

Inc., Philadelphia. 
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UBLISHERS RAP 
PUBLICITY BAN 
IN BANKRUPTCY 


Hold Amendment Would 
Create ‘Secret System’ 


Harrisburg, Pa., Jan. 28.—Pennsyl- 
vania Newspaper Publishers’ Associa- 
tion opened its guns on the proposal 
to amend the National Bankruptcy 
Law of July 1, 1898 at its annual 
meeting here over the week-end. A 
committee which studied the pro- 
posed amendment said the title 
should properly be, ‘“‘An Act to estab- 
lish a secret system of bankruptcy 
throughout the United States.” 

William D. Mansfield, publisher of 
McKeesport Daily News, was elected 
president of the Pennsylvania News- 


paper Publishers’ Association, suc- 
ceeding J. L. Stackhouse, Easton 


Express. 

Lloyd BE. Johnson, Royersford Ad- 
vertiser, was named _ vice-president 
and Howard Reynolds, Quarryville 
Sun, was re-elected secretary-treas- 
urer. William N. Hardy was _ re- 
elected manager. 


Will Study Bill 


The action on the bankruptcy 
amendment featured a convention 
which included a galaxy of talent. 
The association adopted a resolution 
offered by George J. Campbell, Pitts- 
burgh Legal Journal, directing ap- 
pointment of a special committee on 
federal legislation to study the pro- 
posed changes and ask the judiciary 
committee, House of Representatives, 
for a hearing. 

The report by the retiring legisla- 
tive committee, headed by President 
Stackhouse ex officio, charged that 
“the bill proposed by the National 
Bankruptcy Conference is nothing if 
it is not a studied effort to eliminate 
and minimize the requirements to 
serve personally persons whose 
rights, privileges and property may 
be affected by voluntary or involun- 
tary bankruptcy proceedings.” 

“Where personal service cannot be 
had,” the report continued, “it prac- 
tically proposed to eliminate the re- 
quirement in the existing law that 
notice to creditors shall be certain 
and when not certain that notice by 
publication or newspaper advertise- 
ment shall be given.” 

Notice by mail is “often no notice 
at all,”’ according to the committee, 
which also asserted that “rights of 
unknown creditors and parties in in- 
terest appear not to be considered 
et all,” 

Other language in the report was 
even more scathing. 


Professionals Protected 


“This bill represents the philosophy 
of the class or group liquidating eco- 
nomic failures,” it said. “It proposes 
to ‘dispense with publication as far 
as possible’ for liquidation, not only 
of mistakes of honest men, but for 
distribution of assets of deliberately 
designed frauds and the practices of 


those whose deeds closed all the 
banks of America on March 3, 
1933. 


“The whole history of bankruptcy 
proves that only those experienced in 
bankruptcy law and procedure find 
support arising from inordinate ex- 
tensions of credit which lead to over- 
selling the buyer, and makes bank- 
ruptcy inevitable.” 

The no-publicity provision of the 
proposed bill was not the only one 
to be castigated by the committee. 
In many cases, bankruptcy officials 
hold dual and inconsistent positions, 
it was charged. Large fees came ip 
for notice, the committee quoting 
from the report of the National 
Bankruptcy Conference Committee: 

“The criticism that earnings of 
some referees are much_ greater 
than the salary of a district judge 
should be tested in the light of the 
facts. Of the 530 referees in this 
country for the five-year period end- 
ing 1930, only seven averaged each 


above $20,000 per year, and twenty- 
six between $10,000 and $20,000.” 

The association recommended fixed 
compensation for definite terms of 
service by referees. 


Act on Liquor 


The Pennsylvania Newspaper Pub- 
lishers’ Association also called for 
legislation requiring applicants for 
liquor and beer licenses to file notice 
of intention by publication in news- 
papers. It also advocated hearings 
to test the necessity for the license 
and qualifications of the applicant. 

The resolution held such legisla- 
tion necessary because “tremendous 
public opinion is asserting itself 
against the drunken motorist and 
licensees who sell intoxicating liquors 


to persons known to be about to 
drive motor vehicles.” 

The publishers pledged themselves 
to devote their columns to a cam- 
paign for stringent enforcement of 
motor vehicle laws. 

The association urged the Pennsyl- 
vania Hotel Association and other 
interested organizations to embark 
on an advertising campaign to pro- 
mote tourist travel in the state, and 
also asked enactment of legislation 
authorizing state and municipalities 
to adopt advertising in collection of 
delinquent taxes. 


Derrick Passes On 
J. M. Derrick, business and adver- 
tising manager of the Bradenton, 
Fla., Herald, died Jan. 22 following 
an operation. 


Republic Promotion 


Department Moves 

The advertising and sales promo- 
tion department of Republic Steel 
Corporation has moved from Youngs- 
town to Republic Bldg., Cleveland. 
The change affects the following ex- 
ecutives: 

S. A. Knisely, advertising and 
sales promotion manager; F. H. 
Rumage, assistant sales promotion 
manager, and C. W. Ruth, assistant 
advertising manager. 


Joins “Geographic” 

William Franklin Naylor, for five 
years with Willard Storage Battery 
Company and _ previously United 
States Advertising Corporation, has 
joined the Western advertising staff 
of Nationai Geographic Magazine, 
Washington, D. C. 


Form Evans-Walton 
As Sales Agency 


Evans-Walton Company has been 
organized at 243 W. Congress St., De- 
troit, for manufacture and sale of 
products of E. S. Evans & Sons, in- 
cluding Evans bat-RE-charger, Evans 
Wiper Blade Refill and a new prod- 
uct, Touch-up Tape. 

R. B. Evans is president of the new 
concern, and Thomas R. Walton, for- 
merly vice-president of Detroit Motor 
Valve Company, is vice-president and 
treasurer. 


Myers Gets Master-Kraft 


Harvey - Whipple, Inc., Springfield, 


Mass., has appointed Willard G. 
Myers Advertising Agency, New 
York, as counsel for Master-Kraft 


oil burners, oil furnaces and oil heat- 
ing accessories. 
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Membership in 
FDIC Must Be 
Shown in Copy 


Washington, D. C., Jan. 29.—Ad- 
vertising of Federal Deposit Insur- 
ance Corporation member banks must 
carry the statement: “Member of the 
Federal Deposit Insurance Corpora- 
tion,” effective Feb. 1, the F. D. I. C. 
has announced. 

The official statement may be used 
without “of the.” “This Bank is a,” 
or “This institution is a” may start 
the statement. 

Use of the phrase must be made 
on statements of condition of the 


bank except those required by state 
or federal law; institutional adver- 
tising relating to an insured bank 
and published in a newspaper, maga- 
zine or other periodicals; and posters, 
car cards, signs and other advertising 
relating directly to an insured bank. 

The statement is not required 
when the entire advertisement con- 
sists of only the name and address 
of the bank. 


Other Use of Phrase 

Pamphlets, circular letters, leaflets, 
calendars and novelty advertisements 
must also contain the statement; so 
must radio and motion picture adver- 
tising. 

When the bank uses sales talks or 
gives information about itself, other 
than its name and address, the offi- 


cial statement must be included. The 
statement need not appear on deposit 
slips, checks, stationery, supplies, or 
pass books. 

Banks which became F. D. I. C. 
members after Dec. 1 are not re- 
quired to include the statement for 
sixty days after their operation as 
an insured bank. 


Mercer Promoted 

Paul Mercer, 
has become vice-president and gen- 
eral manager of Bluepoints Company, 
General Foods unit at West Sayville, 
L. I. Captain Charles E. Wheeler, 
manager of Connecticut Oyster Farms 
Company, Milford, Bluepoints sub- 
sidiary, has become supervisor of all 


oyster farming activities. 


Hewitt President 
of Weekly Group 


New Hampshire Weekly Publish- 
ers’ Association has elected Earl 
Hewitt, Hanover Gazette, president; 
M. Suzanne Loizeaux, Plymouth Rec- 
ord, secretary; R. J. McLean, Ply- 
mouth, treasurer. 


West Sayville, L. I., | 


The executive committee includes 
Arthur B. Rotch, retiring president; 
H. B. Metcalf, B. G. Welch, and Addie 
| Towne. 


Buick in Safety Drive 


Buick Motor Company, Flint, Mich., 
has formed the Buick Safety Legion 
membership of which includes Buick 
owners signing safety pledges. The 
campaign is to be carried on through 
the “Buick Magazine,” company 
organ going to owners. 


: please! ; 


MORE WOMEN BUY McCALL’S voluntarily 


THAN ANY OTHER WOMAN’S MAGAZINE 


One good way—and some space buyers insist the dest way—to tell 


how important a Magazine ts to its particular audience is to see what 


the newsstand demand is. 


The newsstand is the ONE place where a woman buys of her own 


free will. For with all six women’s magazines before her, she chooses 


one, and this selection furnishes the advertiser with the best and most 


accurate measure of the voluntary nature of each magazine’s entire 


circulation and the degree to which each is meeting the needs and 


desires of women. 


Women buy more copies of McCall’s within one week after issue 


than the entire month’s newsstand sale of any other of the six 


women’s magazines. Yes, there is a reason. 


A TRIPLE MAGAZINE, \IcCall’s is the bright- 
est, freshest, most appealing magazine for 
women. Women tell us they 
help from McCall’s, because McCall’s is 
arranged the way they like to read it. 
McCall’s triple make-up matches their 


triple needs. 


MORE AUTHORITATIVE, VicCall’s doesn’t try 


to create its own specialists. Specialists have 


get more 


tastes of its editors. 


created McCall’s. An article to women is 


only as important as the authority behind it. 


MORE IMPORTANT, McCall’s reflects the life 


and needs of its readers, not the personal 


Outside surveys reveal] 


that McCall’s articles on food, child care, 


vital. 


NEWSSTAND SALES 


First Sin Months of 1935 
McCALL’S . 663,934 
G.H .. $13,239 
. . 440,082 
W.H.C.. . 404,233 


PR... . 334,330 


or) 


women’s magazine. 


fashions, beauty secrets, home decoration, 


and McCall’s fiction are better read, more 


For Apvertisers, NecCall’s offers pages 
that are more avidly read, and carry more 


authority to women. 


To Get Resutts, use McCall’s. It is bought 


voluntarily by more women than any other 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 881. Outdoor Advertising for the 

Baking Industry. 

Issued by Outdoor Advertising, 
Inc., this booklet contains an article 
reprinted from Bakers Weekly. Text 
and numerous illustrations show how 
different types of outdoor advertising 
are used by baking companies, both 
national and local. That this me- 
dium occupies a prominent place in 
bakery promotion is shown in figures 
giving the breakdown of appropria- 
tions of four prominent bakery or- 
ganizations for three consecutive 
years. 


No. 882. An Unequaled Record. 


As a matter of fact, Better Homes 
«& Gardens boasts of several un- 


equaled records in this brochure, 
which describes the _ publication’s 
gain in circulation and advertising 
lineage since its establishment in 
1922. A copy of the February issue 


is included, with a list of advertisers 
using one column or more in this 
issue, their products and agencies. 


No. 883. WSM Mail Report—Jan, 1- 
Dec. 31, 1935. 
In 1935, mail received by radio 


station WSM, Nashville, Tenn., in- 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


No. 884. 
Service. 
NBC has issued this broadside to 

herald its newly available circulation 
service, furnished by a “statistical 
robot” that delivers circulation fig- 
ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera- 
tions. Listed are eleven important 
advantages offered by this service. 


NBC Potential Circulation 


No. 885. “In Pennsylvania.” 

Only one cent of each two dollars 
of farm income in Pennsylvania has 
come from AAA payments, this fold- 
er, issued by Pennsylvania Farmer, 
shows. Included is a tabulation of 
AAA payments by counties from May 
12, 1933, to Oct. 31, 1935, as well as 
figures on cash income from the sale 


of farm products during the same 
period. 
No. 886. Get Your Share of Busi- 


ness in This Market in 1936. 


Issued by radio station KGBZ, 
York, Neb., this file of material con- 
tains a chart showing mail analysis 
by counties, market data on the ter- 
ritory, and a description of the sta- 
tion’s facilities. 


No. 887. Standard 
Issued by KROC. 


This booklet, issued by radio sta- 
tion KROC, Rochester, Minn., covers 
an analysis of the trading area and 
lists wholesale and retail outlets, 
principal industries, buying power 
indices, population and other data, 
and shows, by means of a chart and 
figures, a breakdown of the station’s 
coverage of the market. 


Market Data 


No. 877. Cattle Handbook for the 
Grower and Feeder—From Range 
to Feed Lot. 


This booklet, issued by the Na- 
tional Live Stock Marketing Associa- 
tion, is a summary of steer feeding 
practice, taken from hundreds of 
specific feed lot experiences under 
federal, state and agricultural college 
supervision. Various grades of cat- 
tle are discussed, giving a compre- 
hensive picture of reasons for price 
changes in the live stock industry, 
which in the aggregate represents 
over 25 per cent of all farm income. 


Pg: Ai eeiig 5 Eee hee wal Pe papa, Eek we ee er eae. 5 oad veh. wakes seh : c ie tae ty Pte Cate ee sme, Wis aim aes Ca eT ey PLN eee ¥ Peden ii. 2 os x Pinas istic OO ER RE eae Oy . Be or . Ce 
: ee ee ae Ae - : oy $ eo (- boners GK gees are ee ss arcs ae . 4 3 = ¥ sell sa “aie a = es a ox ee 
: ‘ £ ay PM caste : 4 Faeroe Gs. waar ) ; RE AE en, ME” sg ite . , eR Bh ae te a a ie aes ef. eter ' a Tite eae id " 
ar ta “~ - oes ‘ee eee m a x a Te e i ‘ 7 eae A 1} ee. > ~ , a PS ate Ee Te > . eet : ; ha ' Fes 4 ie ote, 
a Sree ' , ee , 
et ee ee 
—_ ~ ——— ———— we? > ee 
— | | | "Fenuky i 
Po a 
. - ae ne wee 
| iad fe 
a | ee Rea, | 
| a eae 
| 
Po | 
ee aay 
2 a 
PT is 
oe 
& 
a —=—[—=—=—=——=—=—Rm@RU——_—_—_—_—__——S—_—— Z 
—— SS ~ 
— 
| ee 
add oe re 
} ent “them : 
ey 
| ot nie ae 7 
a < at ion 
he ea aed ee 
| Pe: i 
po ye Ae i: 
pete: 3 ae 
oe ad 
ee ee - ge 
wints F 
a ae 
oo ai re, 
ak oh 
Po p 
vO ee 
bee 
ae lee 
Be, a 
. Bae E 
ae 
| 
Bare Be 
ae 
ae 
ie ah Ti 
Ns Sa 
Re ae 
; = s an 
ales ee. 
ee a . 
# a a dt a 
a ere 
rere ect one 
aes Lane 
+ ee eee se ae 
[et oe ee, 
pipe. c 
Be Cicl a ae < 
aia ‘ bg " 5 
: yale tS : 
Ee a ite? 3 
Be : > Se 
= Ro Se Se ‘ a 4 
ss : ye 
ae : : is 
Po: ae fee Loo’ w= 
Bex . oo : ee Ke e 5 
S é ee # 
= See i : hee . 
ae Ree Ss: ¢ Se 
Beare 2 Saas é a Beas Bt Ale 
Re i ae 
es ee ae 
it 5 os ie eee hi ee, i 
ee ye eae a se Tacen " Bn 
ee en Rios oi, Sata aah oh me ae Ae 
eee eae te es pee ae — 4 
LR ORE ee nea ys Sage 
is 5 oe, ae ee Ce a ae, 3 
Soe pee <gsicl oa: 
; ee a ee oe : = ae 
: “ES SA Se Cea a 
itt a . 3 2 ee Am a 
ae 3 a SR Se ee ’ ; 
§ é 5 ‘ Pa ee a eae ae 
= ae * gots : 
- < eM : 
. = Be aac 9. oo = ~ ee eee 
ee Saal 
Ss pe rat : SES oes <j 
% Ber eae 2 OSE OS See ~: ea 
| , . s A a ee : | 
i j tae TS ae 
ol” At Neel nr Si ia Clues ste ne ae : 
5 ad ee ee 
ae oe Se. 
x ae PO . ie , 
Sica f 
4 ae : 
o 4 
gg aan ; 
RRS fash /. 
7" we. 
& - eet 3 : 
, ee 
: : re en 
: sass = Re 
| Thee 
oe SSeES eS ee 
ae ee Sos 
Co 3. ae 
ee . 7 
| i i pe ; ba 4 
ae teas eee es 
ma oer eee ‘ ‘ 
ee Oe a cae orate ae 
i Se Sie me st es 
ices Pei... TNs : 4 ya 
‘ oa Le a Ba 1 “ me 
Be,” ae 7 : a 
a ie 7 oe 
. — a -44 
a 7 : a 
as oe 7 3 
7 Fi } a 7 
a as 
“~ : : i 
PO | a: 
; r , Po 7 
i =a | 
; 1 3 | ies 
; i 3 | f ern. 
i Me = | 9; 
j = aise = - 
| <n } e.g 
: i ania 
ee wewn 
eciaeee 
| PS gti il 
| eo . 
ean ee a 
pS | Ga 
ie ee 
| 
ee Ps 3 
| ee | 
| % 
li | 
| 
es a | ! 
: | 7 3 
Po | : 7 4 
Po hee, ; 
rtheal a 
er 
aT mae 
het: 
te bee 
he $ et . 
; Pens 8 AC g 
ee: 5 
ae na a 
oak ae 
> Dm 2 
22 ane A 
=, oe eee ee 
sh ae 
. % Sete ates 
. i ‘, \ a 2 i X F ~ & . \} . ey et "> EN a vi <; ‘ # Oe ee 
“ so po a , x ; s ye ye Sei ee : a f BL rae eh eres oe a agi Re = GY pin, dieser toe Tey bs a , pA ON Ors aS ee sda ES Sala iis 
PA. . + FS Ava a Sa een aoa “ : : Rey, « CERES BAS “Mattapan 7 eat Aa age ae rey ote eee se) Yana, Raa I SSI, ic Ig Va aR bree Mtn Ae oie oN eas A ARS eee at : ee aan Se a 
Slap ee an Paty aa m js: giclee y oa ang Se eee Wathen Lae a Aah e Roh ges Cte ep ae eee NS ¢ Ree oP eee Pe aS a yk he he ty Deis OR Ng ot Bee eae ic ake ya eee rere ree rears A) coy =e Oa bes nb) vege at et ae Geen a SY geile Sad x, ie ck: yee Bees F, ‘a boas Bue, YS 
Oy uN a 0 i lghonle ae ae ery MOTs eS oat Sabet Dian as: boot ater ps Ste aaa eis Sarees, mae eed. Go Oe REGS ae Sortie vid eye aa cs Sys > Yee 2 a aan icles ps Aare gs, ig ee Aare Uigg Whe he ge Nec RRC AS MG” FSR ORNS | 2 a aga Je a a 
8h FG i eC acne dL a tee te ER SR (GR ere er kg SG en ip Sa poeta os gee. par Teldeg fo aad oo awe Cag eR Gn \- amgte eee te 3 Be Haas Gata woe NS SO eae ce nadia cM Nera ah cu Ste aati eel ofp t 
ie) ete ses Gore Gre OE a. eae in es el RY BREN eal te ae cee ate ee picBe cided So ae MN oS XR fh <a <5 fae Tn oak SI ; or sary £ eae < ' of on piel is gg Ir ate EA 


16 


ae 


. gael eye ts, cy ese ei epee 1, 


ADVERTISING AGE 


aa oe 
Pte Aer 


February 3, 1936 


JANUARY RETAIL 
ACTIVITY I$ UP 
4.57 OVER 1935 


Cold Weather Fails to Stop 
Fourth Week Gains 


—_—__ 


Chicago, Jan. 31.—Despite below 
normal temperatures over most of 
the Middle West and East during 
the week ended Jan. 25, retail activ- 
ity again rose above the levels | 
reached during the corresponding | 
seven-day period of 1935, the new 
index of retail business conditions 
developed by ADVERTISING AGE shows. 

Based on Retail 

For the week ended Jan. 25, 1936, 
retail activity was up 3.6 per cent 
compared with the week ended Jan 
26, 1935. This is lower than the 6.3 


per cent increase for the third week 
of 1936, and the 5.4 per cent increase 
for the second week, but still above 


the 2.5 per cent increase for the first 
week of this year. 


These figures are based upon total | 


volume of retail display advertising 
carried in all newspapers of the 
cities measured—an index of retail 
activity believed to reflect current 
trends more swiftly and accurately 
than any other single yardstick. 

Figures for five additional cities 
are shown in the accompanying 
tabulation this week, raising the 
total to 64, and the average gain 
of 3.6 per cent for the week is by no 
means uniformly distributed, as a 
glance at the tabulation will show. 

A multitude of factors peculiar to 
a particular market may operate to 
make that market show up far ahead 
or behind of the average, and for 
that reason references to the stand- 
ing of individual markets should be 
made with these reservations in 
mind. 


Show Cumulative Column 


An important new feature of the 
accompanying tabulation this week 
—one which will be incorporated 
regularly hereafter—is the cumula- 
tive column, showing the variations 
by markets from the beginning of 
the year to date. 

This week the cumulative totals 
are based on the 28-day period which 
began Dec. 29, 1935 and ended Jan. 
25, 1936. Comparing the retail dis- 


play lineage carried by the news- 
papers of 59 cities during that four- 
week period with the corresponding 
period of 1935, the index shows an 
average increase of 4.5 per cent. 
The presentation of such cumula- 


| tive totals will, it is felt, prevent too 


being placed upon 
conditions peculiar to one market 
which may cause that market to 
vary greatly from the average dur- 
ing any particular seven-day period. 


much emphasis 


Big Lineage Gain 
for “True Romances” 


Through a _ typographical error, 
lineage figures for True Romances 
were omitted in the tabulation in Ap 
VERTISING AGE of Jan. 27. The omis- 
sion did not affect totals for the 
group or grand total for all maga- 
zines. 

Macfadden Women’s Group car- 
ried the following lineage in January, 
1936 and 1935, respectively: True 
Romances, 8,459 and 5,975; Movie 
Mirror, 9,069 and 7,717; Love & Ro- 
mance, 8,160 and 5,604; Radio Mirror, 
7,683 and 5,936; True Experiences, 
8.231 and 5,691. 


Business Editors to Meet 


The National Conference of Busi- 
ness Paper Editors will meet in Wash- 
ington, D. C., Feb. 15-16. Paul 
Wooton, McGraw-Hill correspondent, 
is in charge of the program. 


Fair to see—yet fairer far as the purchasing agent and managing director 
of the homes of America! In thriving Detroit she offers you the richest 
opportunity for your wares when you come to her introduced by The Detroit 
News. This is her paper, individually and collectively. It is the recognized 
home paper of the fourth greatest market in America. 


Furthermore, 94% of the entire weekday, and 82% of the Sunday circu- 
lation of The News is concentrated in the local trading area. In Detroit it 
is 76% home delivered by exclusive carriers. 


3rd IN 


U. S. 


IN TOTAL ADVERTISING 1935 


The Detroit News 


New York: 
I. A. KLEIN, 


THE HOME NEWSPAPER 


Inc. 


Chicago: 
3. 8. LUTZ 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


Four-week Four-week 


Period Period Week Week 
Ended Ended Percent Ended Ended Percent 
Jan. 26, Jan. 25, Gain Jan. 26, Jan. 25, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
WUCOM, Ws. cc hace csc 1,059,979 954,128 —9.9 310,394 242,830 —21.8 
ee H,. ficceeis .“aebbhe ‘Seba ver 195,552 223,636 +14.4 
Birmingham, Ala.... 2,276,624 2,440,522 +7.2 932,218 1,035,020 +11.0 
Boston, Mass. ...... 1,668,131 1,487,468 —10.8 318,674 301,467 —d.4 
Bridgeport, Conn. 714,924 762,580 +6.7 183,484 211,260 +15.1 
ENG. i. eee 961,962 821,520 ~—14.6 246,092 227,920 —7.4 
Ee Oe Perreree 232,696 238,971 +2.7 55,966 64,130 +14.6 
Cedar Rapids, Ia.... 254,926 266,182 +4.4 56,574 60,214 + 6.4 
Chattanooga, Tenn... 428,508 415,711 —2.9 113,962 98,773 —13.3 
CMIGRSO, Ti. kos ss ces 1,802,962 1,876,673 +4.1 396,486 403,496 +1.8 
ce NS Gs Perera 1,083,538 1,058,301 —2.3 279,710 236,798 —15.3 
TE Ce ty | Ugmeae doabbied a a 322,646 312,243 —3.2 
Columbus, O. ....... 997,864 987,212 —1.1 255,163 249,946 —2.0 
Dallas, Tex, 1,175,958 1,395,058 +18.6 321,849 336,355 + 4.5 
SS : ee 922,460 881,090 —4.5 240,108 196,602 —18.1 
A CEO cy Saas. | phecate 0 waeaee es a 157,260 151,475 —3.7 
Des Moines, Ia...... 283,786 283,476 —0.1 61,443 59,549 —3.1 
Detroit, Mich. .....+. 1,223,166 1,328,954 + 8.6 324,079 326,869 +0.9 
MME Siig 5 ath gcasacbe ¢ 418,152 406,084 —2.9 128,030 105,994 —17.2 
Evansville, Ind. ..... 776,706 792,63! + 2.1 166,054 210,616 +2.7 
Fall River, Mass. 206,814 225,594 +9.1 54,048 58,688 + 8.6 
| A  Saeee 633,626 735,506 +16.1 150,290 179,452 +419.4 
og a eee 336,924 361,923 +7.4 90,314 99,599 +10.3 
Grand Rapids, Mich. 548,588 587,814 +7.2 121,240 138,922 +14.6 
Indianapolis, Ind.... 1,030,350 1,058,010 + 2.7 254,442 246,957 —2.9 
Jersey City, N. J.... 132,125 140,481 +6.3 30,941 43,427 +40.3 
Kansas City, Kans.. 128,156 138,383 +7.9 33,936 36,428 +7.3 
Knoxville, Tenn..... 523,435 598,780 +14.4 128,044 125,874 —1.7 
Little Rock, Ark.... 549,430 568,526 +3.5 115,612 139,048 +20.3 
NE eee 670,292 638,372 —4.8 174,818 158,746 —9.2 
Manchester, N. H.... 221,731 224,109 +1.1 59,951 64,591 +7.7 
Memphis, Tenn. ..... 683,606 734,916 + 7.5 160,762 195,076 +21.3 
Milwaukee, Wis. 691,718 674,758 —2.5 232,633 198,353 —14.7 
Minneapolis, Minn... 958,997 1,066,908 +11.3 183,616 235,918 +28.5 
Moline-Rock Island.. 519,610 628,166 +20.9 122,234 119,420 —2.3 
New Bedford, Mass.. 175,448 187,306 +6.8 60,550 53,704 —11.3 
New Orleans, La..... 1,201,092 1,368,667 +13.9 284,149 334,926 -+17.9 
New York, N. Y...... 3,913,110 4,502,476 +15.1 980,097 1,113,827 +13.6 
Brooklyn, N. Y...... 458,032 457,922 —0.0 120,305 133,958 +11.3 
WOOTTON, VE. cs scence 593,670 617,876 +4.1 138,376 148,232 +7.1 
Oklahoma City, Okla. 670,894 696,346 +3.8 156,072 160,790 +3.0 
SS Serre 710,220 677,796 —4.6 206,416 163,324 —20.9 
Philadelphia, Pa..... 2,013,083 1,910,857 —5.1 474,380 482,445 +1.7 
Phoenix, Ariz. ...... 501,270 516,110 +2.9 124,348 136,472 +9.8 
Pittsburgh, Pa. 1,489,454 1,441,328 —3.2 373,150 341,670 —8.4 
PortianGd, OFe. ....5% 715,820 759,976 +6.2 166,292 203,084 +22.1 
Providence, R. I..... 783,694 772,725 —1.4 199,887 215,875 +7.9 
Menaing, FR. ... 55s 295,008 302,400 +2.5 73,528 79,730 +8.4 
Richmond, Va. ...... 750,344 802,466 + 6.9 190,428 214,522 +12.6 
ee Mo Less eee _ enceelew Pe ae 309,817 290,248 —6.3 
Sacramento, Calif.... 714,948 802,918 +12.3 177,432 195,814 +10.4 
San Antonio, Tex... 339,563 422,037 +24.3 72,324 90,314 +24.9 
San Diego, Calif..... 888,372 1,075,508 421.1 203,154 248,108 +22.1 
San Francisco, Calif.  .....-  sesece erie 233,921 247,274 +5.7 
South Bend, Ind..... 514,239 526,779 + 2.4 122,489 110,231 —10.0 
Spokane, Wash. 411,317 507,190 +23.3 93,786 107,632 +14.7 
Pe BME, BeOseivsaee 1,089,125 1,067,495 —1.9 277,835 272,070 —2.1 
ae ae are 800,561 849,080 + 6.1 150,123 146,552 —2.4 
BvrAcune, Ns. Zacciccss 669,480 642,226 —4.1 184,485 144,851 —21.5 
Tacoma, Wash. ..... 363,728 440,678 + 21.2 95,998 105,308 +9.7 
Warne, FIGs. 600055 818,314 731,194 —10.6 208,376 220,108 + 5.6 
Washington, D. C... 2,039,105 2,296,434 +12.6 447,975 541,890 20.9 
Worcester, Mass. .... 758,954 714,660 —5.8 208,992 183,668 —12.1 
Youngstown, O. .... 579,368 687,341 +18.6 153,468 167,538 +9.2 
| Se 48,375,957 50,556,605 +4.5 13,466,778 13,949,857 + 3.6 


General Motors Show 
Dates in 45 Cities 


Special showings of General Motors 
motor cars and other products will 
be held as follows: 

Feb. 1-8, Jacksonville; Feb. 8-15, 
Baltimore, Charleston, Norfolk, Rich- 
mond, St. Louis; Feb. 22-27, Birming- 
ham; Feb. 22-29, Columbus, Kansas 
City, Memphis, Omaha, Peoria, South 
Bend; Feb. 23-29, Cincinnati; Feb. 
25-29, Phoenix; Feb. 26-March 2. In- 


dianapolis; Feb. 29-March 7, Nash- 
ville; March 7-11, Youngstown; 
March 7-14, Akron, Cleveland, De- 


troit, Providence, Scranton; 

March 9-14, Denver, Portland, Seat- 
tle, Wichita; March 9-15, Louisville; 
March 17-21, Dayton; March 21-28, 
Davenport, Pittsburgh, Salt Lake 
City, St. Paul; March 22-28, Minne- 
apolis; March 23-28, Buffalo, Des 
Moines, Spokane; March 28-April 4, 
Milwaukee, Rochester, Syracuse, 
Tulsa; March 31-April 4, New Or- 
leans; April 18-25, Los Angeles; 
April 25-30, San Francisco; April 25- 
May 2, Oakland. 


CBS Reports Progress 


During 1935 more than half of the 
95 stations comprising Columbia 
Broadcasting System increased power 
trom 20 to 200 per cent, 44 made 
major technical improvements, 18 
doubled day power, seven changed 
transmitter sites, five doubled day 
and night power, two increased trans- 
mission schedules. The network 
added five stations during the year. 


Alten detes Gawtell 


Victor L. Allen has joined Joseph 
Maxfield Company, Providence, R. I., 


as industrial account executive. He 
| was formerly with P. R. Mallory 
| Company, Indianapolis. 


Reese and Rossiter 
Agencies in Merger 


Thomas H. Reese & Co., and Ralph 
Rossiter, Inec., New York, have 
merged and will operate as Reese, 
Rossiter & Co., Inc., at 444 Madison 
Ave. 

Officers are Thomas H. Reese, presi- 
dent; Ralph Rossiter, treasurer; M. L. 
Eichele, assistant treasurer; Law- 
rence A. Reiss, secretary. Copy, art 
and production departments of both 
agencies have been retained. 


PRESTIGE 


Zachary laylor was the first Presie 
dent to reside at the old Willard— 
known modemnly as ‘‘the Residence 
ot Presidents.’’ tnioy its modern 
luxury—nave the social distinction 
and convenience of this preemie 
nent address. 


Single Rooms with Bath $4 up 
Double Rooms with Bath $6 up 


Xe . 
WILLARD HOTEL 


WASHINGTON. D. C. 
H. P. Somerville, Managing Director 
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February 3, 1936 


ADVERTISING AGE 


Coming 
Conventions 


Feb. 5-7—All Media-Graphic Arts 
Show in Detroit, sponsored by Ad- 
craft Club and Women’s Advertising 
Club. 


Feb. 7—Monthly meeting, board of 
directors, Audit Bureau of Circula- 
tions, at Pinehurst, N. C. 


Feb. 9-10—Mid-year conference of 
officers and directors, Financial Ad- 
vertisers Association, Hotel Waldorf- 
Astoria, New York City. 


Feb. 15-16—National Conference of 
Business Paper Editors in Washing- 
ton, D. C. 


Feb. 17—Northwest Daily Press 
Association at Nicollet Hotel, Minne- 
apolis. 


Feb. 18-19—-Annual meeting, Inland 
Daily Press Association, Congress 
Hotel, Chicago. 


March 3-6—Sixth annual packaging 
exposition, American Management 
Association, Pennsylvania Hotel, 
New York. . 


March 10-11—Fourth annual de- 


partment store clinic of General Elec- | 


re-distribution to par- 


County Spends — for 
axpayers were urged to file ap- 
$20, 000; Gets Taxpa} ged D 


plications stating present ability and 
willingness to pay back taxes on 
10 Million Back property before the Feb. 1 deadline 


for cancelling penalties. Home 


Chicago, Jan. 30.—Cook County’s|to 67 per cent were possible before 
$20,000 advertising campaign to|the zero hour. 
loosen the taxpayer's clutch on his| Count the Cash 
yurse is succeeding to the tun 
. dite Up to 4 p. m. today, the county 


more than $10,000,000. s = a 
$1 00,00¢ | treasurer's office had received 9,905 
On Jan. 15, the county launched 


a two weeks’ drive to collect overdue | and esti- 
taxes, via paid space in 100 news-| mated the last-minute rush will 
papers of Chicago and suburbs, spot | bring this amount up to more than 
radio announcements on all county | $10,000,000 by Saturday. 

stations, 300 posters, and Dbookiets The campaign was “sold” by 
distributed in public and parochial| County Treasurer Gill and Milton 


$5,900,000 in back taxes, 


owners were told that savings up| 


applications from taxpayers owing | 


Alexander, Detroit advertising man, Charline Davenport 
who engineered a similar adventure 


in Michigan. | to Boston Agency 


Michigan’s campaign, using 500 Mrs. Charline Davenport, fashion 
publications, many radio stations|editor of Boston Transcript, has 
and 1,200 posters was conducted at | Joined Harold Cabot & Co., Boston. 


Mrs. Davenport was formerly with 
J. Walter Thompson Company’s copy 


cos ) “he ) P @ : 
t of one-half of one per cent of department, and promotion manager 
returns, compared with one-fifth of| 5¢ Tne New Yorker 


one per cent for Chicago. 

Mr. Alexander told ADVERTISING 
AGE that ten cities, counties, and 
states have asked his aid in corral- 
ling the elusive taxpayer 
advertising. 


an expense of $76,000, an advertising 


Selleck Appointed 


William F. Selleck has left station 

through | KOIN to become publicity director of 
| Columbia Empire Industries, Inc., 
| Portland, Ore. 


Kirkgasser Chosen | Busk Promated 


Manhattan Brewing Company, Chi | Joseph T. Busk has been elected 
cago, has appointed George J. Kirk- | vice- -president of Ruthrauff & Ryan, 
gasser & Co., Chicago agency. \Ine., New York. 


tric Company at Nela Park, Cleve-| 


land, O 


April 30-May 2—Annual convention 
American Association of Advertising 
Agencies at White Sulphur Springs, 
W. Va. 

May 2-4—Spring meeting Associ- 
ated Business Papers, Inc., at Hot 
Springs, Va. 

May 4-8—Sixth annual exposition 
of Premium Advertising Association 
of America at Palmer House, Chicago. 


May 12-14—Annual meeting. Li- 
thographers’ National Association at 
White Sulphur Springs, W. Va. 


May 15-16—Advertising Affiliation 
at London, Ont. 


June 28-July 2—Annual convention 
Advertising Federation of America at 
Boston. 


July 5-9—Annual convention 
Pacific Advertising Clubs Association, 
at Seattle. 


Annual convention National Indus- 
trial Advertisers Association at Phila- 
delphia. 


Nov. 12-14—Annual meeting Life 
Advertisers Association at Edge- 
water Beach Hotel, Chicago. 


Baumgart Returns 


C. A. Baumgart has returned to 
Successful Farming, Des Moines, 
Iowa, as advertising manager. He 
was with the publication prior to 
1927. 


ive FREE 
NO OBLIGATION . WRITE NOW 
FOR YOUR COPY os. 


193G EDITION!.. A BOOK OF 
FACTS ON W.L.S. ITINERANT PRO- 
MOTIONS eco NOT MERE DISPLAYS 
eeBUT COMPLETE POINT-OF-SALE 
PROMOTIONS THAT ARE DOING 
A SELLING JOB FOR MANUFAC: 
TURES AND RETAILERS. LEADING 
STORES USED 51% MORE W.LS. 
PROMOTIONS IN LAST THREE 
MONTHS OF 1935 THAN IN THE 
SAME THREE MONTHS OF 1934 
e+ePROOF OF INCREASING VALUE OF 
W.L.S. PROMOTIONS TO RETAILERS 
ees AND MANUFACTURERS ee* 


W.L.STENSGAARD & ASSOCIATES INC. 
SPECIALISTS IN MERCHANDISE PRESENTATION 
MERCHANDISE MART - CHICAGO 


in @ 
, editio —aene 
for fir it wi . it 


HROUGH the screen the 


most beautiful girls in 
the world bring the glamor- 
ous Hollywood designs and 
fashion creations of such 
artists as Adrian, Banton, 
Orry-Kelly, Newman, Plunkett, Hubert to the women of 
America and especially to the readers of Photoplay, the 
magazine that interprets these ideas through its fashion 
pages. Every month hundreds of thousands of extrav- 


agant, spirited-spending young women readers of 


THE LEADING EXPONENT 


Curtis J. HARRISON 


THAT CREATE 
DEPARTMENT 
STORE TRAFFIC 


As the sun sets, Marian waves farewell in a coat dress of white 
gabardine. A brown silk tailored shirt matches her brown shoes. 


Her white felt hat is softly turned up in back to show her curls 


Photoplay are encouraged to 

*; adopt these styles for their 

own, either by copying or 
purchasing the fashions as 
seen in Photoplay. 

The fulfillment of their de- 
sires causes no end of department store buying traffic 
and profits as the result of Photoplay’s forceful presen- 
tation of the Hollywood modes to its readers, making 
Photoplay an attractive medium for manufacturers who 


sell accouterments of fashion. 


, Advertising Manager 


PHOTOPLAY MAGAZINE 


HOLLYWOOD FASHIONS 
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ADVERTISING AGE 


February 3, 1936 


EXPLAINS POLICY 


Competitors Okay 


Not available to some dealers and 
wholesalers is Royalchrome and other 
Royal furniture because of self-im- 
posed limitation on sales. If own 
dealer cannot obtain, Time readers 
should buy competing merchandise; 
many a Royal competitor is okay, 


has good merchandise. 


ROYAL METAL MFG CO. 


“Nletal Furniture Since '97’ 


Rovyalchrome Furniture—for homes, hotels, 


theatres, beauty shops, eating 
showrooms and fine professional 


Steel Folding and Portable 


places, retail 
offices. 


Chairs 


Stools and Chairs for Factories 


this week is the story of a smaller 
enterprise, for 38 years virtually un- 
known except to its own customer- 
public. 


“Even if the name Royal Metal 
Mfg. Company is strange to most 
Time readers, Royal Products them- 
selves have been hiding under no 
bushel. They have seated this gener- 
ation from its infancy to its middling 
and oldster years, in schools, offices, 
factories, commercial establishments 
and homes. And if the steel folding 
chairs Time readers are occasionally 
obliged to sit on are less uncomfort- 
able than most, and unusually sturdy 
chances are they are Royal's.” 


Explains Sales Policy 


“For those interested in Royal 
products,” copy continued, “a limited* 


School Desks and Seating 


Michigan Blvd. at Park Row 
Chicago 
Branches: New York, Los Angeles and Toronto, 
Main Factory happily located in Michigan City, 
Indiana 


*unusual inflation and greenbacks excepted. 


Part of advertisement in Time. 


ROYAL LIMITS 
ANNUAL SALES 
TO $1,500,000 


Refers Surplus. Demand to 
Its Competitors 


Chicago, Jan. 30.—A company 
which limits volume to $1,500,000 an- 
nually this month launched an ad- 
vertising campaign featured by ad- 
vice to prospects to buy from com- 
petitors if its own merchandise is 
not available. 

The concern is Royal Metal Mfg. 
Company, Chicago, maker of metal 
furniture since 1897, and headed by 
Irving Salomon, energetic, indi- 
vidualistic, and 38 years old. Royal 
has been a consistent user of busi- 
ness papers, but its campaign in 
Time marks its first consumer adver- 
tising. 

The general platform of the com- 
pany is that restriction of production 
enables it to operate efficiently, and 
to maintain a close relationship with 
employes which “contributes to work- 
ing harmony—and quality merchan- 
dise.”’ 


Idea of President 

The idea for the unusual campaign, 
was conceived by Mr. Salomon. Gale 
& Pietsch, Ine., Chicago, is the 
agency, with Harry Hooker as ac- 
count executive. 

Mr. Salomon explained to ADVERTIS- 
ING AGE that Royal confines sales 
efforts to 20 “A” cities of more than 
500,000 population, and to 38 “B” 
cities of 60,000 to 500,000 population. 
In the first group, several jobbers in 
each city handle Royal products; in 
the second, Royal operates through 
one jobber in each city in each of 
its fields. Royal limits its sales to 
jobbers whose total sales are not 
likely to be above $1,500,000. 

Royal does not “refuse” business 
in cities under 60,000 population, or 
from “A” and “B” cities, unless such 
orders appear likely to exceed the 
sales quota for the year. In such 
cases, customers are referred to com- 
petitors, according to Mr. Salomon, 
who disclosed that Royal advertising 
in Time will shortly give names of 
some of these houses. 

Adopts “Time” Style 

Thirteen advertisements will ap- 
pear in Time in 1936, the first five 
im full-columns, the remainder in 
half-columns. Copy is patterned 
after the Time style and makes regu- 
lar use of asterisks, italicised foot- 
notes, pithy sub-heads, and other 
characteristics of that publication. 

“To many a U. S. citizen the term 
‘industrial’ carries the composite pic 
ture of the industrial giant with its 
huge smokestacks and acres of irreg- 
ular buildings; with its connotation 
of mass” production, profits and 
power,’ opening copy in the cam- 
paign captioned “Royal Romance,” 
declared. ‘“‘Reported for the first time 


number of the better dealers and job- 


bers have samples and catalogues.’ 
To assist dealers, Royal has show- 
rooms in seven cities, it is added. 

The asterisk referred the reader to 
the footnote: 


“Sales of Royal Furniture are pur 
posely limited to $1,500,000 annually 
Reasons: This permits company 
executives personally to watch qual- 
ity; to know each worker by name; 
salesmen are not harassed by con- 
stantly rising quotas, nor high-pres- 
suring unwilling buyers. If dealers 
cannot supply, buy from  Royal’s 
worthy competitors.” 

The “boss” will enter the Royal ad 
vertising picture in the Feb. 10 issue 
in this exposition: 

“As in other modest-sized compa- 
nies the president is general man- 
ager, very active, and owns a prepon- 
derant majority of the stock. No 


Fel 

- = 

stockholders prod him for increased K. H. P. Agency for F 
|sales—greater profits; for workmen Specialty Stores | 


there are no inflexible schedules, but 

for the consumer dependable qual- _ Kimball, Hubbard & Powel, Inc., 

ity. And ‘the boss,’ realizing that|New York, has been appointed for , 
the prime ingredient of quality is a Stores Association, New 

the hand that produces it, manages Stembers are L. L. Bereer, inc. 


to know personally all of his em-| piutraio: B. F. Dewees, Inc., Philadel- 


ployes—members of the Royal fam- phia; Harzfeld’s, Inc., Kansas City; ( 
ily.” Himelhoch Bros. & Co., Detroit; Co! 

Among products made by Royal|Frank R. Jelleff, Inc., Washington, 000 
are Royalchrome’ furniture, for|D. C.; E. T. Slattery Company, Bos- wit 
homes. hotels, theaters, beauty shops, |ton; Young-Quinlan Company, Min- tro 
ete.: steel folding and _ portable neapolis, and Lindner Company, , 


chairs, stools and chairs for facto. Cleveland. 


Ea ae yla 

ries, and school desks and seating . eT 7 
meni Griffin to Weidlich ew 
° William B. Griffin has been ap- 7a 
Gossard to Parrish pointed vice-president and general la 

The H. W. Gossard Co., Chicago, | manager of Weidlich Bros. Mfg. Com- 
has appointed Amos Parrish & Co.,| pany, Bridgeport, Conn., silverware. ; f 
New York, to direct domestic adver-|He was formerly with International Ae 
tising. Silver Company. 
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Farm Receiver 
_ Is Sensation, 
Zenith Reports 


Chicago, Jan. 30.—Zenith Radio 
Corporation has sold more than $3,- 
000,000 worth of its new farm radios 
with windmill power since their in- 


troduction in June. 

The sales record is now being 
ylazoned forth in the company’s ad- 
rertising of Zenith Frepower farm 
vadios. The windmill power idea 
vas called “news in June,” but a 
landslide in December.” 

After twenty years of research, 
Aenith last year announced a radio 
cvesigned for the country home with- 


out electric power. The hub of the 
new farm radio idea is the “Win- 
charger.” 

“For 50 cents a year this remark- 
able set brings the whole world of 
entertainment to your home,” farm 
paper advertising asserts. “Using 
Frepower from the air through an 
automatic controlled roof-mounted 
machine which keeps your battery 
charged, we built the Zenith farm 
radio for this particular service.” 


Eight Farm Models 


The current price on Winchargers 
is $10. Zenith offers eight Frepower 
farm models, twenty-two different 
32-volt models, and forty AC city 
models. 

“No power lines—no run-down 
batteries,” copy points out, adding 


that Zenith Frepower farm radios 


bring in Europe, South America, or 
the Orient, every day, or money 
back. 


Kate Smith Wins 
“Radio Guide” Medal 


Kate Smith, who promotes Great 
Atlantic and Pacific Tea Company’s 
coffee over Columbia Broadcasting 
System, received a Radio Guide 
medal of merit Jan. 30. 

The Chicago radio magazine 
awards these medals at any time for 
outstanding performance on the air. 
Amos ’n’ Andy received one three 
weeks ago. 


Bennet, Phelps Advance 


Cecil F. Bennet and Harry E. 
Phelps have been elected vice-presi- 
dents of Needham, Louis & Brorby, 


Chicago agency. 


Fenn Heads Pontiac 


Group Sales Section 


F. H. Fenn has been appointed 
manager of sales promotion and 
group selling of Pontiac Motor Com- 
pany, Detroit. Mr. Fenn has been 
manager of Pontiac’s Detroit retail 
branch. 

H. T. Worden has been named as- 
sistant manager of group selling, and 
Miles Lilly, assistant sales promo- 
tion manager. W. I. Gibson has been 
appointed assistant to the general 
manager and the general sales man- 
ager. 


Schaeffer Joins G. M. 


Herbert R. Schaeffer has joined the 
public relations department of Gen- 
eral Motors Corporation, Detroit. He 
was formerly in the advertising de- 


partment of Liberty, New York. 


f 


ARMER : 


10 tre did you get the smart idea to pick out 


Ls particular refrigerator, Mary?” 


RS. FARMER: 


“Ob! I don’t know —I have seen it advertised 
so much in farm papers that I have more con- 


fidence in it for farm use!” 


* * 


ainfully em ployed class. 


Bea 65) ee 
HOARD'S DAIRYMAN 
THE OHIO. FARMER 
PENNSYLVANIA FARMER 


KANSAS FARMER (Mail & Breeze) 


EOPLE not acquainted with the farm 
P narket are frequently amazed at the way 
itm families are today rapidly adopting new 
nd better standards of living. Farm families 
ave progressed more in this respect during the 


mst 12 months than have folks in any other 


With farm cash incomes increased 22% above 


lavm papers 


last year and over 70G more than 1932, naturally 
farm families are buying products which make 


their lives brighter. 


No wonder manufacturers of refrigerators, 
ranges, house furnishings and hundreds of other 


products are reaping a business harvest by ad- 


vertising in farm papers. 


* 


Thirty million people live on farms, and farm 


them on your product is through advertising in 


PROGRESSIVE FARMER 
INDIANA FARMER’S GUIDE 


papers provide the ovly economical advertising 
media reaching this market. Magazines of gen- 
eral circulation reach less than 9% of farm fam- 
ilies while farm papers are read in eight out of 


every ten farm homes. 


Yes, farmers are buying, and the way to sell 


farm papers. 


ney a oo 
SRO aA os Ke Rieree 


FARM AND 


PACIFIC NORTHWEST FARM TRIO 


(The Washington Farmer, The Idaho 
regon Farmer) 


Farmer, The 
MISSOURI RURALIST 


CALIFORNIA CULTIVATOR A 
MONTANA FARMER 
UTAH FARMER 


RANCH 


TELL 'EM QUICK 


REPUTABLE MERCHANTS GIVE 
YOU WHAT YOU ASK FOR—IN 
STORES WHERE SUBSTITUTION 
IS PRACTISED —/WS/ST ON 


~ = 
a ~ 


Pg) iz 5 for 28¢ 
fz, c SF. sa 10 for 49¢ 
DIAMONDS TEST THEIR HARDNESS 
Newspaper reminder copy supplement- 
ing magazine campaign for Gillette. 


Each advertisement is identical except 
for the last line. 


Ward Catalog 
Shows Growth 
of 100 Pages 


Chicago, Jan. 30.—Montgomery 
Ward & Co., this week released a 716- 
page spring and summer Catalog, 
representing an increase of 100 
pages over the corresponding 1935 
book. Circulation of the new volume 
is more than 6,000,000. 

Average prices are approximately 
three-tenths of 1 per cent over 1935 
and slightly below quotations in the 
current winter catalog. 

Principal price decreases from a 
year ago are: tires and tubes, 10.54 
per cent; automobile accessories, 
8.69 per cent; drug and toilet goods, 
8.45 per cent; fashion accessories, 
5.05 per cent; and shoes, 1.33 per 
cent. 

The new book is an elaborate 
presentation of Ward merchandise, 
making profuse use of color and 
rotogravure. There are 300 pages of 
rotogravure in the new book, against 
228 in the 1935 spring and summer 
catalog. 

As was the case a year ago, the 
front cover carries a page index of 
various classifications of merchan- 
dise, from auto accessories to wash- 
ing machines, 


Swatches Again Used 


The inside front cover makes use 
of swatches to show the quality of 
grained crepe celanese and rayon, 
and of “Nu-Wrinkle” tub-fast cotton. 
Use of swatches, however, is not an 
innovation in Ward catalogs. 

Among new merchandise shown is 
a power-driven washing machine for 
farms. The machine, priced at 
$27.95, is equipped with power shaft 
and pulley to be run with separate 
gasoline engine, The wringer is 
driven by the power that runs the 
washer. 

What is labeled “a short short- 
story” by Elizabeth Adams, but 
which turns out to be a bit of in- 
stitutional advertising, appears in 
the section devoted to drugs and 
cosmetics. It is entitled “Dr. Dan 
Speaks His Mind,’ and quotes the 
good doctor as saying that price is 
not always an accurate index to 
quality. 

“For the last sixty years,” he con- 
tinues, “Ward's have been learning 
how to cut the cost of handling mer- 
chandise. You pay for no big. ad- 
vertising  bills—no middleman’s 
profits—no high store rents—no ex- 
tra costs of any kind when you buy 
direct by mail from the catalog.” 


Rotogravure Expert Dies 


Gustave A. Friess, 56, for ten years 
superintendent of the New York 
News’ rotogravure plant, died Jan. 
26. Mr. Friess helped to design the 
first roto press in Germany many 
years ago. 


Forbes BBB Speaker 


B. C. Forbes, editor and publisher 
of Forbes Magazine, New York, will 
speak at the annual meeting of the 
Chicago Better Business Bureau, 


ee ‘Spee 
ee ae Ye ee 


Feb. 4 at the Palmer House. 
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Trade Papers 
Told to Charge 
_ for Their Copy 


Chicago, Jan. 29.— Business pub- 
lishers were advised to charge adver- 
tisers for copy service in a talk Mon- 
day by H. H. Simmons, advertising 
manager of Crane Company, before 


the Chicago Business Papers Associa- | 


tion. 

“Services employed by all adver- 
tisers may properly be included in 
the rate,” said Mr. Simmons, “but 
services used by only a few should 
be charged directly to them and not 
to all. With so many advertising 


agencies available, it is questionable | 


whether a publisher should find it 
necessary to operate a copy depart- 
ment, but if he does, the service 
should certainly be charged for.” 

Mr. Simmons said that mailing- 
lists should be made available to 
advertisers by business publishers, 
and that buyers of space also have 
a right to expect accurate market 
data from them. Information of this 
kind, he said, is a logical develop- 
ment of a good editorial job in a 
business field. 

Circulation information today, he 
insisted, should include coverage of 
buying power as well as audit of 
numbers. Editorial formulae should 
be definite, and determined by the 
needs of the field. Advertisers, he 
added, appreciate publications which 
are independent of outside influences, 
including their own advertisers. 


Seek Seizure of 
Diatone Stocks 


The U. S. District Attorney, Louis- 
ville, Ky., has filed seizure proceed- 
ings against “Diatone,” advertised as 
a remedy for diabetes. 

The petition alleges that state. 
ments relative to the curative effect 
of the preparation are untrue. 


City to Advertise 
The Augusta, Ga., Chamber of 
Commerce has been designated to 
handle the city’s $11,000 municipal 
advertising appropriation for the en- 
suing year. 


SECOND, THIRD 
GRADE PRODUCTS 
APPEAL TO MANY 


‘Why Not Advertise Them, 
Suggests Benson 


| 


Chicago, Jan. 30. The belier of 
|some consumers that second and 
third grade merchandise should be 


|so advertised is worthy of considera- 
tion by advertisers, John Benson, 
president of the American Associa- 
tion of Advertising Agencies, told 
‘the Chicago Financial Advertisers 
Monday. 

Citing growing demand for more 
informative copy, Mr. Benson de- 
clared that not all women wish to 
buy the “best.” Also entering into 
the question of desire for more spe- 
cific advertising, Mr. Benson said, is 
the fact that variations in prices and 
quality are leading many consumers 
to challenge national trade-marks as 
a true index of value. 

Mr. Benson urged advertising in- 
terests to present a united front to 
critics of advertising, to dispel falla- 
cious beliefs about advertising, and 
at the same time to take steps to 
eliminate real abuses. 

Advertising must be presented to 
the public as an economizer of sell- 
ing effort, and in the light of mass 
communication, just as industry is 
understood to be mass production, 
he declared. 


Illusion vs. Delusion 


Answering outside criticism of the 
emotional approach in advertising, 
Mr. Benson drew a distinction be- 
tween illusion and delusion. While 
illusion stirs dreams and hopes, he 
said, delusion cheats the consumer, 
being made up of fancy without sup- 
porting facts. 

Though the great consumer public 
is a shrewd jury, it does not react 


Since 1928 


More tHan 50° 
OF THE CUSTOMERS 
| OF EVERY i 
“TWIN CITIES’STORE | 


LISTENED REGULARLY 


MINMEAPOLIS . ST. PAUL 
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For Rates and Schedules, Address, KS TP, MINNEAPOLIS — ST. PAUL, 
MINN. or our NATIONAL REPRESENTATIVES: in New York... Poul H. 


Raymer Company—in Chicago, Detroit, San Francisco. . John Blair Company 


Outline 1936 Plans for 
_ Air Conditioning Sales 


Delco-Frigidaire New Unit 
in Charge of Year- 
Round Work 


Dayton, O., Jan. 29.—General 
Motors Corporation plans to expand 
its activity in air conditioning, and 
has formed a new company for the 
marketing of year-round air condi 
tioning and automatic heating prod- 
ucts, it was announced today by 
Alfred P. Sloan, Jr., president. 

The new unit will be known as 
Delco-Frigidaire Conditioning Cor 
poration. Its general headquarters 
will be in this city, with sales head- 
quarters for all eastern states in 
New York. It is understood that 
i. G. Biechler, president and general 
manager of Frigidaire Corporation 
will hold the same positions in the 
new company, while remaining active 
head of Frigidaire. 

Mr. Biechler’s staff will be made 
up of W. F. Armstrong, whose duties 
as vice-president and assistant gen 
eral manager of Frigidaire will be 
extended to Delco-Frigidaire; T. L. 
Lee, vice-president of Delco Appliance 
Corporation, Rochester, who adds the 
same post in the new marketing unit; 
and James J. Nance, who has re- 
linquished management of Frigid- 
aire’s air conditioning sales to be- 
come vice-president in charge of sales 
for Delco-Frigidaire. 

Mr. Nance is a graduate of the 
famous National Cash Register 
“school,” and has experienced a long 
series of promotions with Frigidaire. 


To Handle Marketing 


Delco-Frigidaire Conditioning Cor- 
poration, Mr. Sloan’s announcement 
explained, will coordinate under one 
direction marketing of summer air 
conditioning equipment manufac- 
tured by Frigidaire and of winter air 
conditioning and automatic heating 
equipment manufactured by Delco 
Appliance Division. Manufacturing 
of the different types of air condition- 
ing products will be handled as here- 


tofore at Dayton and _ Rochester, 
N. Y. 
Frigidaire and Delco Appliance 


Corporations have long been active 
in design, manufacture and sale of 
air conditioning equipment, Frigi- 
daire concentrating upon products for 
cooling and dehumidification and 


to a coldly factual approach, Mr. 
Benson said. Without appeals to 
the emotions—‘the moving springs 
of action in the human mind which 
induce purchase’’—advertising does 
not pull and will not pay, he said. 

Advertising copy of the future, he 
predicted, will be straightforward 
rather than ingenious, representing 
a more direct approach to the read- 
er’s self-interest. 

Financial advertisers have a greater 
handicap than the commercial, he ob- 
served, because of criticism leveled 
at integrity and public service of 
financial institutions. He believes 
this handicap will disappear as pub- 
lic confidence in those institutions is 
restored. 


Calirad Wafers 
New Bayer Product 


The Bayer Company, New York, 
maker of Bayer aspirin, has begun 
distribution of Calirad wafers, mint 
flavored and bearing the familiar 
Bayer trade-mark. 

The new product, a combination of 
calcium and phosphorus, with Vita- 
min D added, will be sold exclusively 
through drug stores, backed by a 
radio campaign in the metropolitan 
area. 


Towell Gets Ray-O-Vac 

Ray-O-Vac Company, 
French Battery Company, Madison, 
Wis., flashlights and batteries, has 
appointed Arthur Towell, Inc., Madi- 
son, as advertising counsel. 


formerly 


HEADS NEW UNIT 


its efforts 
and puri- 


Delco Appliance devoting 
to heating, humidification 
fication of air. 

With the progress made by these 
General Motors units in their respec- 
tive fields, Mr. Sloan’s announcement 
stated, and tremendous possibilities 
seen for future air conditioning in 
home, office, store and industry, it has 
been deemed wise to coordinate de- 
velopment and sales efforts through 
a Single agency. 


Frigidaire has been a leading 
manufacturer of air conditioning 


units for domestic and commercial 
applications and also is the largest 
supplier of air conditioning equip- 
ment for railroad cars. Delco Appli- 
ance has manufactured a complete 
line of oil furnaces and oil burners 
for both domestic and commercial 
uses. Its unit for heating, humidi- 
fication and purification has received 
wide acceptance. 

It was said by a spokesman for 
General Motors that further informa- 
tion on organization, advertising 
agency and plans will be released 
shortly. 


York Company Expands Its 
Efforts in the Commercial 
Field 


(Picture on Page 25) 


York, Pa., Jan. 30.—With. electica 
of S. E. Lauer as vice-president ‘n 
charge of sales, York Ice Machinery 
Corporation has completed prepari- 
tions for an aggressive 1936 campaig 1 
to bring the benefits of air conditio - 
ing to new thousands of factories a 1 
stores. Mr. Lauer has been genera! 
sales manager of the company. 


A quadrupled advertising ap- 
propriation for 1936 is the weapon 
which the company believes will cut 
through inertia and sales resistance. 
The theme of the new campaign will 
be “Call on York—Headquarters ‘or 
Mechanical Cooling Since 1885.” This 
slogan will be emphasized in a trade 
paper campaign to start in the im- 
mediate future, and in consumer ad- 
vertising which began with full pages 
in the Jan. 25 issue of the Saturday 
Evening Post; the Jan. 27 issue of 
Time; the Feb. 1 issue of Business 
Week, and in the February issue of 
Fortune. 


“The main objective of our con- 
sumer advertising,’ said Mr. Lauer, 
“is to make the public more con- 
scious of York and its products, to 
make our name a synonym for me- 
chanical cooling, and to maintain and 
strengthen our position in applied or 
engineered mechanical refrigeration 
and air conditioning.” 

Mr. Lauer said an extensive sales 
engineering organization is now 
available in the organizaty,’s 
branches to provide technical a‘, ice 
to distributors, on whom the conoany 
relies for cashing the advertis§g. 

A large amount of supplemertary 
promotion material will be previded 
distributors, according to J. L sen- 
miller, sales promotion miynger. 
Window displays, signs, direcf mail 
pieces and other sales literature will 
tie up with the advertising and aid 
salesmen to convert latent intrest 
into names on the dotted line. 
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New York 
Boston 


THE BUFFALO EVENING NEWS I$ READ - 
BY 82.8% OF THE FAMILIES IN THE — 
BUFFALO CITY ZONE __ 


BUFFALO EVENING NEWS 

Western New York's Greatest Newspaper 
Edward H. Butler, Editar and Publisher 

KELLY-SMITH GO., National Representatives 
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BETTER COPY 


Unerringly smart - showing a new force of designing 

Simple, cosual lines coniradicied by the frivolity of 
the pleated blouse .. Comes in chartreuse, robin’s 
e99 blue and novy - sizes ll to 17. 


169° 


re ~ 5 ese Ce RL CRY 
Comparing favorably with national 


copy is this advertising of a Kan- 
| sas City store. 


———— 


DOLLAR BILLS 
VICTOR'S IDEA 
OF DIRECT MAIL 


Proves that Government Has 
Adopted ‘Magic Eye’ 


Camden, N. J., Jan. 28.—RCA-Vic- 
tor Company’s promotion staff has 
converted the “all-seeing eye” of the 
rreat Seal of the United States into 
a sensational advertisement for the 
RCA “Magic Eye” radio receiver and 
put the government into the busi- 
ness of printing and distributing the 
popy. 

RCA’s new “advertisement” is one 
side of the new $1 bill, depicting for 
the first time on currency the re- 
verse of the Great Seal—an _ un- 
finished pyramid surmounted by an 
eye in a triangular glory or corona. 


Dollars for Jobbers 


Soon after the new bills were 
placed in circulation Dec. 18, RCA 
pbtained necessary permission from 
Treasury Department officials and 
had printed a number of pasteboard 
folders. The front cover depicted 
the symbols of the “Magic Brain” 
hnd the ‘‘Magic Eye” used in all 
RCA advertising. The pupil of the 
‘eye’ was punched out and a dollar 
pasted inside the folder so that the 
Fye in the seal was revealed through 
the opening. 

“Now that the Treasury Depart- 


IIND-IN-VELOPES 


ik Completely formed order - blank 


envelope. 

Py Envelope feature permits remit- 
tance with order. 

ik Remain a part of your publication 
until ready for use. 


ik Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 
equipment, at low cost. 


Pk Send copy of your present order 
form and publication for Bind-in- 
velope analysis, samples and quo- 
tations. 


NAWDON CO. 


| 230 PARK AVENUE 
_ NEW YORK, N.Y. 


ment is advertising the Magic Eye,” 
the cover was inscribed, “a pros- 
perous RCA-Victor year for you is 
practically assured. Here's a bright 
new dollar to start you off.” 

The folders were distributed to 
wholesale distributors as New Year 
greeting cards, with no further use 
of the idea anticipated. So deep 
was the impression made, however, 
and so widespread the _ word-of- 
mouth advertising gained, that 600 
more of the folders were printed, 
adorned with 600 more crisp treas- 
ury notes, and distributed at a 
dealer convention in Atlantic City. 

Inside the folder and encircling 
the “eye” opening was printed the 
likeness of a doughnut, with the 
message: “Yes, it’s dollars to dough- 
nuts, and here’s our dollar on it, 
that the Magic Brain thinks 1936 is 


going to top 1935 like Army topped 
Navy. The Magic Eye sees world- 
beating profits ahead, and it’s the 
signed, sealed-in-steel and delivered 
opinion of RCA Metal Tubes that 
they will shortly lead you into a 
greater era of prosperity than radio 
has ever known... and that’s some 
era in anybody’s language. Tag 
along with radio’s leader if you 
want to put a lot more RCA Victor 
dollars like this into your checking 
account!” 


Significance of Symbol 


The eye in the Great Seal is a 
symbol of an all-seeing Deity and 
the unfinished pyramid denotes 
strength and permanence, but with 
work still to be done. Above it is 
the motto, Annuit Coeptis—“He 
(God) Prospered Our Endeavors”— 


and below it, Novus Ordo Seclorum— 
“A New Order of the Ages.” 

It was designed by Charles 
Thompson, Secretary of Congress, 
and William Barton, of Philadelphia, 
aided by a committee made up of 
Benjamin Franklin, Thomas Jeffer- 
son and John Adams, formed July 4, 
1776. 


Pyrene Promotes 
George H. Boucher 


George H. Boucher, formerly as- 
sistant general sales manager, Pyrene 
Mfg. Company, Newark, N. J., has 
been appointed general sales manager. 

Charles Durfee, who has been man- 
ager, systems department, has been 
named assistant to the vice-president 
in charge of sales. J. P. Maloney 
has been appointed general field sales 
manager. 


Darr Appointed 
By Investment Trust 


John W. Darr has been elected 
vice-president in charge of public re- 
lations and advertising of all divi- 
sions of Commercial Investment 
Trust Inc., and affiliated companies. 
He formerly had his own public rela- 
tions business. 

Leslie E. Strang, formerly on the 
Darr staff, has also joined the invest- 
ment company. Louis S. Frank, for- 
merly supervising C. I. T. advertis- 
ing, continues as vice-president in 
charge of office, personnel and pur- 
chasing. 


Bacon Joins “Aerologist’”’ 


MacDonald Bacon has taken charge 
of Eastern territory for Aerologist, 
Chicago. His headquarters will be 8 
West 40th street, New York. 


T0 


LIGHT 4,000,000,000 CIGARETTES FOR & 


the Journal Fart of New York 


NLY one way to sell ALL of the myriad things 
that ALL of them smoke and eat and drink 


and wear. 


Some few may be reached by other means, but there 


is only One Way to reach ALL of them, assured of 


their greatest interest. 


For, one thing they have in common. 


Year after 


year, good times and bad, the New York Evening 
Journal has been, and now is, their newspaper. This 
group, these men and women in more than 675,006 
substantial homes, are the JOURNAL PART OF 


NEW YORK. 


NEW YORK EVENING JOURNAL 


You, yourself, know that they form a group apart. 


For they prefer the Journal and no other New York 


paper is like the Journal. 


They like its way of presenting news; its comics; 


its photographic illustrations. 
feature writers are old friends. 


is their idea of a newspaper. 


To them, Journal 


In short, the Journal 


That is why they are loyal to it and to its adver- 


tisers. 


That is why their patronage can be secured 


in Only One Way .. . the Journal. 


ATIONALLY REPRESENTIED BY HEARST INTERNATIONAL ADVERTISING SERVICE, RODNEY E.BOONE, GENERAL MANAGER 
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—a true story of results from four 
recent advertisements appearing 
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Business Publications a 
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ARNO B. REINCKE mon 
President, Reincke-Ellis-Younggreen & Finn tain 
acte 
ning 
pres 
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Aer. SPIE Jj ws 
: , ; ‘ . HL ae ae ANE ORS ‘Co 
EATING the right audience is a primary function of eae B- Rithaki. Hinson 6k Reladts- Hit Toutogs RS 
. . . . or e e devote mself to : nl ean i i vl 
editors of business papers. They are doing a mighty died snail. cslarging poner gtr wav 0 You 
y « @ uest o ents, © a general adve: 
good job... and I'll tell you one reason why we know. agency. He believes that business cra dverting - 
~~ _can + signer . mu in pre-selling and mer- “Lis 
One of our clients, the American Chain Company, Inc., i wie ae ae er ee tise 
: business ts are of pri ce in “le 
recently wanted to discover and develop new uses for four ima wa pees 
*," of its products. te 
Re In a group of advertisements we offered a modest reward This advertisement and those to follow it R 
for each bona fide suggestion. ee ee Fon 
In other words, we asked the readers of the publications we ap ity de arta ot 
selected to apply their experience to actual problems in American Restaurant (ABC) “i 
a 5s. W ke i Jas 
their day-to-day work. , pebeeicerig se aiiypeene Mb 
From two advertisements the coupon-returns were in excess Dogs ye ey, eeeeee, Ty, 
of a thousand each. From two others they ran well into the pie maonegg emg 
hundreds. In many instances, the readers sent snap-shots to Bakers’ Weekly (A.BC-ABP) : ‘an 
serve as guides .. . in one case an elaborate blue-print. Oe Oh, Meme Re cs? cage 
Careful analysis of the returns revealed many a president, Ragin ny cathonysapery er ecig Chic 
vice-president or other high official - men who are gener- Domestic Engineering (ABC-ABP) m0 
ally understood to clip coupons only from bonds. 1900 Prairie Ave.. Chicago wit 
. : : ‘ Farm Implement News (ABC ant; 
The value of the leads so obtained is obvious. In the light 431 S. Dearborn St. hee pi 
of the business developed from those leads, their cost was Hospital Management (ABC-ABP) pa 
negligible. They poured in so fast that the salesmen were : ie: a Ber ave. apm nel 
e ° . ewe. - t - 
hard put to it to follow them up. The client soon instructed us, "S80 We, Sh absent eee ~ 
“Stop running those ads until we can catch up with the leads.” Milk Plant Monthly (ABC) rr 
; ; 327 S. La Salle St.. Chi 
We are not here concerned with the fact that this particular _ National Provisioner (ABC-ABP) | 
advertiser is known the world over for the excellence of its 407 S. Dearborn St, Chicago wh 
products. That alone cannot assure readership. The publi- Paper Industry. The (ABC-ABP) UN 
co n 333 N. Michigan Ave., Chicago throu 
cations which were used to carry the messages had to be so Paper Mill & Wood Pulp News (ABC-ABP) wis 
° ° "bur 
edited that they would assure a thorough reading of both 1440 Broadway, New York We 
editorial contents and advertisements. Benga sents , S 
The incident related above happened only recently. It shows Welding Engineer (ABC-ABP) i: 
ss : 608 S. Dearborn St.. Chicago 

that business papers are very much alive today. : ~ 
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BACK TO CHICAGO 


R. L. Hurst, who has joined the 
new business department of Lord 


& Thomas, Chicago, after four 
years in New York. 


Agency Juniors 
Are Guests of 
Western Council 


Chicago, Jan. 28.—To give junior 
agency executives a picture of the 
importance of the American Asso- 
ciation of Advertising Agencies and 
a clear conception of current agency 
problems, the Western Council Four 
A’s, was host to more than 100 
young men in a, “tabloid conven- 
tion” at the Palmer House Friday 
afternoon. 

The meeting began at 3 p. m., and 
moving swiftly, adjourned three 
hours later for dinner and enter- 
tainment. Hal Totten, of WMAQ, 
acted as toastmaster during the eve- 
ning as numerous radio acts were 
presented. 


Stars on Rostrum 


Speakers and their subjects dur- 
ing the condensed meeting were 
“Copy Testing,’ Arthur C. Nielsen, 
A. C. Nielsen Company; ‘‘Technique 
for Producing Ideas,” James W. 
Young, University of Chicago; ‘The 
A. B. C.,” O. C. Harn, managing di- 
rector, Audit Bureau of Circulations; 
“Listeners State the Radio Adver- 
tisers’ Problem,” C. E. Hooper, 
Clark-Hooper Company; “Does the 
Agency Really Earn 15 Per Cent?” 
F. R. Gamble, executive secretary, 
Four A’s; “Value of Outdoor and 


Consumer Consciousness,” George 
R. Cain; “Local and National 
Rates,” John Benson, president, 


Four A’s; “What Are We Coming to 
in Advertising Copy?” Roy S. Dur- 
stine, vice-president, Batten, Barton, 
Durstine & Osborn. 

Z. L. Potter, vice-president, Erwin, 
Wasey & Co., Chicago, and chair- 
man, Western Council, presided. 


Typographic Society 
Starts Lecture Series 


The first lecture in a new six-week 
course on advertising design, typog: 
raphy and color, sponsored by Chi- 
cago Society of Typographic Arts, 
will be given at Newberry Library, 
Chicago, Feb. 3. Dale Nichols, artist 
and designer, will be the speaker. 

Others to appear on_ successive 
Monday evenings through March 9, 
will be Faber Birren, color consult- 
ant; Egbert Jacobsen, art director, 
Container Corporation; Rodney 
Chirpe, typographic designer, and 
Charles F. Kuoni, in charge of direct 
‘olor photography for R. R. Don- 
Nelley & Sons Company. 

A movie on paper making will end 
the series. Admission is free. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed Werld 
advertisers ean anaual 


HUNDRED MILLION DOLLAR MARKET 


ov whe ec ead Sod clot berletteral nd 


sell seed and other herticultural and 
on items to 41,000,000 farmer and 
We "burbanite crc Site oh te 
—_ you an s 

lee yeur business. 


SEED WORLD 


Published every other PF 
Rs w. Huren St. ‘Cheese, tt 


Hear Pioneers 


in Truth Move 
on NBC May 24 


Chicago, Jan. 28.—A nation-wide 
broadcast, celebrating founding of 
the “truth-in-advertising’” movement 
in Boston in 1911, will be made May 
24 over National Broadcasting Com- 
pany stations, Earle F. Pearson, of 
New York, executive secretary, Ad- 
vertising Federation of America, 
said here today. 

Mr. Pearson, in Chicago for a 
conference in regard to the A.F.A, 
convention in Boston June 28-July 


2, said the program will consist in 
part of “pick-ups” from eight cities, 
featuring addresses by early leaders 
in the truthful advertising movement. 

The New England Council, re- 
gional development organization, 
will offer prizes to clubs bringing 
the largest delegations to Boston, 
distance and size of clubs consid- 
ered. Each award will be a week’s 
stay at a fashionable New England 
resort for two persons. 

Chester Lang, publicity manager 
of General Electric Company, Sche- 
nectady, N. Y., and A.F.A. president, 
was also in Chicago for the confer- 
ence. Mr. Lang will address clubs 
in Omaha, Denver, Los Angeles, 
Portland, and San Francisco in the 
near future. 


BOSTON PREPARES 
FOR EPOCHAL MEET 


Boston, Mass., Jan. 28.—Ambi- 
tious plans for entertaining the Ad- 
vertising Federation of America 
convention here June 28-July 2 were 
outlined today at a meeting of the 
Advertising Club of Boston. 

George W. Coleman, president of 
Ford Hall, Boston, who was elected 
president of the national organiza- 
tion here in 1911, reviewed that his- 
tory-making meeting, when _ the 
“truth-in-advertising” movement 
gained irresistible momentum. 

Early days were also recalled by 
Henry B. Humphrey, veteran agency 
man and president of the Advertis- 
ing Club of Boston in 1911. 


Frank Black, general chairman of 
the local committee on arrange- 
ments, presented plans for the A.F. 
A. convention, and sounded a call 
for cooperation of all local advertis- 
ing men. 


MacKenzie to KPDN 


Bob MacKenzie has resigned as 
client service manager of radio sta- 
tion WJAY, Cleveland, to become di- 
rector of KPDN, Pampa, Tex., owned 
and operated by the Pampa Daily 
News. 


“Georgia Builder” to Bow 


Georgia Builder, official organ of 
the Junior Chamber of Commerce of 
Georgia will make its appearance in 
Atlanta in February. 


APRIL, 1936 


| SPECIFICATIONS 


and 


Provides blanket coverage 
of the residential and com- 
mercial building field. 


MERICAN Bue 


AND BUILDING AGE 


BUYING NUMBER 


@eHOME BUILDING HAS 


———————————————— i ed 


The Annual Parade 


of Building Products 


FORMS CLOSE MARCH 20 


ic. 


@ The parade will start at the 
height of the 1936 building 
season in April. 


@ All of the strongest and 
most active contractors, build- 
ers, and dealers of the country 
will be inthe “reviewing stand” 
when the big annual parade of 
materials, products, and equip- 
ment used in building appears 
in the April, 1936, Specifications 
and Buying Number of AMER- 
ICAN BUILDER. 


@ Special editorial features, 
blanket coverage, recognition 
and use by advertisers have 
combined to make it the most 
widely used and most produc- 
tive Buying-Reference Manual 
in the residential and commer- 
cial building field. It will be 
kept and referred to through- 


Now Forming 


out the 1936 building season by 
Key Men—contractors, build- 
ers, and dealers. 


@ The 1935 Specifications and 
Buying Number brought 21,757 
mail inquiries for catalogs and 
literature about products of 
advertisers to AMERICAN BUIL- 
DER offices alone—not count- 
ing those that went direct to 
manufacturers. 


@ A more complete story of 
the AMERICAN BUILDER, April, 
1936, Specifications and Buying 
Number is told in a prospectus 
that describes its special edi- 
torial features and blanket- 
coverage of Key Men. 


@ Send for it today—with your 
space reservation at regular 
advertising rates. 


A Simmons-Boardman Publication 


105 W. Adams St. 
Chicago 


30 Church St. 
New York City 


Terminal Tower 
Cleveland 
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BIG CINCINNATI 


AGENCY DECIDES 
ON LIQUIDATION 


Procter & Gollier Will Pay 
in Full: Collins 


Cincinnati, O., Jan. 30.—Liquida- 
tion of the affairs of Procter and Col- 
lier Company, advertising agents 
and printers, was announced this 
week by Attorney William R. Collins, 
vice-president and _ secretary - treas- 
urer. 

Mr. Collins said the company will 
retire from the advertising business, 
but will sell its printing plant as a 
going concern. Assets, he said, will 
pay all debts, dollar for dollar, if 
liquidated in an orderly manner. 
Several bids have been entered for 
purchase of the printing plant. 

Mr. Collins explained that a set- 
tlement has been made whereby Mr. 
Allen surrendered his stock, all 
claims against him and his associ- 
ates being cancelled. Henry C. Yei- 
ser, Jr., and William J. Knapp have 
also retired from the Procter & Col- 
lier company. 

The First National Bank of Cincin- 
nati holds a mortgage on the real 
estate, which comprises a handsome 
structure on a large lot on McMillan 
Street. The property is said to be 
assessed at more than $100,000. The 
mortgage is for approximately $60,- 
000. 

Shift in Accounts 


Harry L. Adams, vice-president of 
Procter & Collier Company, has 
joined Chester C. Moreland Company, 
Cincinnati, which will handle the fol- 
lowing former Procter & Collier ac- 
counts: 

U. S. Printing & Lithographing 
Company and subsidiaries, Atlantic 
Lithographing Company, Donaldson 


AUNT JEMINA STEPS OFF THE PACKAGE 


Make Mealtime an Adventure 


Hitherto static, famous trade-mark of Quaker Oats Co., Chicago, 
is given animation in this scene from the gay nineties. 


Lithographing Company; Baldwin 
Piano Company, Cincinnati Time Re- 
corder Company, Formica Insulation 
Company, Hamilton Metal Products 
Company, Modern Vending Machines, 
Inc., Rapid Electrotype Company and 
West Virginia Coal & Coke Company 

Keelor & Stites Company has taken 
over advertising of Betterknit Hosi- 
ery Company, Fashion Frocks, Inc., 
Hutchins Pants Company, Old Spring 
Distillery Company, Stetson Pants 
Company and Wilknit Hosiery Com 
pany. C. N. Ascheim, former ac- 
count executive for Procter & Collier, 
has joined Keelor & Stites as director 
of mail order, direct selling, and 
proprietary advertising. 

Venable-Brown Company, Cin 
cinnati, will direct advertising 0! 
Bayley Company and Ross Cutter & 
Silo Company. 

The recently formed agency of 


Lithographing Company and Erie 


Douglass Allen & Leland Davis, Inc. 


| 
An 
from mine tojconsumer 
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NAMES everybody knows 


, 


Numbered among the “big names’ 


business acumen of alert executives who quickly adopt modern, practical 
merchandising ideas. Leaders in almost every line of enterprise have re- 
placed old-fashioned tight-bound cataloging with the modern Heinn 
loose-leaf system, as a stronger, more efficient method of backing up 
their salesmen. Investigate! Write on your business letterhead for bro- 


chure, “The Catalog Question.” THE HEINN COMPANY, Dept. 216, 


326 W. Florida Street, Milwaukee, 


Wisconsin. 


BINDERS 


Originators ofthe Loose-leaf System of Cataloging 


BRANCH OFFICES: Chicago. . 
Angeles .. Minneapolis . 


. Cleveland . . . Detroit . . . Indianapolis .. . 


in industry, Anaconda typifies the 


Los 


has taken cver, in addition to ac 
counts previously reported, advertis 
ing of American Oak Leather Com- 
pany, Old Vienna Brewery and Pre- 
ferred Products Company. 

The Procter and Collier company 
was organized thirty years ago by 
Percy Procter, uncle of Colonel Wil- 
liam C. Procter, late president of the 
Procter & Gamble Company, and 
Allen Collier, a printer. The main 
account at that time was the big soap 
company. 

For many years the agency was 
rated as one of the most prosperous 
in the Middle West. After the death 
of Percy Procter, his estate sold his 
holdings. With the death of Allen 
Collier his widow also sold his in- 
terest, Mr. Pernice assuming charge. 
Following his resigniation, Mr. Allen 
became president. Mr. Pernice is a 
prominent figure in the food field in 
Indianapolis, being president of Vir- 
ginia Sweet Foods, Inc. 

Mr. Collins’ announcement, asking 
for final statements of accounts, said 
in part: 

“After a long and successful busi- 
ness career, the board of directors 
of the Procter & Collier Company 
have decided to wind up the com- 
pany, and to pay its debts as speedily 
and with as little expense as pos- 
sible. We propose to do this just as 
soon as its accounts receivable are 
liquidated.” 


Pernice Not Interested 


M. L. Pernice, Jr., president of Vir- 
ginia Sweet Foods, Inc., Indianapolis, 
who was referred to in ADVERTISING 
AGE of Jan. 27 as a silent partner in 
Procter & Collier Company, said that 
he has had no interest in the agency 
since August, 1930, when he sold his 
stock to Douglass M. Allen. Mr. Allen 
has formed a new agency with Le- 
land Davis. 

Mr. Pernice added: ‘Recently, 
while the Procter & Collier Company 
still held the accounts mentioned by 
ADVERTISING AGE, I was retained by 
certain Procter & Collier stockholders 
to make an investigation and a 
recommendation as to action to re- 
store the company’s earning capacity. 
This probably explains why your 
correspondent assumed that I was 
interested in the company.” 


Idaho Press Group 
Names New Officers 


W. T. Marineau, Moscow News- 
Review, has been elected president of 
Idaho Press Association. H.C. Dwor- 
shak, Burley, is vice-president and 
G. R. Maxwell, Shoshone, secretary. 

Directors are Byrd Trego, Black- 
foot Bulletin; John Nims, Jerome; 
Aden Hyde, Caldwell News-Tribune; 
E. L. Alford, Lewiston Tribune; L. E. 
Pietsch, Sandpoint Bulletin. 


Emerson’s New Work 


John O. Emerson has joined Na- 
tional Sportsman, Boston, in charge 
of special promotion for that paper 
and Hunting & Fishing. Mr. Emer- 
son was formerly account executive 


. New York . . Philadelphia . . Pittsburgh . . Rochester 


in the Boston office of Batten, Barton, 


AUNT JEMIMA 
COMES TO LIFE 
IN PUBLICATIONS 


Quaker Dats Trade-Mark Gets 
New Role 


— 


Chicago, Jan. 30.— The famous 
“Aunt Jemima” whose effigy has 
adorned the package of pancake flour 
issued by Quaker Oats Company will 
come to life in 1936 publication ad- 
vertising. In her new role of “living 
trade-mark,” Aunt Jemima will be 
shown in actual scenes in real dining 
rooms. A series of illustrations fea- 
turing the negro mammy has been 
made for Lord & Thomas by Under- 
wood & Underwood. 

Aunt Jemima’s incarnation as a 
real person is not altogether new, 
General Foods Corporation, New 
York, having introduced her “in life” 
on a radio program for Log Cabin 
syrup, as result of coéperation be- 
tween the two companies and their 
agencies, Lord & Thomas and Benton 
& Bowles. 


Troubles of Studio 


Whether Benton & Bowles had dif- 
ficulty in finding a radio character 
with a voice according with their 
conception of Aunt Jemima is not 
known. Lord & Thomas and Under- 
wood & Underwood, however, still 
perspire when they recall the trouble 
they encountered in finding an Aunt 
Jemima who resembles the trade- 
mark and at the same time looks as 
if she can turn out toothsome pan- 
cakes with dispatch. 

The Aunt Jemima trade-mark 
shows only the head of the noted ex- 
ponent of good things to eat, so 
Underwood & Underwood had plenty 
of latitude, the only requirement be- 
ing that Aunt Jemima appear jovial 
and well-fed. By contacting a South 
Side employment agency, euphoni- 
cusly known as the “Golden Gate,” 
the photographers corraled twenty- 
seven colored women of various 
blends and figures, all of whom were 
willing to subordinate their own per- 
sonalities to that of Aunt Jemima for 
a consideration. Nine, for instance, 
emerged from a single cab in front of 


the austerely aristocratic Underwoog 
& Underwood studios on East Qp. 
tario Street. From the entire score. 
plus the “ideal” Aunt Jemima wag 
ultimately selected. 


Educating the Public 


Thus Aunt Jemima, with hey, ap- 
petizing “Magic Menus,” will tempt 
readers of The American Weekly and 
65 daily newspapers until March 27 
From February to May she wil] also 
Suggest good things to eat to fol. 
lowers of Cosmopolitan, Delineato, 
Good Housekeeping, Ladies’ Home 
Journal, McCall's, Pictorial Reviey 
and Woman’s Home Companion. 

One of her objectives is to make 
pancakes popular for meals other 
than breakfast. For instance, one aq. 
vertisement offers a dinner menu of 
tomato juice, Aunt Jemima pancakes, 
pork sausage, syrup and coffee, with 
fruit, cheese or ice cream. Quaker 
Oats is asking grocers to feature this 
combination in their displays while 
the advertisement is current. 

The feminine trend toward slender. 
ness is also taken into account in the 
“Magic Menu” series. One piece of 
copy says, for example: 

“A stack of three Aunt Jemima 
pancakes, a square of butter and one 
ounce of syrup are only 391 calories, 
Yet standard diets permit a total of 
2,000 to 4,000 calories in the three 
daily meals.” 


Women Fly High 
in New York Party 


Advertising Women of New York, 
Inec., will hold its 23rd annual frolic 
as a “sky party” in a miniature air. 
port on the roof of Hotel Biltmore, 
March 20, proceeds to aid financially 
pressed advertising women. 

Elsie E. Wilson is in charge. Co. 
chairmen are Eugenie Stamler, pro 
motion; Louise Putger, prizes; Doro- 
thy Hillsley, souvenirs; Helen 
Weber, decorations; Helen Slater, in 
vitations; Laura Rosenstein, lists: 
Florence Richardson, publicity; Ida 
Clarke, Mutual Fund; Emily Connor, 
printing; Alice Welty, editor Adver. 
tising Women, and Florence Pet 
tinger, representing club directors. 


Pick Reese, Rossiter 


North American Continental Cor- 
poration, importer and distiller, has 
appointed Reese, Rossiter & Co., New 
York agency recently formed by 
merger of Thomas H. Reese Company 
and Ralph Rossiter. North American 
brands include Plus-Four Scotch, 
Foucauld cognac, McKibbin’s Club 
Irish whisky, Delbeck champagne, 
Golden Arrow gins, ryes and bow: 
bons. 


The Lexingto 
veniently to 


é rooms from $3 


National Hote! 
Management 
Co., Inc. 


Rolph Hitz,Pres 48TH ST. AND 


Cha 


| Durstine & Osborn. 
' 


Where 
STOP.Z. 


man’s favorite hotel because it’s located con- 


offices. And they like its thrifty comfort... 


HOTEL LEXINGTON 


n has become the advertising 


most agency and publication 


a day. 


LEXINGTON AVENUE - NEW YORK 
trles E. Rochester, Manager 
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— — | = 
to doctors, mortgage holders, and + ° name mahogany,” copy continues. 
ood HORNS 10 BLOW |}others to whom the ex-soldiers owe NOTCH HIGHER Will Identify “Such woods as red Lauan, white 
= money, according to the Legion sur- eee ° Lauan and Tanguile are sold under 
wee vey. Personal and family expenses} || = F urni t ure o f the trade name ‘Philippine mahog- 
PAY DAY AGAIN will take 11.5 per cent of the two l h any,’ although none of these woods * 
s billion, or $229,900,000. This includes R M is genuine mahogany or more closely 
clothing, food, insurance, education, ea a ogany related botanically than oak or 4 
and recreation, birch.” 
ot FOR ALL RANKS Employed veterans who borrowed Chicago, Jan, 29.—The Mahogany| after many conferences in the 
mpt on their certificates in 1931 spent Association, Inc., has resumed adver-| trade, and in line with the trend to- 
— a forty-two cents out of every dollar tising to trade and consumers after| ward accurate descriptions of mer- 
Re san ® for personal and family needs. a silence which lasted throughout the |chandise and truthful advertising, 
pr TWO Billions Loose June 15; depression, with copy aimed at cor-|the new labels were created, the asso- 
Roos Li ht b O rection of misuse of “mahogany.” ciation relates. 
Ome Farms Get 26% tcnten erg pens The new campaign is built around One label, red and yellow, stamps 
vier Public Relations Office two newly developed labels for fur-|as “solid genuine Mahogany” all fur- 
Bernard Lichtenberg, former vice- niture which will assure the con-|niture whose exposed parts are of 
nake Washington, D. C., Jan. 28.—Pur- | president and director of Alexander sumer that he is getting genuine | mahogany lumber, while the other, 
ther chasing power of $1,500,000,000 will Hamilton Institute, former president mahogany. blue and white, marks as “Genuine ¥ 
e ad. be created June 15 by baby bonus | of Association of National Adver- Full pages in January issues of | Mahogany” furniture whose exposed : 
u of bonds, according to a survey made ag and = | ctcraeag a director of eleven furniture trade publications| parts are of mahogany lumber or 
kes by the American Legion. While the eg ee on describe the labels and their advan- | veneer. 4 _ 
with total bonus aggregates two billion |)...  onened oe ag ree tages to dealers, manufacturers, and| The labels are furnished without - $ 
aker dollars, about one-fourth of this sum Building, New York, as public rela- consumers. The association will use|cost to manufacturers. They are a # 
this will be held by veterans who desire | tions counsel. a color page in House and Garden for | issued, however, under contract, sub- 3 Mh 
vhile to take advantage of the 3 per cent| Clients served by John W. Darr, March. jecting the user to penalty for viola- 
interest offered by the Government, | who has joined Commercial Invest- S © tenes cnbebsied cssmeilices of Business paper advertising declares | tion of provisions for use. . 
nder. The Legion estimate is based on a|ment Trust, Inc., have been taken| ~~ ~ York “a Machinery = that mahogany is the one beautiful The new campaign, both to con- a 
1 the questionnaire sent to 11,000 posts. a by . new company and some (Story on Page 20) cabinet wood whose loveliness in-|sumers and trade, will offer “The 
e of Harry Hopkins, WPA administra- poe members have joined Mr. creases with the years, and asserts | Mahogany Book,” written by George _ : 
tor, indicated that all veterans re- | ~ s- Carlet Transfers that naturally, mahogany is the most | Lamb, secretary of Mahogany Asgo- 7 3 
nima ceiving the bonus will be dropped cone v5 one —— on ire __ | imitated. ciation, Inc., Chicago. It contains 4 ¥ 
| one OS a ca Linn Expands ae” Fong A mg 4 APs = “Recent surveys have revealed that | seventy pages. . 4 | 
ries, g whom Edward Linn Associates have| and Crowell Publishing Company much furniture not genuine mahog- The association’s advertising is z 4 
this new buying power will be cre-|,. : erecta ‘oi ~allow | any is being offered as mahogany or| handled by Gale & Pietsch, Inc., ee | 
al of taken larger space in the McGraw- | has joined the creative staff of Fuller | @@Y '5 8 gany ) , 4 
three ated is 3,518,191. They will receive | 14i}) Building, New York. & Smith & Ross, New York. under trade names which include the | Chicago. 7 
en I ar a nn i i a i sks F gq ; 
mum for any one, $1,585. The man — zZ 
receiving the average amount will 
get eleven $50 Treasury bonds and 
arty a check for $15.17. ® © 
York. The Department of Commerce indi- vert 1Sin Your advertising makes her 
frolic cates that bonus payments will equal want to buy your product. 
2 air. about 11 per cent of the total net 
more, retail sales in 1933 for the United Insurance 
~_ ateailag — Then she looks ir. t’.e classi- 
Co. oe ee Wane Wh t 4 it ? fied telephone directory, for 
Dore Close to 5 per cent will probably a AY Z e the name of your nearest 
Helen use their money for new houses, and dealer 
r, in: such veterans will spend far more . 
lists: than they receive on these new 
> Ida erga east Mom ran a eto WAY to make your advertising 
nnor, fillip. In addition, more than , : —™ . 
| dver- of the men will spend $200 each for results — certain, clinching 
Pet: repairs. the. sales which advertising starts. 
ors. Approximately $518,600,000 or 26 A tested means to check substitu- 
per cent of the two billion will go tion — tested by the experience of 
r toward homes, farms, and equipment. many well known advertisers. And 
| Cons Another $80,000,000 will be spent on the cost? It’s measured in pennies, 
r, has farm equipment. ‘ oe 
, New A large number will invest im new against the dollars of the advertising 
d_ by house furnishings, including furni- investment. 
n pany ture, refrigerators, rugs, radios, and Such is Trade Mark Service in i 
oe shepheaeeve About $97,000,000 will be the classified telephone directory. oe 
Club SPent for 270,000 automobiles, new Your trade mark can be listed at | «s. 
nee eS ee ee the classification of the service or oy 
pour: survey suggests that this demand for ‘> 


automobiles will also give impetus to 
building by creating need of garages. 

Almost one-third of the total 
amount or about $470,500,000, will go 


oie Tell your prospects 
“Where to Buy It” 


Poorvvvvv This means that people who want 


to buy your product can easily find 


where to buy it. Their route is a 

direct one— from your advertising ee Se 

to the telephone book to the dealer. | * / 2s 
SW EET It is particularly direct if your ad- | « ~—Y . Be 
You! 
© 


vertising refers to your classified 
r other statio 


commodity you sell. Then your 
dealers or local representatives are 
listed under the trade mark. 


Ty 2 
LY 
“if / 


Lys 
oh 
2 


directory listing. 

Look in the yellow pages right 
now. See how many leading com- 
panies use this simple means of 
dealer identification. Philco, Kel- 
vinator, Insurance Company of 
North America, Willard, Foot Saver, 
Mimeograph, ‘blue coal’, Westing- 


ns are on your 


Whateve ene over 10% of house, Pittsburgh Paints — are : 
. +} ot getting = S vbr 
list, you're D audience unless among those found in many tele- ¥ 
the Louisville cr aoe phone books : 

Louisvule . ‘ 
you use @ u from 


. ive y° 
Station WAVE — tes audience, 


% 0% of the loc 
: led $7 5.00 per quar TS 
(6to 10 P. yan 
i he day:--° 
age Pe advertisers 


It brings new customers, 
say dealers 


She finds “Where to ‘Buy It,’ and 


And from the dealer’s standpoint, ‘ 
you find another satisfied customer. 


take these typical statements, from 


ion. : 
on this favorite N. B. C. stati letters in our file. 
National Rope ER, INC. Because of the calls which have Above are shown some Trade Mark headings 
FREE & SLEI ° 


come from this listing, we cannot 
afford to be without it.” 

“Our listings have brought us new 
customers who became steady ones.” 

Give your product the benefit of 
this tested plan which backs up your 
sales organization and makes every 
advertising dollar work harder. In- 
vestigate the value of “Where to 
Buy It.” 


and dealer listings in the classified telephone 
directory. They answer the prospect’s ques- 
tion: Who sells the brands I want?... Have 
you looked into the possibilities of Trade 
Mark Service for your product? 


in cORPORATED 


LOUISVILLE, KY 
4000 WATTS:-:- 9 


AMERICAN TELEPHONE & TELEGRAPH CO., Trade Mark Service Division 


195 Broadway, New York i ay 
(EXchange 3-9800) \ by 


311 W. Washington St., Chicago, 
(OFFicial 9300) 
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90% NEWSSTAND 


a ES MERE 
ee 


Our Group is 14 years old 
... today’s outstanding 
mass magazine buy. Out- 
standing because... Fast 
growing mass: 950,000 net 
paid increase in the last 212 
years ... live mass for 90% 
is newsstand ... mass at less 
cost: often doubles cover- 
age for ’36 ad dollars. 


The outstanding 
mass magazine 
circulation buy 


of 1936 


True Romances . True Experiences 
dove & Romance . Radio Mirror 
Movie Mirror 


The Original True Romances Group 


Getting Personal 


After a spirited contest, decided on the 18th green, George Hartman, 
J. L. Sugden Advertising Company, Chicago, regained the champion- 
ship of the Winter Golf League of Advertising Interests after a lapse of 


eleven years. 


His opponent on the links of the Palm Beach Country Club was 
Charles Jennings, last year’s title holder, and retired Dodge sales execu- 
tive, who has been living at Miami for several years... 


John H. Abeel, Dexter Folding Machine Company, and Keith Mc- 
Hugh, Amer. Tel. & Tel. Co., starred by proxy, their spouses triumphing 


in the women’s division. . 


Ray Clayberger, Calkins & Holden, re-elected president of the 


league, counted 108 smiling faces at the banquet. 


turnout since 1929... 


Mr. Hartman was named vice-president for Chicago. 


This was the best 


Others receiv- 


ing this office are: New York, Rodney Stuart, Little Colonel Company; 
Boston, James A. Travers, James A. Travers Company; Philadelphia, 


Graham Patterson, Farm Journal. . . 


Malcolm Muir, McGraw-Hill president, has sacrificed his favorite 
form of transportation, the Eighth Avenue subway, for a ten-room apart- 
ment in the coéperative building at 160 East 72d Street. . . 


While attending the AP meeting in New York last week, Oscar 
Stauffer, publisher of Traveler, Arkansas City, Kan., “cleared up” the 
status of Governor Alfred M. Landon of Kansas in relation to the Repub- 


lican Presidential nomination. 


It seems the Governor has neither asked 


his friends to lend their support nor requested them to desist. . . 


“Men, Money and Molecules,” 


by William Haynes, publisher of 


Chemical Industries, recently published by Doubleday, Doran & Co., is 
being abstracted and used for five feature articles by Science Service 


Syndicate. . 


George McAndrews, BBDO art director, appeared at the office with 


a heavy frown the other morning. 


While he was in the shower, his 


terrier, Sandy, nosed over his money lying on a table and selected the 
bill of largest denomination, a ten, on which to breakfast. . . 


Wm. H. Johns, BBDO president, and James H. McGraw, Sr., Mc- 
Graw Hill chairman, have entered the Florida traffic stream for a month 


or so. 


Mr. Johns is at his home, “Journey’s End,’ at Boca Grande... 


Asked if he fished while on the Florida trip from which he has just 
returned, Ev Grady, Ruthrauff & Ryan copy chief, quietly exhibits a 
photograph of himself and something resembling a cross between tarpon 


and whale... 


Doug Coutlee, ad. dir, Merck & Co., seldom faces a lens but spends 


a good deal of time at camera controls. 


He prefers a Graflex, has taken 


hundreds of shots, has won prizes on several occasions, and prefers 


humans as subjects. . . 


J. P. Callaghan, business and advertising manager of LaPresse, of 
Montreal, proudly displays a recent Christmas gift (from Mrs, JPC), a 
thousand-dollar Swiss watch which is probably the handsomest time- 


piece in the advertising field. 


W. S. Forbes, president of Forbes Lithograph, Boston, has been 
neglecting business lately in favor of his job as chairman of the graphic 
arts division of the Boston community drive, which is raising nearly 
$3,000,000 for Hub charitable institutions. 


Willis Sharpe Kilmer, publisher of the Binghamton Press, has on 
view in the lobby of the Press building two handsome paintings of the 
best horses he ever owned, Exterminator and Sun Beau, together with 
photos of the trophies they won and lists of the purses they captured 


under his colors. 


Frank York, business manager of the Troy (N. Y.) Record, makes 
meetings of the Troy Board of Education first order of business since 
his election to that body, whose civic importance he places even ahead 
of the publication of a good newspaper. 


It seems Larry Meyer, a. m. of Kleenex, Chicago, got that idea for a 
“week” on a trip to California, where nobody was blowing a nose on the 


Meyer product—or anything else. 


Larry grabbed a sliver from the goal 


post at the Rose Bowl to use as a toothpick while he thought that one 


over... 


Jim Irwin, public relations director of Frigidaire, made a short stay 
at Miami during his peregrinations around the country... 


Al Salisbury, vice-president of Reincke-Ellis-Younggreen & Finn, 
has been absolved by doctors in a Chicago hospital, who found that 
rest was all he needed. Accompanied by Mrs. Salisbury he has headed 


South for a bit of sunshine. . 


Mrs. Sadie Finn, new advertising manager at Bry’s department 
store, Memphis, wouldn't have a male copywriter around the place, 
regarding them as total losses in discovering what women are thinking 


about. 


. . H. Preston Peters, vice-president and Eastern manager of 


Free & Sleininger, radio representatives, is introducing his new bride 
to the folks after a Guatamalan honeymoon. . 


Frank Gannett, the newspaper publisher, is in Miami for rest, 


but consents to make an occasional speech. 


He addressed the Com- 


mittee of One Hundred recently at Miami Beach... 


DESIGNED TO KEEP 


— 


TOURISTS HAPPY 


Touching scene of partly home works which 
refer something to advancing Chrismas days 


Musa-shiya the Shirtmaker 


(Arlso kimono makes 


My only shop expose on 


& Pajamma makes) 


191 South King Streets 


nearly corner Alakea Streets moral locations. 


I have the honor and sincere to informing your plea- 


sure obtaining something 


kimono, pajamma, which 


already making some times ago of averaged fits per- 
sons, male and female, becatise the last moments shop- 
ping hurry that most people usually obtain and dis- 


sapointed which accompany. 


My cloths are full of 


selection. Please come in and try. 


Current copy of famous Honolulu shirt-maker. 


prepared by George Mellen, clever chief 
which originated the style which 


Unfortunately for illusions, it is 
of Mellen Associates, advertising agency 
has made Musa-shiya wealthy. 


Represents Lazarnick 


Robert Gordon Risely, formerly 
secretary and manager of Sarra, Inc., 
Chicago, is representing Lazarnick 
Studios, New York photographic 
illustrators, in New York and the 
Middle West. 


Bruck Places Buck-Skein 


Franklin Bruck Advertising Cor- 
poration, New York, is placing ex- 
tensive schedules, including color 
pages, for the fall campaign of Lust- 
berg, Nast & Co., Buck-Skein jackets 
and shirts. 


Lord & Thomas 
Open Dayton Office 


Lord & Thomas have established an 
office in Dayton, O., to service Frigi- 
daire. H. G. Little of the San Fran- 
cisco office has been transferred to 
Dayton as resident manager. 

Space buying will be handled as 
heretofore from Chicago. 


Mundhenk to Sesamee 

William J. Mundhenk, head of 
Eastern sales for Trupar Manufac- 
turing Company, has been appointed 
sales manager of Sesamee Company, 
Hartford, Conn., manufacturer of 
keyless locks. 


WJR in Newspapers 


Radio station WJR, Detroit, is 
using three-column eight-inch space 
in Sunday issues of Detroit papers 
to announce outstanding radio pro- 
grams. Both sponsored and sustain- 
ing programs are featured. Stan 
Boynton is in charge of the promo- 
tion. 


Asheville Seeks Trade 


An advertising program sponsored 
by the Asheville, N. C., Chamber of 
Commerce and the Asheville Associa- 
tion of Hotel Men will start Feb. 15. 
Posters will be used in Florida, 
Georgia and South Carolina. 


*"DiD YOU KNOW THAT ™ 
IF YOU ARE LOOKING FOR 


ARCHITECTURE, The Profes 
Is Published by Cha 


sional Journal for Architects, 
rles Scribner’s Sons 
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A fire engine undergoing 
pumping tests at the 75,000 
gallon reservoir of the 
American LaFrance plant 


in Elmira. 


Sirens whooping, bells clanging, men clinging desper- 
ately to careening trucks, 

Cars pulling over to the side, 

Traffic officers waving arms and blowing whistles, 

Heads appearing in office windows, 

And kids coming on the run from all directions. 

It's a FIRE! 


The boys of Elmira watched your proud red 
fire engines building 

In the shops of American LaFrance. 

They speak with authority on fire fighting, 

Because everybody in Elmira knows somebody 
who works 

At Elmira’s most interesting industry. 


Elmira is a boys’ idea of heaven. 

A fire engine factory, right in town! 

Elmira was once the battleground of the 
fightingest Indians, the Iroquois, 

The town is surrounded by hills that knew the 
Indian signal fires, 

By lakes and woods, creeks and waterfalls— 

Perfect setting for a boy’s most ardent pastime, 
fighting redskins. . 

The Chemung River, deep and dark, and 
once the route of birchbark canoes, 

Flows through many Elmira backyards. 

The wooded island beyond the Main Street 
bridge gives a Tom Sawyer touch 

To adventurous youngsters who read Mark 
Twain, former Elmira townsman. 

And Elmira is the glider capital of America— 

scene of annual gliding meets and records, 

To spur on embryo fledglings. 

There are four railroads, a public swimming 

pool and playground, 

And the famous Finger Lakes are just a short 

jaunt in the family fliv. 


@ Evmira,N. Y., is 226 miles from New York City, where metropolitan 
influence is supposed to weaken. But 12,274 Elmira families read 2,853 copies of the Sunday 
News —a 23.2% coverage. Water Street, shown in the illustration, is the main shopping 
thoroughfare for this city of 47,397 people. Among its better known institutions are Elmira 
College for Women and the New York State Reformatory. 


al 


Tribune Tower, Chicago - 


Kohl Building, San Francisco - 


Elmira is a town for boys, 

And where there are lots of boys there is lots of 
business. 

This city has no slums. 

Mark Twain liked its clean and homely air, 

An old town, well kept—with lawns, flowers, 
trees, not sparing of house paint. 

From its snootier residential spots, 

Church, Main, and West Water Streets, 
where the gardens slope down to the river, 

To the business section, and courthouse group, 
gray painted brick 

Buildings distinguished with high, narrow, 
arched windows, 

Its fountains and towering elms, 

Fit company to the simple Colonial buildings 

nearby. 


Elmira has not escaped the business slump. 

Hard-up towns don’t buy new fire trucks, 

And that hurts Elmira, even with 98 other 
manufacturing plants. 

But Elmira shows no sign of lessened income. 

The stores and windows on Water Street 
still carry a Fifth Avenue air. 

For Rent signs are few and savings banks still 
hold some $28,000,000. 

Clerks from 173 grocery stores load bulging 
boxes into cars Aush with curbs, 

To feed a population of 47,397. 

And the Sunday News goes regularly into 
23.2°, of Elmira homes. 

Its 12,274 families read 2,853 copies. 

Even though Elmira, 226 miles from New 
York City, is outside the Sunday News 
area! 


In 129 other cities of 10,000 and up, 

Mostly within 150 miles of New York City, 

Sunday News coverage never falls below 20%. 

Every year within this 1s0-mile radius 

Millions of people spend billions of dollars. 

Dilute advertising in thin-spread media, 

Cannot pack the compact punch 

Of the one medium this market prefers. 

The Sunday News is big enough to overcome 
buying inertia, 

To start the avalanche from shelves, counters, 
racks and display floors. 

It is the one medium of maximum influence 

In this Number One market. 

And it costs darn little, too. 

The Sunday News interests 2,800,000 families 
in these premier markets. 

You can interest more families in your products 
with more Sunday News space. 


TAP NEws 


220 East ForRTY-SECOND STREET, NEw YORK 
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To any member of the A N A, 
A AAA or to any recognized 


agent or national advertiser — 


WE PAY 
YOUR EXPENSES 


TO SEE FOR YOURSELF 


that being the most brilliant and modern enter- 


tainment magazine in America— 


@ Cosmopolitan is read more thoroughly 


than other magazines 


@ by younger cosmopolitan-minded women 
and men spenders 


@ who buy more advertised goods and buy 
quicker than the families next door 


This is Cosmopolitan’s offer TO YOU 


Cosmopolitan will pay your expenses for a day or a 


week in any city you choose. We will give you our 
galley of readers’ names. Ask any questions you wish. 
Simply tell us when you are through what you found 
to be true about Cosmopolitan readers—how they 
read the magazine—how they buy advertised goods. 
Address Cosmopolitan, 961 ‘8th Avenue, New York. 


Why We Make This 
DARING OFFER 


250,000 surveys can’t be wrong. For years scores of investiga- 
tions have been measuring the magazine market. Polk alone 
got 132,000 answers — 67 advertising agents, in the employ 
of Good Housekeeping, got 88,431 — Time got 15,000 — to 
the basic questions 

‘““Who are you — What do you read —What do you buy?” 

Through this gigantic sample—(three times as great as an 
actuary demands and true with the truth of the law of large 


numbers) —run these dominant facts — 


the great buying public is young, 
they demand entertainment, 
they spend as they read 


—and over 4 million read Cosmopolitan. 


SEEING is still believing 


Nothing sticks in your mind like what you find out for yourself. 
You ask housewives to send for a sample. You tell car pros- 
pects to look at all three, (and so do we, by the way). You 
want em to test and taste and smell and feel. 
So we ask you to sample people, our people, face to face. 
Why not board a bus or train and get out where Main Street 
is still Main Street —though you're less than an hour's drive 


from the Wrigley Building or Fifth Avenue. 
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SEE for yourself 


See these readers of ours for. yourself — as we see them. 


In 50 years they have paid more hard cash for Cosmopolitan 


of than for any other magazine except one. 

” They have kept on buying Cosmopolitan because it always 
2 entertains them, interests them, moves them to action. 

10 They are equally ready to buy your goods. 

See as many of them as you can. See how good their credit 
is — how late they stay up and burn electricity — what they 

un pay for their silk hose—how they know their canapes when 
pe the cocktails go round and around. 

You'll have to catch them between beauty shop and bridge 
party — but you'll learn they have time besides to buy food, 
direct baby-traffic, drive to the station for their husbands, and 
read Cosmopolitan. Never mind how they do it —sufhcient 
that they do. 

GET these answers 
Get any other answers you want about these Cosmopolitans 
— compare them with the families next door — but satisfy 
a yourself that these three are as true as they are important 
OS- 
me Cosmopolitan is read more thoroughly 
than other magazines 
by younger cosmopolitan-minded women 
ect and men spenders 
ive who buy more advertised goods and buy 


quicker than the families next door 


Belou Six adults read Cosmopolitan in 
this woman's home—the everage life heing 


2's months. . 


Cosmopolitan is read by herself, her husband 
and her mother. Issue remains in house one 
to four months. 


(Below) Reading time one to two weeks 
Lives with her mother and father. Soon to 
be married. Will continue to read 
Cosmopolitan. 


eS PS te 
eae 
—_ Sts Mac a 


Cosmovolitan goes to one son in college, 
after father, mother and older son have 
finished “the most interesting magazine 


published.” 


( Below’) Likes book length novels and novel- 
ettes. Says, “No matter what kind of stor) 
you want, Cosmopolitan has it.’ 


Husband runs wife close second in thorough 
reading—three to four weeks before each 
issue 1s finished. 


i} The market you'll BUY when you SEE FOR YOURSELF 
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G.M.C. SPONSORS 
FAIR ON WHEELS, 
BASEBALL MOVIE 


(Continued from Page 2) 
tors building at the Chicago World’s 
Fair, will be shown. 

The research exhibit includes stro- 
poscopes, oscillographs, and an in- 
duction furnace, With these are 
given instructive demonstrations of 
the wonders of science, and visitors 
are shown just what relation they 
have to modern manufacturing 
methods. A quartz window looking 
into a moving gasoline engine will 
enable the public for the first time 
to see the difference in combustion 
of ordinary and ethyl gasoline. 

With the research and the home 
exhibits, General Motors customer 
research staff has space in which to 
demonstrate its service to the mo- 
toring public in studying personal 
preferences in design and equip- 
ment. 


Progress in Transportation 


In the opposite wing of the Gen- 
eral Motors Parade of Progress on 
location, are exhibits portraying 
progress in transportation and ser- 
vicing of motors. There is a dio- 
rama depicting street travel at the 
turn of the century—a tandem bi- 
cycle, a street car, a “horseless car- 
riage’’—all in motion. A second dio- 
rama, also animated, pictures a 
modern street with motor traffic and 
streamlined trains in a foreground 
railroad yard. The Winton Diesel- 
motored trains of General Motors 
are shown in a painted mural. 

A blacksmith, at work in his shop 
of 1900 will service a “‘horseless car- 
riage in the simple fashion of the 
period. United Motors Service con- 
trasts that primitive scene with a 
modern service. station, fully 
equipped with the latest automotive 
testing and repair machinery. 
Forced ventilation will make sight- 
seeing comfortable. So much for 
the exposition trucks. 

Performances in the big tent, ad- 
joining the trucks and seating 500, 
will include special lectures and 
demonstrations with research appa- 
ratus and the showing of a new mo- 
tion picture, “Previews of Science” 
featuring Edwin C. Hill, John S. 
Young, John B. Kennedy, and Low- 
ell Thomas in a newsy narrative of 
scientific research. The new Gen- 
eral Motors cars will be displayed in 
the court bounded by the brace of 
wings and the entrance to the tent. 

A Winton-Diesel motor, housed in 
one of the three trailers, will light 
the tent and truck interiors on lo- 
cation and operate the exhibit ma- 
chinery. Another trailer is used by 
the personnel for locker purposes; 
from the third the sound motion 
pictures will be projected. It is also 


WSM 


50,000 WATTS 


Nashville, Tennessee 


The most unique radio 

merchandising system in 

Americal Write for full 
details. 


LOOKING FOR A PRODUCT 
OR SYNDICATED SERVICE TO SELL TO 
NATIONAL ADVERTISERS 


If you have something of unusual merit 
1 a product or syndicated service that 
an be sold to national advertisers or 
to their dealers, as a unit in their sales 
promotional work, and are desirous ot 
making a territorial or national sales 
arrangement, with a responsible, highly 
experienced party with ample capital, 
describe briefly what you have to offer. 


Box 696, Advertising Age, Chicago 


a 


equipped for the development of 
photographs, both still and motion, 
taken en route and on location in 
show towns. 

Silver and red is the color scheme 
of the caravan—silver tops on the 
tent, the trucks, the trailers and the 
sound sedan, red on the lower por- 
tions of trucks, trailers, the sound 
sedan and tent. All personnel is in 
silver-trimmed uniform—dusty-blue 
whipcord slacks, coat and cap, black 
Sam Brown belt. 


Premiere in Miami 
The caravan was christened at 
Detroit Jan. 27 and left at once for 
Florida, invited by Gov. Dave Sholtz 
to tour the state. The national pre- 
mier is scheduled for Miami, Feb. 
11. En route South, the caravan 


stopped at General Motors plants in 
Toledo, Dayton and Norwood, O., for 
brief ceremonies. 

The General Motors Parade of 
Progress will spend more than two 
months in Florida, criss-crossing the 
state from bottom to top, with a 
finale at Tallahassee, whence it will 
proceed into Georgia, South and 
North Carolina and Virginia, in or- 
der, closing its preliminary tour in 
Washington, D. C. 

Committees made up of dealers in 
yeneral Motors products will help 
direct local performances of the 
traveling exposition, under the su- 
pervision of representatives of the 
company. The caravan personnel 
will co-operate closely with local 
chambers of commerce in develop- 
ing the progress theme in general 
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assuring favor 
able action at the 
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these are 
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community celebrations. Through- 
out the expedition, local newspaper 
and poster advertising will be used. 

Commanded by Herbert R. 
Schaeffer, former officer in the 
United States Navy, now holding a 
commission in the Naval Reserve, 
the caravan personnel will include 
representatives of Frigidaire, Delco 
Appliance, Ethyl Gasoline, Winton 
Engine, United Motors, General Mo- 
tors Acceptance Corporation and 
the General Motors Customer Re- 
search staff. 


Death Takes O’Dwyer 


James G. O’Dwyer, 58, president of 
Central Advertising Company, Jack- 
son, Mich., died of a heart attack 
Jan. 15. Mr. O’Dwyer was president 
of Outdoor Advertisers of Michigan. 


New Line-up for 
“Times” Department 


Chictgo Daily Times has appointed 
Littrell J. Clark Eastern national ad- 
vertising manager at New York, and 
James A. Griffin Western national 
advertising manager in Chicago. 

Sawyer-Ferguson-Walker Company 
continues as national advertising rep- 
resentative. 


Margeson Sales Head 
for Marshall Field 


J. P. Margeson, Jr., has been ap- 
pointed general sales manager of 
Marshall Field & Co.’s manufacturing 
division, succeeding Grant S. Mears, 
resigned. 

Mr. Margeson was formerly mer- 


.chandise manager and assistant gen- 


eral manager. 
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MARY PICKFORD 
™ —_—RADIO HOSTESS 
‘ FOR ICE TRADE 


Most of Week’s Contracts 
Cover Renewals 


New York, Jan. 29.—-Although there 
are but two new sponsored net- 
work programs, those of National Ice 
Advertising, Ine., and Pittsburgh 
Plate Glass Company, starting during 
the week from Feb. 3 to Feb. 9, nu- 

a merous renewals were reported by 
z J broadcasting companies. 

On Feb. 3, The Kellogg Company 
starts the “Singing Lady” on another 
series under a renewed contract. 
Sixteen stations of the NBC-WJZ 
4 Blue network will be used Monday 

ch through Friday at 5:30-5:45 p. m. 
EST, 6:30 to 6:45 p. m. for the re- 
broadcast. The feature is produced 

sc in NBC Chicago studios. N. W. Ayer 

; & Son, New York, are in charge. 

Purity Bakeries Corporation, Chi- 
cago, through Hanff-Metzger, Inc., 
Chicago, has renewed “Omar the 
Mystic” on Mutual Broadcasting Sys- 
tem, Monday through Friday, using 
WOR at 5:15 to 5:30 p. m. EST and 
CKLW and WSAIT, 6 to 6:15 p. m. 

EST. The first of the renewed pro- 
me grams will be broadcast Feb. 3. 


“Easy Aces’ Renewed 


“Easy Aces” has been renewed by 
American Home Products Company 
for Anacin, effective Feb. 4. The fea- 
ture goes on the air Tuesday, Wednes- 
day and Thursday, 7-7:15 p. m. EST 
over 26 stations in the NBC-WJZ 
Blue network. Black-Sample-Hum- 
mert, Inc., New York, is the agency. 

Lady Esther Company’s renewal of 
“Lady Esther Serenade” takes effect 


These genuine leather 


BILLFOLDS 
sell goods 


Any territory — any season — rich, 
handsome, genuine leather billfold 
premiums add a magic touch to 
sales. Large users prove them 
“sure-fire” business getters. Com- 
plete line of beautiful, up-to-the- 
minute patterns—each available in 
assorted grains and colors. High- 
est’ quality—priced from 1214 to 
$4.50 each. Other genuine leather 
premium items from 5e each. Sam- 
ples to rated concerns. 


*REMIUM BUYERS 
PREMI WER! 
Tell us quantity 
allowed and purpose, 


LEATHER 


THE HAGERSTOWN LEATHER CO.* HAGERSTOWN,MD. 


PIN THIS TO YOUR 
COMPANY LETTERHEAD 


desired, price 


Send samples of the wenuine leathe 


buy for about c < h in | 


me 
items I can 


quantity 


——— 


Ma 


this department are 
and “Situations 


The rates for 


“Help Wanted” 
charge $1. 

All other classifications (single 
per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00; 13 to 15 in., per in. 
contracts, 


Cdveutisi 


Wanted,” 30 
insertion rates): Ye 


$3.75. 


as follows: a 
line, minimum 
inch, $2.75; 1 to 3 in., 
in., $4.25; 10 to 12 in., 
for discounts on term 


cents a 


7 to 9 in., per 
Write 


POSITIONS WANTED 


BUSINESS OPPORTUNITIES 


MR. PUBLISHER 

What will you pay me to reinstate 
your three-month-in-arrears and can- 
cellation subscribers? Write Box 699, 
ADVERTISING AGE, Chicago. 


PRODUCTION MAN & ART DIREC- 
TOR, an all-round man for either art 
dept. or production. Prefer mid-west- 
ern connection. ee * ceeusmaaea es as 
to character and abili 

Box 701, ADVE RTISING. AGE, Chicago 


27, 10 years’ experi- 
ence of wide range; versatile and 
thoroughly dependable; seeking con- 
nection with agency or large adv. dept. 
Box 702, ADVERTISING AGE, Chicago 


Production man, 


SERVICES 


ADVERTISING COUNSEL in all 
medias—complete idea, art, engraving, 
printing and miscellaneous production 
service. Cost no greater than if pro- 
duced by your own organization. Per- 
mit us to show you our unique service 
and how it will produce better returns 
from your advertising investment. 
MERCHANDISING ADVERTISERS 
919 N. Franklin St., Chicago, I11. 


NEW LISTS—NEW LISTS 


Texas stockholders lists in 25 differ- 
ent concerns. 60,000 oil stock, lease 
and mining investors. Compiled for 
any State. Texas and Okla. royalty 
owners by deed in any State. Catalog 
J. E. Flory, P.O.Box 105, Ft. Worth, Tex 
15% TO AGENCIES 


On all car card space orders. $50 per 
month includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 
$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 


TIONERY. Established 1916 
B. AKERLEY, 167 TREMONT ST., 


BOSTON 


Trade and Merchandising Periodical 
grossing over $100,000 and showing 
fair profit. Price $50,000. 

N.Y. C. 


Harris- Dibble Co., 11 W. 42 St. 
~ USED » OFFICE = EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


Partner with capital to handle busi- 
ness management and advertising es- 
tablished trade publication, also new 
eokliaien to be launched soon. State 
qualifications and capital available. 
Box 698, ADVERT ISING AGE, Chicago 


ORGANS 


500 COPIES HOUSE ORGAN $10, 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Get sample. 

Crier Adv., 1840 E. S7th St., Cleveland 


HOUSE 


MISCELLANEOUS 

DO YOU WANT 
Best of Representation at Lowest 
Cost? Business Paper publisher has 


high-class representative traveling 
out of Cleveland, covering Ohio, West- 
ern New York, and Pennsylvania, and 
eastern Michigan. His time permits 
him to represent another publication 
on commission against very small 
drawing account. Present publication 
is outstanding leader in active field. 
All responses confidential. 

Box 700, ADVERTISING AGE, Chicago 
—_——_— 


QUALITY PHOTO-ENGRAVINGS 
Mail Order Prices — Photos, art 
work, zine etchings, halftones, ben day 
and color work. Get our prices before 
placing your next engraving order. 


Hamilton Engraving Co., Hamilton, O. 


At 


ADVERTISING KEY CASES 
Your trade mark, product, building, 
auto, ete., embossed on beautiful cow- 
hide key case. Splendid good-will of- 
fering for general distribution. Send 
for samples and low quantity prices. 
WEINMAN BROTHERS, Inc., Mfrs. 


15th Floor, Merchandise Mart, 
CHICAGO 
SAVE TY PESETTING and ENGRAV- 


ING COSTS BY PHOTO-OFFSET, 
most economical printing process. 
Reproductions of sales letters, price 
lists, bulletins, pamphlets, illustrated 
advertising literature, diagrams, etc. 
600 COPIES 2.50 
Additional hundreds—20c. 
Samples on request. 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST ged 
Actual Reproductions of you 


Photos . 15.00 ber 1000 
8x10 Size for Salesmen’s 
Samples $10.50 per 100 


Graphic Arts Photo Service, Box 365. 
Hamilton, Ohio. 


A LASTING REMINDER 
ADVBRTISING ASH TRAYS 
Do you smoke? Certainly, and so do 
most of your customers. Then why 


been renewed by Tastyeast, Inc., 
effective Feb. 9. The agency is The 
Clements Company, Philadelphia. 
Featuring Richard Gordon in 
“Sherlock Holmes,’ Household Fi- 
nance Company, Chicago, started a 
new series Feb. 1 over WOR, WGN 
and WLW of the Mutual Broadcast- 
10:30 to 11 p. m. EST. Charles 
ing System. It is heard Saturday 
Daniel Frey Company directs this ac- 
tivity. 

On Feb. 2, Acme White Lead and 
Color Works, makers of Lin-X and 
sponsors of “Smiling Ed McConnell” 
Sunday, 6:30 to 6:45 p. m. EST over 
the Columbia network, started a ten- 
week contest. The prize list is topped 
by a new Ford coach. 


Campbell-Ewald 
25 Years Old on 
February First 


Detroit, Jan. 31.—Campbell-Ewald 
Company will celebrate its twenty- 
fifth anniversary of its organization 
February 1. The day commemo- 
rates growth of the agency from a 
humble beginning in a small office 
to its present rank as one of the 
leading advertising organizations in 
the country, with a home office in 
General Motors Building here and 
branches and associated companies 
in New York, Washington, Chicago, 
San Francisco, Los Angeles, Port- 
land, Toronto and Montreal. 

The company was “in” on the be- 
ginning of advertising’s big develop- 
ment, when it was organized 25 years 
ago by Henry T. Ewald and Frank J. 
Campbell. Their most promising ac- 
count was Hyatt Roller Bearing 
Company, which later became a part 
of United Motors and then of Gen- 
eral Motors, thus leading naturally 
into an association that has bulked 
large in the company’s development. 
The Hyatt Roller Bearing account 
is still on the Campbell-Ewald list. 


Ewald Is Optimistic 


Mr. Ewald became president of the 
company in 1917, upon retirement of 


Brown and J. Fred Woodruff were 
taken into the organization and be- 
came important factors in its devel. 
opment. 

As to the future, Mr. Ewald is defi- 
nitely optimistic. “It is gratifying 
to note,” he said, “that our business 
during the last year was the most 
satisfactory that we have had since 
the peak years of 1928 and 1929. I 
feel confident that the depression is 
behind us and that we are on our 
way to sounder and better business 
conditions.” 

Other advertising leaders in the 
city, congratulating the agency upon 
its anniversary, pointed out that 
Campbell-Ewald has been among 
leaders in development of high stand- 
ards of agency practice, collaborat- 
ing in this respect with American 
Association of Advertising Agencies, 
Advertising Federation of America, 
and the Adcraft Club of Detroit, 
which Mr. Ewald organized over 
thirty years ago. 


Delco-Remy Plans 
Heavy Schedule 


Delco-Remy Corporation, General 
Motors division at Anderson, Ind., 
will use a large volume of advertis- 
ing to educate the younger genera- 
tion of motorists. 

On the schedule are Collier’s, Liter- 
ary Digest, Saturday Evening Post, 
and Time. 


Alexander in Charge 


Joseph H. H. Alexander, Madison, 
Wis., has been appointed to direct 
Wisconsin’s $50,000 tourist promotion 
campaign. Mr. Alexander has been 
director of planning and projects 
under WPA in Madison. 


Ditzler Appoints Two 


Lloyd R. Vivian has been named 
assistant advertising manager, and 
Charles E. James, assistant sales 
manager of Ditzler Color Company, 
Detroit. Neil A. Fleming is sales 
and advertising director. 


KSTP Issues Yearbook 


Radio Station KSTP, St. Paul, 
Minn., has compiled a 36-page year- 
book giving data on the Minneapolis- 
St. Paul market. It will be ready 


Mr. Campbell. The late Guy C. 


for distribution Feb. 10. 


The Southam Publishing 
that commencing 
and Thirty Six, 


not write at once for sample ash tra} 
and prices, 


JOHN 8S, FLANNIGAN 
Sales Builders Service 


CANANDAIGUA, N, Y. 


the same evening. Forty stations of 


the NBC-WMAQ Red network are 
utilized Tuesday and Wednesday, 
8:30 to 9 p. m. EST. Stack-Goble 


Advertising Agency, Chicago, has 


charge. 
Pet Milk Company, 


on Feb. 4, will 


present the first broadcast of ‘‘Wo- 
man’s Magazine of the Air’ under a 


renewed contract. Seven stations of 
the NBC-KPO Pacific network get 
the program on Tuesday, 3:45 to 4 
p. m. PST. Gardner § Advertising 
Company, St. Louis, is the agency. 

Philip Morris & Co., Ltd., cigar- 
ettes, has renewed the “Philip Mor- 
ris Program,” effective Feb. 4. This 
broadcast is slated for 8-8:30 p. m. 
EST with a rebroadcast closing at 
midnight Tuesday over 57 stations of 
the NBC-WEAF Red network. It is 
directed by The Biow Company, New 
York, 


Start Ice Promotion 


The tirst new program of the week 
is sponsored by National Ice Adver- 


tising, Inc., Wednesday, 10 to 10:30 
p. m. EST and is entitled ‘Mary 


Piekford’s House Party.” It will be 
carried by 50 stations of the NBC- 
WEAF Red network from ‘Pickfair,” 
Beverly Hills, Cal. Donahué & Coe, 
Inc., is in charge. The program starts 
the following Tuesday over an exten- 
sive Columbia network. 

“Climalene Carnival” 
newed by Climalene Company 


has been re- 
effec- 


tive Feb. 6. The Thursday program 
is scheduled for 11:30 to 12 noon over 
11 stations of the NBC-WMAQ Red 
network. W. S. Hill Company, Pitts- 
burgh, handles the account. 
Pittsburgh Symphony Orchestra 
will be sponsored by Pittsburgh Plate 
paints, varnishes and glass, 
Thursday, Feb. 6, over an 


Glass Co., 
starting 


9 p. m. EST. 
at KDKA. Batten, Barton, 
& Osborn, Ine., New York, is 
agency. 
Kighteen stations of the 
WEAF Red network will 
“Waltz Time” for Phillips Milk 
| Magnesia, Sterling Products 
pany, Friday. 9 to 9:30 p. m. 
This renewal takes effect Feb. 7. The 
New York office of Blackett-Sample- 
Hummert, Inc., 


hour program, 9 to 10 p. m. 


effective Feb. 9. 
in charge. The hour is 


Lyons toothpower and 
Sterling has 
its “Melodiana” 


aspirin. 

for a full year 

“Lavender and Old Lace” 

lumbia network, effective 

}part of February. 

| “American Pageant of 
12 to 12:30 p. m. 


|} heard Sunday, 
nine stations, NBC-WJZ, 


the 


over 


NBC-WJZ Blue network. at 8:30 to | 
The program originates 
Durstine 
the 


NBC- 
carry 
of 
Com- | 
EST. 


handles the account. 
Sterling also has renewed its full 
OST over 
57 stations, NBC-WEAF Red, Sunday, 
The same agency is 
devoted to 
“Manhattan Merry-Go-Round” for Dr. 
“American 
Album of Familiar Music” for Bayer’s 
also renewed 
and 
over a Co- 
latter 


Youth.” 
EST 
has 


New York, Chicago, 


papers, including: 


Ottawa Citizen 
Winnipeg Tribune 


| 


consolidating the United 


New York 


Announcement 


February 


| Verree & Conklin, Inc. 


are appointed as Advertising Representatives in 
United States for the entire group of Southam news- 


Edmonton Journal Vancouver Province 
reaching over a million Canadian readers every evening 
(except Sunday) in the year. 

This heii is made in accordance with the policy of 
tation of Southam Newspapers. 


In making this announcement The Southam Publishing 
Company Limited wishes to acknowledge with grati- 
tude the long years of loyal and efhcient service ren- 
dered to their western newspapers— 


The Vancouver Province 
The Calgary Herald 
The Edmonton Journal 


HENRY DE CLERQUE INC. 


The Southam Publishing Company Limited 
1070 Bleury Street 
Montreal, 


Company Limited announce 
first, Nineteen Hundred 


Detroit, San Francisco 


the 


Hamilton Spectator 
Calgary Herald 


States advertising represen- 


by 


- Chicago 


Canada 
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National Representatives, HEARST RADIO, INC., New York + Chicago * San Francisco 


A City In The Air 


‘Ewe there are cities in the air. They are not fabulous. They 
are not bubbles. They are not intangible. Yet they are in the air and of the air. At the turn of tiny dials the 
entire populations of these cities are available to you. You may sway them to think as you think; to follow or 
to favor your commercial enterprises, to purchase your products. 


So, never again think of Radio Station WINS as simply a radio station. Realize, definitely, that it is a city of 
the air with a territory, or coverage, that extends over all of New York—all five boroughs —and the vast 


Metropolitan District, also parts of Connecticut, Long Island, New Jersey and Upper New York. The population 
of that territory is 12,000,000. How much of it is in the city of WINS? 


It has been estimated, as a result of an analytical survey, as 1,500,000. Not a small town—by any means, WINS. 
WINS Is A Vast City Of The Air. Are its inhabitants favoring you—or your competitor? 


Place your spot broadcasting over 


WIN S 


NEW YORK 
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POTENTIAL CIRCULATION PACIFIC COAST BLUE NETWORK DEPARTMENT STORE SALES MANAGER—AND RADIO 


THINKS IT _ 
HROUGH 


The ultimate in tie-in advertising—taking full advantage of national broadcast advertising at the 
point of sale through local newspaper tie-ins, store and window displays. The story told in ‘Mr. 
Holcomb Thinks It Through,” a new NBC booklet, is well worth the reading. May we send you a copy? 


AIREA OF 
PACIFIC COAST BLUE NETWORK 


LOIS RAVEL, POPULAR CONTRALTO é 


Figured according to NBC’s method of measurement by 
aireas, there are 1,493,000 radio families available to 
advertisers on the New Pacific Coast Blue Network. Copies 
of this map may be had through any NBC office. 


WELCOME BACK, FORD! 


Miss Ravel made her radio debut in May, 1935, on Rudy 
Vallee’s Variety Hour and has appeared in smart night 
clubs in several larger cities. Her rendering of popular 


| songs twice weekly on NBC Networks has gained for 
LATIN TOUCH FOR her a loyal following. Her orchestra accompaniment is 
AMERICAN SONGS under the direction of Jerry Sears. She is available 


through NBC Artists Service. 


Terri Franconi has developed his own romantic 
interpretation of American song hits and he is 
well worth the attention of talent seekers. 
Contact NBC Artists Service for full details. 


NAME YOUR NETWORK 
COMBINATION 


a es Oe ats RINNE BS 


NOW WATCH THEM GO BUY FORDS 


We are glad to welcome back the Ford Motor Company, whose first broadcast advertising was 
over NBC networks. With Fred Waring and his Pennsylvanians putting on their diversified The statistical robot —a new machine for figuring cit 
show every Friday evening from 9:30 to 10 on the NBC Blue Network, Coast to Coast, the . culation breakdowns and marketing data—is at you! 
Ford Motor Company is assured new thousands of listeners; hence wider circulation of “Watch service. We have just issued a broadside which tells 
The Fords Go By!” all about it. If you haven't received a copy send for it. 
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THE WEEK 


HOW TRAVELING WORLD'S FAIR WILL LOOK IN ACTION 


TOPS TOPPERS 


REVIEW 
OF 


FY) 


_ , i 
Charles Witherspoon, who has sold IT'S | J (| (| |. 
$1,000,000 worth of G-E electric rONIGHT IN 


home equipment. In his youth, he 


was an athlete at Ohio State. SUUTHERN 
CALIFORNIA 
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Artist's conception of how General Motors’ "flying circus’ will look as it carries industry's story of prog- 


ress to the public. (Story on Page I.) 


PHOTOGRAPHER SHOOTS INTERESTING GROUPS AT PACIFIC COAST CONVENTION 


Upper right, Don Gilman, NBC vice-president, manifests interest 
by standing. Others in the group are Past President Carroll, of 
PACA; Marion Kyle, Alma George and Carleton E. Coveny. 
Upper left, Walter Held, of Standard Oil Co., objects. Others, 
left to right, are A. R. Neptune and C. R. Emig, of Standard Oil, 
and Philip Moulton, McCann-Erickson. (Story on Page 10.) 


© 


Above, Don Thomas and Anson C. Bushnell gather some pearls 
of wisdom from President Harold Deal (standing) while E. J. 
Murphy and Mrs. Gene Coughlin smile. 


© 


Lower left, Chauncy West, F. B. McLatchy, D. R. Minshall, Mar- 

garet Lewis listen intently to Gene Coughlin. Lower right, an 

interested group made up of Mr. and Mrs. Elliott Hensel, Gladys 

Turner and Mr. and Mrs. Lon Cleveland. Left center, distin- 
guished group at head table at annual dinner. 


CALIFORNIA 
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M°J°B “THE STRENGTH ESSENTIAL COFFEE” 


A candid camera shot, magnified 187 times, resulted in this poster for M. J. B. Co., 
Western Coffee manufacturer, to be shown in 21 
Ludekens, art director of Lord & Thomas, San Francisco, made the original. 


HOT WEATHER COPY 


Interesting appeal to appear in a long list of magazines in March. 
Lord & Thomas handle the account. (Story on Page 10.) 


states next month. 
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Astructural steel, a cough drop, a banking service, a low 7 

priced car. These varied products and services have two 

things in common: 2 
They are bought by best customers. ) 
They are advertised in TIME. ) 


Each advertiser may have one or more special reasons 
for selecting TIME—the fact that TIME is read by a 
predominating number of U.S. executives, or that 
TIME is read by women in the 600,000 families that 
constitute the front rank market for domestic products, 
or that TIME, The Weekly Newsmagazine, is by its 
very nature a logical place for news of products. 


2426 es as 


These, plus numerous individual reasons, brought the 
advertising of more different products and services to 
TIME’s pages in 1935 than to any other magazine. The 


very variety implies a variety of reasons. 


But in 1936, as in each of the 13 years which make up 
TIME’s brief history, TIME offers a// advertisers the 
one most vital asset: 


TIME IS IMPORTANT TO ITS READERS AND COMMANDS THEIR ATTENTION 


TIME 


The Weekly Newsmagazine 
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